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AT AT # oRa: e ST F g |

- 9. (S1.) SHY A q15F
(FeramTTeTet, IarehTidT g Saa=1L, MAIMS)

TAT oTATERT ® FeIgeS AT § IRET & =Eor § UF 997 T IAT HT GIH 1aT gl AT
T & @ &7 Bt e & aRar #i gHeT Agadul qiHaT &l gl U6 997 J7 99 &
e aT F3F IRER % = w7 G99 AT o7 ST aEAdr aeieAtadl § St queret &
THTLTH % YATHT ST AT H1 IATear o471 6 v U=t fhedt &1 2 srar e |1y & a=ar
T Hged AT TAfEwar <7 T2 "qaY oAt S fhed ait ot fF st erew U fhewt § ¥ uw
T STt 51 % Ut ohed oft s+t S foar & a7 &1 95 e mar |

o

T JTE qTaTa fages It 2 i faaas 1 =iEg frar mm zw e vEa aiEw

A T 9 aia el a1 7 M€= | uswhe grar e foqr &1 Fter = w3
AT Tohed s

et 3 g9 | aTaree fohent & ufa ared @ a1 F71 =509 F7 1 4F g9l 90 FT I9F
2o i e T ST TEaT & F90TaT & A9t (e =aT $4¥ 27 g % 978 U TR F 66
ofETe F7 Bal T § &9 YT g7 SI7aT g A1 A 6l Tohrs IRam & Ffq = aut
TATATE FEAT gl HIH ° TheT TAT Al JAT GEdl Tl A TaAE | Tg The AT & Gy
ff o HeTT ATHT T Fivad AT T8 T gl T fiT THh1s T Faer 7 fora 7 Rerea oo
T FHARIE Haell T hl THTST | SATAH T TAHTL HLAT AEH F2 7 g1 A1iged il a8
T S FHTS &7 ATSAT AT § ATecd AT [HeAT T gEL A TLEI TATET Fd gl HATATEe

* 9% UT Heq HESATATC T SAGT THTST ATHLOT HLAT g dAgl AT THIST H T ATAT TeATHAO
FT AT HTEAH F ATehiT & § =T HTT 1 379 FdT 2|

AqTS & T FT 9% (Gal (HAHT T TG0 KA Hgl T THdTl § T qGH SATET BIHT ATHTS
Afde =i oTETRE geat 9% gar wear on fser = It § 2003 § e stward age
AT fhes anTeTT &l 9412 & 9 H @7 1 96dT1 gl {hed &7 ofiue F 30 o9 § agd
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Fg TAT AT gISH THRIE TF ATAT a0 F G UL Tl F7 49 @Al & a@ 1@ FLdl g 3%
foTe & T 27 S&=ed 7 Far gl IRET &7 qigar ot U & Uh S07 &7 97l ST g S
qRETe & T TEEdT T ST TEAT g S I (e F forw [ ST Far @At gl A
&1 fawm 9RE & qiear & 99 9 [T 81 39 907 31 396 T 3T IHeh A9y hi
ST 9T qRETe it I=fa feehl gt g1 UH § aRam &7 giear uF 1+ o e atwa
SIaT g1 Stiad T &1 U A9 (FI9 & U q7 g ST O 97aT gl & a1l 9ad 92T gial ¢
59 T& R ‘g T FAS FA TG AT T d19 AT TAS T FHIOT AT 67T AT BIH T 6 o H
FE AT Y ¢ & “UF T B qgl @TAT TLeq GE & (10 939 Bl AT | q&l T ST A5l Iieill
THT YT T AART T o FedTor o forw &Y &1 wea g1 afar &1 g off 5§t 92 % qumw
graT g o9 |ea g aia &t =ar gt g1 Thed F7 Fame gad qran<e godi o fedi %

TATHOAT S TRATE o S TFEATT 6l AT T(AST 92 ST7d gl FATHE Teqa: e

TRETT G FT T TR Al gehidhd & ®a& HLdl gl Sgl Aeq Hfed 9¢ A AT
SIaT ST T2T g1 Thew § U TUaT 9= G9ed Toa1sl T AN Y o O] HaTAl i Ioad AT
* o0 F9T 9T AT AT gl 9 THAT H g €94 & AT &7 =ad o a1 gl 9 &
FERTI ST TATH T ST Ay I S % o a1 g€ g 92 a1l O d=+ it afw
AT gl

TThed o TS FT ex (dg TATE gl TRE & g9t Faeg foe w2 g1 7aw & 0 F7d g T4
Y T N F A= saeTd qTHeeT i FAE F Fwar g1 snefaE JaweiE o o 1
A & 7 S fohad 9199 qad #0777 g 6 o 399 &7 2899 ¥ 912 o o awaq o
ATAAT | F G99 g1 Toql & ATghar qugar qeeay ga i a1 g haq s
2 =9 IT Thed & FATHF | FTHT ST Q3T AT g I8 9 96 dgl 9Te 97 & 7 91¥ 9208
& AT T AT TAT T FATHF | Aged [<IT AT g1 L AT AT IAht Tl /T A0 e |

