
 

  

MAHARAJA AGRASEN  

JOURNAL OF COMMUNICATION 
(Bi-Annual & Bi-Lingual Research Journal) 

Vol.-1, Issue-1, Jan.-June 2025, ISSN: 

AI and Immersive Technology for Crisis 

Communication and Public Relations 

 

Dr. Neha Bhushan 

Cultural Resilience in a Global Media Landscape: 

Preserving Indian Identity Amid Convergence 

Ms. Neelam Nanda Prabhat  

Ms. Samiksha Saini 

Cybercrime through Money Transfer 

Applications (After Demonetisation) 

Moksha Garg,  

Udita Singhal, Shilpa Pal 

Bollywood Boycott Propaganda: a study on 

Digital Media 

 

Riya Jain & Himanshi Gautam 

Digital PR: The New-Age Game Changer for Brand 

Success 

 

Dr. Neha Bhagat 

OTT Crime Thrillers and Their Influence on 

Viewer Perception of Crime 

 

Ms. Tammana 

AI in  Media  Regulation: Combating Fake News 

and Hate Speech 

Dr. Usha Kumari Nair & 

Mr. Akhilesh 

सूचना-क्ाांति और जन समाज डॉ. मधु लोमेश 

राजकुमार तिरानी के तसनेमा में सामातजक सरोकार डॉ. उमेश पाठक 

गाांधी जी की पत्रकाररिा का मित्व डॉ. गुलशन गुप्ता 

  



 

ISSN NO. ------- 

Maharaja Agrasen Journal of Communication 

Volume 1, Issue 1 (June 2025) 

 

CHIEF PATRON 

Dr. Nand Kishore Garg 

Founder Chairman & Chief Advisor, MATES 

 

PATRON 

Shri Vineet Kumar Lohia 

Chairman, MATES 

 

ADVISORY BOARD 

 

Prof. Amitabh Srivastava 

Dean,  

Department of Culture and Media Studies, 

Central University of Rajasthan 

Prof. (Dr.) Durgesh Tripathi 

Dean,  

University School of Mass Communication 

Guru Gobind Singh Indraprastha University, Delhi 

 

Prof. (Dr.) Rajiv Ranjan Dwivedi 

Department of Humanities 

Delhi Technical University, Delhi 

 

Prof. (Dr.) K. G. Suresh 

Director, India Habitat Centre 

New Delhi 

 

Prof. (Dr.) Manoj Mishra 

Dean, Faculty of Applied Social Science 

Veer Bahadur Singh Purvanchal University 

Jaunpur, Uttar Pradesh 

 

Prof. Ashok Ogra 

Advisor (Mass Communication) 

Apeejay Institute of Mass Communication, Delhi 

 

  



Vol-1, Issue-1, Jan-June 2025  Maharaja Agrasen Journal of Communication 

  

Editorial Board 

 

Editor 

Prof. (Dr.) Rajni Malhotra Dhingra 

Director, MAIMS 

mjmcresearchjournal@maims.ac.in 
https://maims.ac.in/wp-content/uploads/2021/08/Prof.-Dr.-Rajni-Malhotra-Dhingra-.pdf 

Associate Editor 

Dr. Umesh C. Pathak 

Head, Department of Journalism and Mass Communication, MAIMS 

hodjournalism@maims.ac.in 

https://maims.ac.in/wp-content/uploads/2021/08/Dr.-Umesh-C.-Pathak-.pdf 

 

Assistant Editors

Dr. Nisha Singh 

Associate Professor 

Department of Journalism and  

Mass Communication, MAIMS 

nishasingh.faculty@maims.ac.in 
https://maims.ac.in/wp-

content/uploads/2021/08/Dr.-Nisha-Singh.pdf 

 

 

Dr. Gulshan Gupta 

Assistant Professor 

Department of Journalism and  

Mass Communication, MAIMS 

gulshangupta.faculty@maims.ac.in 

https://maims.ac.in/journalism-and-

mass-communication/ 

 

Dr. Neha Bhagat 

Assistant Professor 

Department of Journalism and  

Mass Communication, MAIMS 

nehabhagat.faculty@maim.ac.in 
https://maims.ac.in/wp-

content/uploads/2021/08/Ms.-Neha-Bhagat-.pdf 

 

 

 

Ms. Neelam Nanda Prabhat 

Assistant Professor 

Department of Journalism and  

Mass Communication, MAIMS 

neelamnandaprabhat.faculty@maims.ac.in 
https://maims.ac.in/wp-

content/uploads/2021/08/Ms.-Neelam-Nanda-

Prabhat-.pdf 

 

Dr. Priyanka Tyagi 

Assistant Professor 

Department of Journalism and  

Mass Communication, MAIMS 

priyankatyagi.faculty@maims.ac.in 

https://maims.ac.in/journalism-and-

mass-communication/ 

 

 

Ms. Shifali Ahuja                     

Assistant Professor 

Department of Journalism and  

Mass Communication, MAIMS 

shifaliahuja.faculty@maims.ac.in 
https://maims.ac.in/wp-

content/uploads/2021/08/Ms.-Shifali-Ahuja.pdf



 

Maharaja Agrasen Journal of Communication is bi-annual and bi-lingual. 

ISSN -------------- 

All rights reserved. 

 

Disclaimer: 

Views expressed in “Maharaja Agrasen Journal of Communication” are those of the 

contributors. The Editors and the Press do not necessarily subscribe to the views expressed 

by the contributors. The Editors disclaim all liability and responsibility for any error of 

omission in this publication.  

All enquiries regarding the journal should be addressed to: 

 

The Editor 

Maharaja Agrasen Journal of Communication 

Department of Journalism and Mass communication  

Maharaja Agrasen Institute of Management Studies 

Sector 22, Rohini, Delhi-110086 

www.maims.ac.in 



Vol-1, Issue-1, Jan-June 2025  Maharaja Agrasen Journal of Communication 

  

TABLE OF CONTENTS 

 

S.No Articles Author Page No. 

