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IHG Campus Placement Drive  

​
Academic Year: 2025-26 

 
           Name of event: IHG Campus Placement Drive  
 

Organized by: Department of Commerce, The Training and Placement Cell 
 
Date of the Event: 23 February, 2026​
​
Time of the Event: 9 A.M. onwards​
​
Location: 8th Floor, MAIMS 
 
Number of Students Participated: 40 
 

 
Objectives of the session: 

1.​ To facilitate direct placement opportunities for students within IHG Hotels. 
2.​ To connect students with a leading global hospitality brand, offering them a 

clear pathway to a successful career in the industry. 
3.​ To identify and select top-performing students for specialized roles in accounts 

and finance 

http://www.maims.ac.in/
http://www.maims.ac.in/


 
 

IHG Campus Placement Drive  
 

On February 23rd, 2026 Department of Commerce, Training and Placement Officer 

organized a highly successful campus placement drive in partnership with IHG Hotels and 

Resorts(InterContinental Hotels Group). 

 

At 9:30 a.m., two HR representatives from IHG arrived on campus and conducted a 

comprehensive pre-placement talk. They began by presenting the IHG brand, showcasing its 

diverse portfolio of luxury and business hotels across the globe. They detailed the structure of 

the company, from operational levels to management, and provided insight into the skills and 

attributes IHG seeks in future leaders. 

 

The session also highlighted the employee benefits of joining the group, including global 

exposure, career growth, and professional development. After the talk, the recruitment 

process began with an HR round, where students were individually interviewed by the two 

HRs. This was followed by a technical round, which took place simultaneously around noon, 

and involved three other IHG professionals. They rigorously assessed selected candidates on 

their technical knowledge in accounts and finance roles, as these were the primary openings. 

After a period of careful deliberation, the final results were announced.  

 

In total, 15 students from the Commerce Department and 3 from the BBA Department 

were selected. This event was a significant milestone, offering students a unique opportunity 

to step into the global hospitality industry and build a promising future. 

 

Conclusion  

In conclusion, the campus placement drive with IHG Hotels was a resounding success, 

providing students with a valuable platform to connect with a global leader in hospitality. 

Through a well-structured selection process, top talent was identified, ready to embark on 

promising careers. The event not only opened doors for students but also reinforced the 

department’s commitment to empowering students for success in the corporate world. 

 

 



 

GLIMPSES OF THE SESSION 
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