U 33 Fl HggH Fid dTel SH19 & gl T8 FEar avaixr /ari #F agre 3% 396 g &

T | ST 6T TATSAT & ET g7 FT Gq9 F g 92 AT HATT The AT g AT 97 Fl g aa1g
AT 8l ¥ FATEE § Tg §F J99 T § T 3T IaR & 2 4 T7 H Iq¢ aqT Taid
BIAT gl TAT & Tale & &9 H 9&6 9 TA % {gaAT i ariars Faat &7 qagadT
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FLA A g ATATE Goal T [&F@d gie RaT g dal aTar<h [a9ed &l A gl J1aT gl

IRETT & *vg 95 § @ &7 [edl & TATT T o qQA a9 o 737 [hed HT FATEEH FT6]
TATALTAT S T % e Id1q 2rav g

FEAT T AT TAR € T8 FTHT GOFT BIAT & ST ST T TF T T ST AL AL AT
AT THY A ged T FHILOT I SATT| TgAT TIAT SHAT HATAT ol THAAT BT g ST T el &
AT T FUAT IHHT (AT graT g Toh 77 §q1 e § qF G AT T a0 Sirad 6l =
T AT o ged | TOqT Tl 3gd giaT & 3T A1 & 39 AATHATT AT<hed HT ST+H gIaT gl

TS 29T FhenTTe F7 F94 § 6 [ U sfaed o7 Taiied? 3faq &6 o oF | 9 | o
=y T qL SATH AT 0 AISE g THTE HqAT Sral & aqar gl hew § off geg srfeear
T T T =g SAT<H o & H [oICAT LG ATAT FHAAT § ST I ITRAT S FE Fl THA HT
SH FH FIA o (70 ST & IqT g1 AT T IR0 § T il AT T FF I« GHA H M @1 5
TAT T a8 TCT 81 TAHTH § H 99 38 a7d &l 91 GIed gU Had &a9 & HL[ il a1d Hd gl

FIT Fh T2AT g T THAT AFAT A H AT g1 5T & % 97 T G0 qfed gravr g ar
AZHTH AT g o AMRAET Feh qedT g1’ |THTS TFId 6l =918 | F<h Ia i s@gadr
FIA AT gl T o afa uF eIt saer g g6 98 6 T a9 g1 oET 9=4dr gl oue
9 L AT TRAT TEAT A= BT €| A T TEAl TSATAT TATE g T F 77 gu g &
F{<hcd il TgaTT ad &l TH THL TST | Fe HT Hls 9l G4 2T Tal Lgarnl f&we & aF 7
qRET™ | #e FT AT AR A99 JTEdia® TgaTd AT TThfde (SaTe F T qgl HT ThaTl
TRETE | e o7 aTST AT sl TgAT o7 (G807 ad 3| 3T & ARG 6 ATARIT Tgq TaTT
H e Tl Semesd oAl | Baied 2id gl Thed anmamT & ®9¥® § FHFae g UAr gt
=0T 81 ST S T grE | AT ST /i 979 F IS 4T B

TAT AT F TF A 3T GO 6 ATCHAHLAT o Hged &l AT o d18 (hed HT &I AT AT
ST o AT o 1= T9F T THTATOIT FLA T TATH FLAT gl THT FH | Fs ATSHT TeATAN
= a8 AUAT 2T TTTIRTZET | AYAT SATCHEFAT T U hTa T AFTE <aT g1 Fhara gt g, 3w

@ TG 3H FAET [T THAAT gl A FT ATAL 95 [9aT T Heah H doisel gl a7 gl
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SHET T AFTS HI ST o 912 IH ZHLT Aoh AT GATH IHh IT9 3T 81 Tg o7 aread § [ear

H 9% T AAHE T UL T T | TAATT GATS 0l agTs 90 Foh aREd & d@h 39 95
T & @ & ofq § a7 797 "3 araa § e 7 9% g1 8 AW Rl A9 @7 I e T
& AfSrd FEAT SRM ST &7 2AE aTal 9T 3T aRa & 986 a9 § a9 a6 92 & 99
T ITHT ATTITHATE AT F T BT R gl el F g M e Ted gl v arag g o
e I T )

TTAT Thed Fael [hed Aal § afcd ATAT & il & Tashierd gid AT 1T THTST & STgl el o

O T qT o %l gie § FXoq a7q 3T 39 99 | 98 2 IaN Fgl agd Ule gedl ST &l gl
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