1.  AI and Immersive Technology for Crisis 

Communication and Public Relations 

Dr. Neha Bhushan 3 

2.  Cultural Resilience in a Global Media 

Landscape: Preserving Indian Identity Amid 

Convergence  

Ms. Neelam Nanda 

Prabhat & Ms. 

Samiksha Saini 

 

3.  Cybercrime through Money Transfer 

Applications (After Demonetisation) 

Moksha Garg,     

Udita Singhal , 

Shilpa Pal 

 

4.  Bollywood Boycott Propaganda: a study on 

Digital Media 

Riya Jain & 

Himanshi Gautam 

 

5.  Digital PR: The New-Age Game Changer for 

Brand Success 

Dr. Neha Bhagat  

6.  OTT Crime Thrillers and Their Influences on 

Viewer Perception of Crime 

Ms. Tammana  

7.  AI in  Media  Regulation: Combating Fake News 

and Hate Speech 

Mr. Akhilesh &           

Dr. Usha Kumari Nair 
 

8.  lwpuk&Økafr vkSj tu lekt डॉ. e/kq ykses’k  

9.  jktdqekj fgjkuh ds flusek esa lkekftd 

ljksdkj 

डॉ. mes”k panz ikBd  

10.  गाांधी जी की पत्रकाररिा का मित्व डॉ. गलुशन गपु्ता  

            

 

             

  



AI and Immersive Technology for Crisis Communication and Public Relations 

 

Dr. Neha Bhushan 

Assistant Professor, Amity School of Communication, Noida 

  

Abstract: 

In order to navigate difficult crises and sustain public trust, it is necessary to develop 

unique tactics that can adapt to the always evolving environment of crisis communication. 

This article examines the capacity of Artificial Intelligence (AI) and immersive 

technologies to transform crisis communication and public relations (PR). This paper 

analyzes the utilization of AI-driven content generation and sentiment analysis to 

customize messages, combat misinformation, and optimize communication strategies. 

This article also examines the capabilities of Chabot’s and virtual assistants in crisis 

response, as well as the ethical implications of utilizing AI-generated material. The distinct 

experiences created by immersive technologies like augmented reality (AR), virtual reality 

(VR), or mixed reality (MR) by merging physical world with the digital world can play an 

important role in effective crisis communication. This article explores the utilization of 

immersive technologies such as Virtual Reality (VR) for training in crisis preparedness 

and Augmented Reality (AR) for the immediate distribution of information during crises. 

The paper assesses the capacity of augmented reality (AR) to enhance public education 

regarding crisis scenarios. Meta-analysis has been used to review the literature related to 

use of immersive technology during crisis. 

 

Keywords: Augmented Reality, Crisis Communication, Immersive Technologies, 

Pandemic, Virtual Reality. 

 

INTRODUCTION 

In the present era of extensive interconnectivity, crises have the potential to arise and 

disseminate information at an unparalleled speed. Efficient crisis communication, which 

is the fundamental aspect of public relations (PR), is crucial for organizations maneuvering 

through these tumultuous periods. Conventional approaches, however useful, frequently 
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face challenges in keeping up with the rapidly changing nature of contemporary 

emergencies. 

Communication plays an important role to fight against any crisis situation. Effective crisis 

communication can help people in dealing with this challenging situation. According to 

Timothy Coombs, Crisis communication expert, Texas A&M University, clear and 

accurate communication with the public is the best way to prevent the spread of the virus. 

A study conducted by Pew Research Centre revealed that the dependency of population 

on digital connections for work, education, health care, daily transactions and essential 

social interactions may result in deeper relationship and more dependency on technology 

by the year 2025. At this time, the innovative communication strategies with the help of 

technology to avoid physical presence are highly required. The distinct experiences created 

by immersive technologies like augmented reality (AR), virtual reality (VR), or mixed 

reality (MR) by merging physical world with the digital world can play an important role 

in effective crisis communication. Virtual reality (VR) and augmented reality (AR) tools 

can be used to generate awareness among people related to vaccination, healthcare and 

ways of protecting themselves from the virus. 

This study investigates the capacity of Artificial Intelligence (AI) and immersive 

technologies to bring about significant changes in crisis communication and public 

relations (PR). Artificial intelligence (AI) provides a range of tools for analyzing large 

volumes of data, customizing messaging, and automating processes, which promotes a 

more focused and effective approach. Immersive technologies such as Virtual Reality 

(VR) and Augmented Reality (AR) offer innovative opportunities to train crisis responders 

and share information with the public in a more captivating and interactive manner. 

This article explores the ways in which artificial intelligence (AI) and immersive 

technology might be utilized to improve several facets of crisis communication. We 

explore the utilization of artificial intelligence (AI) in generating content, analyzing 

sentiment, and developing Chabot’s, which eventually enables a more planned and prompt 

approach to crisis management. 

In addition, the article examines the use of virtual reality (VR) for training in crisis 

preparedness and augmented reality (AR) for delivering real-time information in crucial 

situations. We assess the prospective advantages and constraints of these technologies, in 

addition to the ethical concerns that necessitate attention for responsible application. 



This research seeks to enhance public relations techniques in navigating the difficulties of 

the modern world by analyzing the convergence of artificial intelligence, immersive 

technologies, and crisis communication. This paper has attempted to review the literature 

related to use of AI and immersive technology, explored the various benefits provided by 

these technologies in effective communication during crisis. 

 

AI for Effective Crisis Communication  

Crisis manifests in several ways, including uncertainty, conflict, instability, and emergencies. 

It can occur suddenly, last for a brief period, or extend over a prolonged duration. According 

to Sohn and Lariscy (2014), a crisis is a period characterized by severe challenges, problems, 

or risks that have a global impact and can occur on a large scale in some regions. In the era of 

excessive information, where emergencies can rapidly escalate and disseminate false 

information, the importance of efficient crisis communication is more than ever. Although 

traditional methods are valuable, Artificial Intelligence (AI) provides a potent array of tools to 

transform how organizations manage these complex situations. AI can be in the below mention 

ways for effective crisis management: 

Content Generation: Artificial intelligence can be utilized to produce precise, succinct, and 

accurate updates in the midst of a crisis. This feature might be especially advantageous for 

generating content in multiple languages or disseminating updates across different platforms. 

Sentiment Analysis: Artificial intelligence has the capability to analyze extensive volumes of 

data obtained from social media and news platforms in order to comprehend the prevailing 

public sentiment around the problem. This enables organizations to customize their 

communication to target specific issues and anxieties. 

Targeted Communication: AI can utilize demographic data and previous interactions to 

analyze and categories audiences, enabling the delivery of precise and impactful messaging. 

This guarantees that vital information is delivered to the appropriate individuals in a timely 

manner. 

Real-time Monitoring: Artificial intelligence has the capability to constantly monitor internet 

interactions and news stories, enabling organizations to promptly detect and tackle 

disinformation and rumors. 

Chabot’s and virtual assistants: AI-driven Chabot’s and virtual assistants are capable of 

addressing often asked inquiries, so allowing human resources to allocate their attention 

towards other crucial responsibilities. This can be particularly beneficial during the early stages 

of knowledge distribution. 
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Predictive Analytics: Artificial intelligence has the capability to examine past data in order to 

detect and anticipate prospective crisis scenarios before they occur. This enables organizations 

to design proactive communication plans and minimize potential harm. 

 

AI-driven Sentiment Analysis during Crisis 

Through the responsible utilization of AI-driven sentiment analysis, organizations can get a 

more profound comprehension of public perception in times of crisis. This essential knowledge 

enables individuals to customize their communication strategy, establish trust, and ultimately 

handle the situation more efficiently. 

Crises elicit a tumultuous range of emotions. Social media and news sites are inundated with a 

plethora of opinions, worries, and occasionally inaccurate information. Amidst this chaotic 

situation, it is essential to comprehend the prevailing public opinion in order to communicate 

effectively during a crisis. AI-driven sentiment analysis provides organizations with a robust 

tool to manage complex circumstances. 

AI-driven sentiment analysis refers to the process of using artificial intelligence techniques to 

analyze and interpret the sentiment or emotion expressed in a given text or piece of data. 

Sentiment analysis is a method that employs machine learning algorithms to automatically 

classify text data (such as social media posts and news articles) as positive, negative, or neutral 

in relation to a certain event or topic. Through the real-time analysis of extensive data, artificial 

intelligence (AI) has the capability to offer vital insights on public sentiment during a crisis. 

 

Advantages of utilizing AI-powered sentiment analysis in times of crisis: 

Public concerns can be identified by AI, as it has the ability to accurately identify and analyze 

the main worries and fears that are being discussed and circulated during a crisis. This enables 

organizations to customize their communication strategy in order to successfully handle those 

particular concerns. 

To combat disinformation, organizations should proactively address negative attitude and 

potential rumors by providing real information, thereby reducing the spread of false or 

misleading information. 

By employing AI, organizations may effectively priorities their communication efforts by 

identifying the demographics or regions that exhibit the greatest levels of worry. This enables 

them to allocate resources and disseminate information in a more targeted manner. Lastly, 

utilizing sentiment analysis helps quantify the level of public trust in the organization's 



handling of the problem. This feedback loop enables the implementation of modifications and 

enhancements in communication tactics. 

Immersive Technology for Crisis Training and Education 

Virtual Reality 

Virtual reality (VR) which is also known as virtual environment is an advanced human-

computer interface which is capable of stimulating realistic environment. The experiences 

provided by VR are similar to real world. VR systems use VR head-sets which has head 

mounted display. There are two types of virtual reality; immersive VR and text-based network 

VR. Using avatar-based VR, people can enjoy virtual environment in the form of real video. 

The first VR software was introduced in the 1994 by the name Virtual reality Modelling 

Language. Use of virtual reality is common in video game, 3D cinema. The restrictions 

imposed by COVID-19 pandemic in the year 2020 have given rise to VR technology. 

Augmented Reality 

Augmented reality enhanced the objects of the real world with the help of computer-generated 

perceptual information. AR alters the perception of real world of an individual as compared to 

VR which completely replaces the real-world environment. The information of the individual’s 

surrounding world can be digitally manipulated in order to make more immersive and 

interactive. The uses of AR tools are popular among marketers in order to sell their products 

to the consumers, creating interactive experiences for school children in learning process. It 

has the capability to facilitate social interaction. Healthcare, airline and military sector have 

also used AR technology.  

Preparedness is necessary due to the unpredictable nature of disasters. Conventional training 

approaches, however beneficial, often face difficulties in accurately reproducing the stress and 

intricacies of real-life scenarios. Immersive technologies such as Virtual Reality (VR) and 

Augmented Reality (AR) provide a groundbreaking method for crisis training and education. 

 

Immersing oneself in a simulated environment: 

Virtual Reality (VR) technology enables the creation of a completely immersive virtual 

environment, allowing trainees to be placed directly into simulated crisis circumstances. This 

enables them to: 
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Practice making decisions: Trainees are able to simulate the sights, sounds, and feelings of a 

crisis in order to practice making decisions in a secure and regulated setting. 

Enhance Crisis Response Abilities: Virtual reality simulations can be customised to 

particular situations, allowing trainees to acquire and refine vital skills such as emergency 

medical assistance, evacuation protocols, and effective crisis communication. 

Improve Situational Awareness: Through the use of virtual reality, trainees can be fully 

engaged in lifelike simulations, which can significantly increase their perception of their 

environment and the possible risks that may arise during a crisis. 

Augmented Reality: Combining Real World with Digital Information 

Augmented reality superimposes digital information over the physical environment. This 

technique has multiple applications in crisis training and education: 

Interactive Training Tools: AR applications can be created to offer immediate and precise 

information and directions during training sessions. Visualize firefighters utilizing augmented 

reality (AR) technology to swiftly and accurately identify dangerous substances, or envision 

first responders receiving real-time medical data superimposed on a patient.  

Awareness: Public education and awareness can be enhanced by the use of augmented reality 

(AR) applications, which can provide information and instruction on different crisis 

circumstances. Users can utilize augmented reality overlays to investigate potential evacuation 

routes, acquire knowledge about emergency preparedness supplies, and engage in basic first 

aid training. 

Remote Training and Collaboration: Augmented Reality (AR) enables the possibility of 

conducting training sessions remotely, where instructors can provide guidance to trainees in 

real-world settings, regardless of their physical location. 

Although immersive technologies have great potential, there are obstacles that need to be 

address such as the implementation of VR and AR technology might incur significant expenses, 

which can restrict access for certain organizations and individuals. Technical proficiency is 

necessary for creating impactful immersive training experiences, and it also demands 

continuous software updates. 

Some users may have motion sickness when exposed to virtual reality (VR) situations. 

Thorough planning and thoughtful attention to user experience are essential. 

 

Advancing with Immersive Learning 

Although there are difficulties, the prospective advantages of immersive technology in crisis 

training and instruction are unquestionable. With the ongoing advancement and increasing 



availability of technology, we may anticipate a surge in immersive learning experiences that 

will have a profound impact on the development of persons who are better equipped and trained 

to handle crises. 

 

METHEDOLOGY 

In the chaotic throes of a crisis, clear and concise communication is paramount. Augmented 

Reality (AR) and Virtual Reality (VR) offer innovative tools that can be harnessed to enhance 

crisis communication in several ways:  

1. Real-Time Information Dissemination with AR: Overlays for Evacuation Routes: Imagine 

AR apps displaying evacuation routes overlaid on real-world environments. Users could point 

their phones and see the quickest escape paths highlighted, even in unfamiliar surroundings. 

First Aid Instructions: AR overlays can display step-by-step first aid instructions on a user's 

field of view, enabling bystanders to assist injured individuals more effectively during a crisis. 

Safety Information Overlays: AR can overlay real-time information on buildings or areas 

affected by the crisis. This could include warnings about hazardous materials, structural 

instability, or critical utility shutdowns.  

2. VR Simulations for Crisis Response Training: Immersive Training for First Responders: VR 

can create realistic simulations of various crisis scenarios like fires, natural disasters, or hostage 

situations. This allows first responders to practice decision-making and hone their response 

skills in a controlled environment. Crisis Communication Training: VR simulations can be 

designed to train public officials and spokespersons on delivering effective crisis 

communication messages under pressure. This can be particularly beneficial for practicing 

responses to media inquiries and public addresses. Building Situational Awareness: By 

immersing trainees in realistic VR scenarios, they can develop a heightened awareness of 

potential hazards and environmental cues crucial for effective response.  

3. Public Education and Awareness with AR/VR: Interactive Crisis Preparedness Apps: AR 

apps can be developed to educate the public on various crisis situations. Users could explore 

potential evacuation routes in their neighborhoods, virtually assemble emergency preparedness 

kits, or practice basic first aid using AR overlays. VR simulations for Public Empathy Building: 

VR experiences can be designed to help people understand the perspectives of those directly 

affected by a crisis. This can foster empathy and encourage a sense of community preparedness. 
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 Currently very limited studies are available which have reviewed the applicability of 

augmented and virtual reality tools in the crisis situation for effective communication. 

This research has attempted meta-analysis to systematically analyse the available studies 

related to the use of augmented and virtual reality tools in the crisis situation for effective 

communication. 

 

2.1- Database Review 

The researcher has attempted to review the available studies based on AR and VR applications 

and their usage in crisis situation including the COVID-19 pandemic. Scopus, Google scholar 

database and other relevant websites have been searched to find out the review of literature. 

 

2.2. Criteria of Selection 

The studies which have defined the use of AR, VR technology and AI and their applicability 

in any kind of health crisis, pandemic or disaster management have been considered and 

included in the analysis. The researcher has screened the papers/studies as per their title, 

abstract and the final conclusion of the studies.  

 

RESULTS 

Following studies has been analysed to understand the various advantages and usage of 

immersive technologies in the crisis. 

S.NO TECHNOLOGY STUDY TITLE 

USAGE TYPE AT 

THE TIME OF 

CRISIS 

ADVANTAGE OF TECHNOLOGY 

1 Virtual Reality 

Virtual reality tools 

for development of 

infection control 

solution 

To develop 

improved infection 

control solutions 

Improved systems for evaluating the 

effectiveness of a proposed infection 

control solution 

2 Virtual Reality 

Industry 4.0 

technologies and 

their applications in 

fighting COVID-19 

pandemic 

Detection of 

COVID 19 

pandemic with the 

help of 

technologies of 

Industry 4.0 

Capability to provide innovative ideas 

and solution to fight against global 

medical emergencies. 

3 Virtual Reality 

Using immersive 

virtual reality to 

improve the beliefs 

and intentions of 

influenza vaccine 

avoidant 18-to-49-

year-olds: 

Considerations, 

effects, and lessons 

learned 

To effectively 

communicate the 

immunization 

concepts with help 

of VR. 

Technology has potential to convey 

the key concept. 



4 Virtual Reality 

Virtue - a virtual 

reality trainer for 

hand hygiene 

Virtual training 

environment for 

hand hygiene 

VR technology enhanced learning 

and motivated hand hygiene 

behaviour. 

5 Virtual Reality 

Application of 

Virtual Reality 

Technology in 

Disaster Medicine 

Introduction and 

future prospects of 

VR technology in 

disaster medical 

field. 

VR is one of the influential 

technologies which can be combined 

with disaster medicines for providing 

systematic education, knowledge 

popularisation and skills 

development. 

6 Augmented reality 

EON Reality 

Releases New 

Remote AR and VR 

Packages for 

Education, 

Government, and 

Industry (Website 

Article) 

Providing remote 

packages for 

Education, 

Government and 

Communication in 

COVID 19. 

The technology has transformed the 

lives of several people in different 

countries all over the globe. 

7 Augmented reality 

Mobile Augmented 

Reality for Risk and 

Crisis 

Communication in 

Disaster 

Management 

(Chapter in a Book) 

Use of Mobile 

Augmented reality 

(mAR) in crisis 

communication 

Augmented reality (mAR) has great 

potential for risk and crisis 

management 

8 Augmented reality 

Effects of Self-

focused Augmented 

Reality on Health 

Perceptions During 

the COVID-19 

Pandemic: A Web-

Based Between-

Subject Experiment 

Use of AR 

technology in 

making health 

strategy during 

Covid-19 

Combining AR with vicarious 

reinforcement may result in effective 

health communication strategy 

9 Augmented reality 
A Survey of 

Augmented Reality 

Use of AR 

technology in 

various fields  

This study was survey based whci can 

be considered as the starting point for 

those who are interested in the useage 

of AR tools in different fields. 

10 
Artificial 

Intelligence 

A Study of Factors 

Influencing the 

Adoption of 

Artificial 

Intelligence in 

Crisis Management 

Use of AI in crisis 

management 

The study highlights 28 aspects 

related to the use of artificial 

intelligence (AI), which are 

classified into seven groups: Large-

Scale Machine Learning, Deep 

Learning, Reinforcement Learning, 

Robotics, Computer Vision, Natural 

Language Processing, and Internet.  

11 
Artificial 

Intelligence 

Artificial 

Intelligence in 

Disaster Risk 

Communication: A 

Systematic 

Literature Review 

AI in Disaster Risk 

Communication 

The study revealed that research 

endeavors primarily concentrate on 

two overarching domains: (1) 

prognostication and surveillance for 

prompt detection, and (2) data 

extraction and categorization for 

comprehensive understanding of the 

issue. 

12 
Artificial 

Intelligence 

Artificial 

Intelligence: A 

Strategic Disruption 

in Public Relations 

AI in Public 

Relations 

The role of AI-based systems as a 

strategic disruption in the PR sector. 
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CONCLUSION 

The dynamic and always changing field of crisis communication necessitates a continuous 

search for inventive and forward-thinking solutions. This investigation into Artificial 

Intelligence (AI) and immersive technology has revealed a future filled with possibilities 

for enhancing PR campaigns in crucial circumstances. Artificial intelligence enables 

organizations to analyses large volumes of data, personalize communication, and automate 

operations, promoting a focused and efficient approach. Virtual Reality (VR) and 

Augmented Reality (AR) provide innovative methods for educating crisis responders and 

sharing information with the public in a highly engaging and interactive manner. 

Nevertheless, the achievement of effectively combining AI and immersive technologies 

relies on the responsible execution of the integration. Transparency, ethical considerations, 

and ongoing human supervision are essential to guarantee impartial communication and 

minimize unforeseen repercussions. 

The future of crisis communication rests on a collaborative approach as we progress. By 

utilizing artificial intelligence and immersive technology in conjunction with human skill 

and empathy, organizations can establish trust, navigate crises with more efficiency, and 

eventually cultivate a more resilient society. In order to provide fair access to these 

transformational tools, it is necessary to conduct continuing research, development, and 

constant attempts to bridge the digital gap. By embracing this future of collaboration, we 

can equip individuals and organizations to not only withstand crises but also emerge with 

greater strength and preparedness. 

Asadzadeh, et al, (2021), suggested that the technologies like AR, VR and AI can be 

utilized in various aspects of crisis situations. The use of VR applications in explaining the 

importance of hand hygiene to prevent the transmission of deadly virus has been found 

effective. The study conducted by Nowak, Evans, Wojdynski, et al., (2020) has concluded 

that VR applications help in understanding the importance of vaccination to fight against 

the deadly virus. During the crisis situation, for the purpose of effective crisis 

communication applications of immersive technologies like augmented and virtual 

realities can be considered. These technologies have the potential to serve the real life like 

experiences. 
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Abstract: This paper investigates how Indian cultural identity is maintained and adapted 

within a rapidly globalizing media environment. Using a qualitative methodology and a multi-

case study approach across print, television, and digital media, the research explores strategies, 

content choices, and institutional practices that contribute to cultural resilience. The study 

reveals that despite homogenizing tendencies of global media, Indian media platforms actively 

negotiate cultural identity, fostering a dynamic space where tradition and modernity co-exist. 

In an era marked by rapid globalization and digital convergence, media has become a powerful 

force in shaping cultural narratives and identities. As India envisions its development journey 

toward Viksit Bharat @2047, the preservation and promotion of its rich and diverse cultural 

heritage within a globally converging media landscape emerges as a critical concern. This 

research examines the concept of cultural resilience the ability of communities to maintain and 

evolve their cultural identity amid the homogenizing pressures of global media flows and 

digital content ecosystems. 

The study investigates how global media convergence impacts traditional Indian cultural 

expressions, languages, and value systems, and how emerging digital platforms can both 

threaten and empower cultural narratives. Using case studies of regional content creators, OTT 

platforms, and government-led cultural initiatives, the research identifies strategies for 

safeguarding cultural authenticity while embracing innovation. It highlights the dual role of 

media as a tool for cultural erosion and as a platform for revival and proposes a culturally 

conscious media framework to ensure that India's identity remains vibrant, pluralistic, and 

globally influential by 2047.  

Keywords: Cultural Resilience, Media Convergence, Indian Identity, Case Study, Print Media, 

Television, Digital Media. 

  



Introduction 

In the 21st-century media landscape, globalization and technological convergence have 

significantly altered how cultures are represented, shared, and consumed. Digital platforms, 

global media conglomerates, and the widespread use of mobile technologies have facilitated 

unparalleled cross-cultural engagement and the rapid spread of content across borders. While 

some fear the erosion of local identities under global media dominance, others argue for the 

adaptive and resilient nature of culture. This paper focuses on Indian cultural identity and how 

it navigates through the global media ecosystem. 

Globalization and the convergence of media technologies have led to increased cultural 

exchange and hybridization. While this opens opportunities for intercultural dialogue, it also 

poses threats to local traditions and identities. India, with its rich and diverse cultural heritage, 

finds itself at a crossroads. India, with its ancient civilizational legacy, linguistic diversity, and 

rich tapestry of customs and traditions, stands at a pivotal juncture. The task is not only to 

protect traditional cultural expressions but also to reimagine cultural identity in a manner that 

integrates modernity without compromising authenticity. Today, Indian identity is influenced 

as much by Bollywood, digital content creators, and the global Indian diaspora as it is by 

classical arts, spiritual festivals, and regional languages. This study addresses the question: 

How can Indian identity be preserved amid the homogenizing forces of global media? To 

explore this, the paper will analyze the role of indigenous media production, government 

policies, cultural entrepreneurship, and grassroots digital initiatives in preserving and reshaping 

Indian identity. It will also examine how Indian audiences particularly the youth actively 

engage with global content by selectively adopting, reinterpreting, or resisting it, thereby 

asserting their agency in shaping cultural narratives. As digital natives, young people play a 

critical role in mediating between tradition and modernity, often serving as cultural bridges 

that blend global influences with local sensibilities. Ultimately, the aim is to understand how 

India can sustain a vibrant, pluralistic identity that remains rooted in its cultural heritage while 

actively participating in a globally connected media environment. 

Research Methodology 

A qualitative research methodology was utilized to delve deeply into the concept of cultural 

resilience within Indian media, particularly in light of globalization and the convergence of 

media technologies. This method was selected to uncover the layered meanings, cultural 

symbols, and shifting narratives present in media content elements that are most effectively 
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explored through qualitative approaches. The research employs a multiple case study 

framework to enable detailed, context-rich analysis across varied media formats. Three media 

outlets were intentionally selected to represent distinct sectors of Indian media: The Hindu for 

print, Doordarshan for television, and The Quint for digital media. These cases were chosen 

based on their unique contributions to India’s media landscape ranging from historical legacy 

and public service roles to innovative digital engagement and influence among younger 

audiences. 

1. The Hindu, one of India’s oldest and most esteemed English-language newspapers, 

exemplifies traditional print journalism and is renowned for its enduring commitment to 

cultural, intellectual, and political discourse. 

2. Doordarshan, the country’s national public service broadcaster, was chosen for its 

pivotal role in post-independence nation-building and cultural education. As a state-owned 

television network, it offers valuable perspectives on how visual media has historically 

portrayed and preserved Indian national identity. 

3. The Quint, a modern digital media platform, represents the shifting landscape of 

journalism in the digital age. With its focus on mobile-first content and strong appeal among 

younger audiences, it is particularly insightful for examining how digital-native media engage 

with cultural themes, often through a progressive, socially conscious lens. 

To collect relevant data, the study employed three primary qualitative methods: 

1. Content Analysis:- A systematic examination of selected media outputs from each 

outlet was conducted. The analysis focused on recurring themes such as cultural representation, 

linguistic choices, depictions of tradition and modernity, and engagement with global cultural 

trends. Special attention was given to media coverage of national events, cultural festivals, 

identity debates, and sociopolitical movements. 

2. Semi-Structured Interviews:- In-depth interviews were carried out with media 

practitioners, including editors, journalists, content producers, and cultural analysts affiliated 

with the three selected organizations. These interviews provided insight into editorial decision-

making processes, conceptions of cultural responsibility, challenges in preserving cultural 

authenticity, and strategies for integrating global media trends with indigenous values. 

Participants were selected through purposive sampling to ensure a broad spectrum of 

perspectives. 

3. Document Review:- The study also analyzed institutional documents such as editorial 

policies, mission statements, internal guidelines, and publicly available records including 



annual reports, audience research, and media policy documents. This helped to contextualize 

how each organization’s structural and ideological frameworks influence cultural 

representation. 

Special emphasis was placed on the role of youth, particularly in relation to The Quint, which 

actively targets younger demographics through its interactive, participatory media strategies. 

The platform’s use of crowd sourced content, social media engagement, and alignment with 

digital subcultures provided key insights into how Indian youth both consume and co-create 

cultural narratives. Young Indians, as both producers and audiences, are shown to play a vital 

role in shaping emerging cultural expressions, challenging traditional norms, and acting as 

intermediaries between inherited cultural values and globalized media influences. 

By triangulating these diverse methods and data sources, the study ensures a robust and 

multifaceted understanding of cultural resilience in Indian media. This approach captures the 

intricate processes through which cultural identity is negotiated, rearticulated, and sustained in 

a rapidly transforming media environment. 

Research Objectives: 

 To investigate how global media convergence influences the representation and 

perception of Indian cultural identity. 

 To explore the strategies employed by Indian media creators and institutions to preserve 

and promote cultural heritage in the digital age. 

 To evaluate the effectiveness of current cultural policies and media regulations in 

supporting cultural resilience in India. 

 To identify audience attitudes, especially among youth, towards traditional Indian 

culture amidst global media exposure. 

 

1. Theoretical Framework This research is grounded in the theories of cultural hybridity 

(Bhabha, 1994), media convergence (Jenkins, 2006), and cultural resilience (Obrist et al., 

2010). These frameworks help interpret how media acts as a conduit for both cultural 

preservation and innovation. 

Cultural resilience theory explores how cultural systems and communities can absorb 

adversity, adapt to change, and maintain their distinctiveness and identity despite challenges. It 

emphasizes the role of cultural practices, beliefs, and social structures in fostering strength and 
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adaptability during times of stress. It is the ability of a cultural system to withstand and adapt 

to disturbances, while retaining key elements of its identity. It involves not only the 

preservation of tradition but also the capacity for innovation, allowing cultures to evolve in 

response to new challenges without losing their distinctiveness. Cultural resilience reflects a 

dynamic process through which communities reaffirm their sense of belonging and continuity, 

often by reinterpreting heritage in contemporary contexts and engaging in selective integration 

of outside influences. 

It examines how communities and individuals utilize cultural resources to cope with adversity, 

including social, political, and environmental challenges. This involves leveraging shared 

values, stories, rituals, artistic traditions, and collective memory to reinforce identity, unity, 

and a sense of continuity. Cultural resilience also entails the intergenerational transmission of 

knowledge and customs, allowing communities to respond to change while preserving a 

consistent cultural foundation. Through this process, heritage is not only protected but also 

serves as a source of empowerment, enabling individuals and groups to confront contemporary 

challenges with autonomy, adaptability, and innovation. 

Cultural resilience is built through various mechanisms such as traditional customs; rituals, 

ceremonies, and storytelling play a crucial role in nurturing a sense of identity, belonging, and 

continuity from one generation to the next. These practices enable communities to preserve 

their cultural heritage while offering meaning and stability amid on-going change. 

Social structures enable individuals and communities to take an active role in shaping their 

cultural stories, reclaiming their heritage, and impacting media and public conversations 

enhances cultural resilience. This sense of agency encourages a proactive, rather than reactive, 

stance toward preserving culture. Adaptive capacity is the ability of a culture or community to 

learn from past experiences, embrace change, and develop new strategies to face evolving 

challenges. It involves openness to external influences, critical reflection, and creative 

problem-solving while preserving core cultural values. This capacity is strengthened through 

intergenerational knowledge sharing, inclusive participation, and flexible institutions that adapt 

to social, technological, and environmental changes. By balancing tradition with innovation, 

communities can maintain cultural resilience, ensuring their identity remains relevant and 

vibrant. Adaptive capacity helps cultures remain dynamic and responsive, allowing them to 

thrive in an increasingly complex and changing world. 



Cultural resilience theory is applicable in a variety of contexts where communities are 

challenged by social, environmental, or political pressures. For instance, Indigenous 

communities have shown remarkable resilience by preserving their languages, spiritual 

beliefs, traditional knowledge, and connection to ancestral lands despite centuries of 

colonization, forced relocation, and cultural suppression. In India, communities facing climate 

challenges like floods, droughts, and water scarcity often turn to traditional ecological 

knowledge and practices such as rainwater harvesting, sustainable farming, and forest 

management to adapt and sustain their way of life. 

Migrant communities also demonstrate cultural resilience as they work to retain their cultural 

identities while integrating into unfamiliar environments. This can be seen in the efforts of 

communities such as the Indian diaspora in the UK or Syrian refugees in Europe, who sustain 

their traditions, languages, and religious practices through community centers, schools, and 

cultural events. Similarly, post-conflict societies, like Rwanda after the genocide or Bosnia 

and Herzegovina after civil war, use cultural practices such as storytelling, memorials, and 

community rituals to promote healing, restore social bonds, and rebuild identity. 

In urban neighborhoods undergoing gentrification, long-time residents often use cultural 

events, local history, and collective memory to resist displacement and retain a sense of 

community. Whether facing displacement, environmental stress, migration, or social upheaval, 

these examples illustrate how cultural resilience enables communities to adapt, survive, and 

thrive while holding on to their core identities. 

Cultural resilience theory is widely applied across various fields, providing valuable 

perspectives on how communities 

preserve their identity and adapt in times 

of change. In cultural preservation, it 

helps guide efforts to maintain and restore 

important traditions, languages, and 

practices that may be at risk due to factors 

like globalization, conflict, or migration. 

By focusing on the cultural elements that 

enable continuity and adaptation, 

preservation strategies become more 

effective and rooted in community values. 
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In development and social work, the theory supports the design of interventions that build on 

the strengths and resources already present within communities. Rather than applying one-size-

fits-all solutions, it encourages the use of culturally appropriate approaches that reinforce local 

traditions, social networks, and coping mechanisms. This leads to more sustainable and 

empowering outcomes for vulnerable populations. 

Within environmental studies, cultural resilience offers insight into how communities use 

traditional knowledge and cultural beliefs to respond to environmental challenges. Many 

Indigenous and local groups have developed sustainable ways of interacting with their 

environment over generations. Recognizing these practices allows for the development of 

environmental strategies that are more culturally relevant and effective, fostering collaboration 

and long-term resilience in the face of climate 

change and ecological stress. In essence, cultural 

resilience theory highlights the importance of 

cultural systems and communities in building 

strength and adaptability in the face of adversity, 

emphasizing the role of cultural practices, social 

structures, and adaptive capacity in navigating 

change and maintaining identity.  

Print Media - The Hindu is known for its 

editorial rigor and cultural depth, serves as a 

bastion of traditional journalism in India. Through analysis of features, editorials, and cultural 

reporting, the study finds that The Hindu consciously integrates Indian heritage, language 

diversity, and traditional arts in its narrative. Interviews reveal editorial policies aimed at 

educating readers about India's pluralistic heritage. 

 The Hindu 

Example: Coverage of Indian Classical Arts and Regional Languages 

 The Hindu frequently publishes in-depth articles on Bharatanatyam, Carnatic music, 

and other classical art forms. 

 It also runs special issues on regional language literature and folk traditions (e.g., Tamil 

Sangam poetry, Yakshagana theatre). 



 Example Article: “Guardians of Culture: Preserving India’s Intangible Heritage” – a 

feature highlighting community-led initiatives to preserve dying art forms. 

Television - Doordarshan as India's public broadcaster, Doordarshan has long served as a 

cultural mirror of the nation. The study examines content from shows like "Bharat Ek Khoj" 

and current affairs programming. Doordarshan’s programming emphasizes regional languages, 

folklore, and moral storytelling, fostering a sense of national unity while respecting regional 

diversity. Interviews with producers indicate an ongoing commitment to inclusivity and 

cultural education. 

Doordarshan 

Example: Cultural Programming like “Rangoli” and “Bharat Ek Khoj” 

 “Rangoli”: A Sunday morning music program that features regional songs, folk 

traditions, and classical compositions in Indian languages. 

 “Bharat Ek Khoj”: A historical series based on Jawaharlal Nehru's Discovery of India, 

portraying Indian history and diversity. 

 Special telecasts during festivals (e.g., Diwali, Holi, Onam) often highlight cultural 

rituals and their meanings, thereby educating audiences. 

Digital Media - The Quint Digital-native platform The Quint represents a younger, more 

interactive media model. Despite its modern tone, the platform often publishes stories rooted 

in Indian social issues, traditions, and youth culture. The study notes how multimedia 

storytelling, including video explainers and vernacular content, bridges global aesthetics with 

local substance. Interviews suggest an editorial balancing act between engagement metrics and 

cultural integrity. 

Example: Multimedia Features on Marginalized Languages and Customs 

 The Quint published a digital video series on India’s endangered tribal languages such 

as Gondi and Kui, featuring interviews with speakers and linguists. 

 Articles and explainers on indigenous traditions, like “What We Can Learn from 

Adivasi Farming Rituals,” blend youth-friendly language with cultural depth. 

 Vernacular content (Hindi, Bengali, etc.) is often used to reach broader regional 

audiences. 
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4. Other Digital Platforms 

Scroll.in 

 Scroll.in plays a significant role in the discourse on cultural resilience through its 

investigative journalism and cultural reporting. The platform has highlighted efforts to revive 

Sanskrit education, preserve Kashmir’s fading papier-mâché art, and sustain regional 

languages and folk traditions. By documenting the challenges faced by artisans, educators, and 

marginalized communities, Scroll.in showcases how cultural identities are being defended and 

reimagined. In the context of this study, its work exemplifies how independent digital media 

can contribute to preserving intangible heritage and fostering cultural continuity amid rapid 

social and technological change. 

Gaon Connection 

 Focuses on rural India and covers stories of folk medicine, village festivals, and 

traditional knowledge systems. 

 Example: A report on how the Bhil community uses oral storytelling to teach ethics and 

history to children. 

 YouTube/OTT Platforms 

Contemporary Indian web series such as Netflix’s "Kota Factory" and Amazon Prime’s 

"Panchayat" offer insightful examples of how digital platforms are being harnessed to explore 

and reaffirm cultural identity through localized, relatable storytelling. These productions go 

beyond entertainment, engaging in meaningful cultural narratives that reflect the everyday 

experiences and complexities of small-town India, thereby playing a significant role in the 

discourse on cultural resilience. 

Kota Factory, set in Kota, Rajasthan—an educational epicenter—presents a layered depiction 

of the hopes, anxieties, and emotional journeys of students preparing for highly competitive 

exams. The series delves into themes such as parental pressure, mentor relationships, and the 

tightly knit social fabric of small-town life. By doing so, it underscores the persistence of 

traditional values, even as it candidly addresses the mental and emotional impact of 

contemporary academic competition.  

The use of black-and-white visuals and everyday language adds depth and realism, reinforcing 

the show's cultural specificity and emotional authenticity. The series also sheds light on issues 

of mental health, peer competition, and the quiet struggles faced by teenagers as they grapple 



with the fear of failure and the longing for self-worth. It confronts the dehumanizing aspects 

of a system that often equates academic performance with personal value, while still 

acknowledging the resilience and camaraderie that help students endure this journey. 

Ultimately, Kota Factory goes beyond the narrative of exam preparation it serves as a powerful 

social commentary on India’s education system, the intense pressures faced by young people, 

and their search for purpose and identity in an overwhelmingly competitive environment. 

Likewise, Panchayat follows the story of a young man from the city who accepts a government 

posting in a rural village. Through a blend of humor and understated critique, the show 

examines the realities of rural administration, shifting societal norms, and life in the Indian 

countryside. It presents village life not as static or backward, but as a space where change and 

tradition are continuously negotiated. With its use of local dialects, customs, and familiar 

scenarios, Panchayat vividly illustrates how rural communities maintain their cultural 

foundations while adapting to modern influences. 

These digital narratives exemplify the principles of cultural resilience in several ways: 

 Reinforcing and redefining regional cultural identities through globally accessible 

platforms. 

 Depicting strong social structures and community dynamics that support adaptability and 

continuity. 

 Highlighting underrepresented voices and spaces, countering the dominance of urban-

centric storytelling in mainstream Indian media. 

 Connecting with younger audiences, both as consumers and creators, by presenting 

characters and situations that resonate with their realities and aspirations. 

Within the framework of this study, such series illustrate how digital media can serve as a 

vehicle for both cultural preservation and innovation. By rooting their stories in local contexts 

while engaging with broader societal themes, shows like Kota Factory and Panchayat highlight 

the potential of digital storytelling to sustain and evolve Indian cultural identity in the age of 

globalization and media convergence. 

Documentary Films  

Documentary films such as The Last Color and India’s Daughter play a crucial role in shaping 

and questioning cultural narratives in Indian media, contributing significantly to the 
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understanding of cultural resilience. These films extend beyond simple storytelling to address 

deep-rooted social issues like caste-based exclusion, gender violence, and patriarchal 

structures, all within the context of Indian tradition and identity. 

The Last Color, set in Varanasi, portrays the social ostracism of widows while also 

emphasizing themes of hope and transformation through cultural and spiritual motifs. In 

contrast, India’s Daughter tackles the aftermath of the 2012 Delhi gang rape, challenging 

societal attitudes toward women and sparking national and global debate on gender justice in 

India. 

Both documentaries act as catalysts for critical social dialogue and reform. They highlight 

cultural resilience by bringing marginalized voices to light, confronting oppressive practices 

from within the cultural framework, and encouraging civic and policy engagement. 

In the context of this study, these films demonstrate how documentary storytelling within a 

global digital media environment can preserve cultural awareness while driving progressive 

change. They reflect the evolving, adaptive nature of Indian cultural identity in response to 

internal and external pressures. 

7. Analysis and Discussion 

The comparative analysis highlights cultural resilience as a dynamic process across media 

platforms, with legacy outlets like The Hindu and Doordarshan focusing on preserving 

traditional cultural narratives, while digital platforms such as The Quint, Kota Factory, and 

Panchayat foster hybrid, evolving expressions of Indian identity. These digital spaces, often 

youth-driven, blend tradition with modernity, reflecting the changing values and experiences 

of younger generations. 

All platforms demonstrate a shared commitment to sustaining cultural identity, but this 

resilience is adaptive shaped by technological advances, social transformation, and active 

audience participation. Youth play a crucial role as both creators and consumers, redefining 

cultural norms and driving innovation. Additionally, media like Scroll.in and documentaries 

such as India’s Daughter and The Last Color contribute by challenging oppressive traditions 

and promoting progressive change. In essence, the study underscores that cultural resilience in 

Indian media is an ongoing negotiation balancing preservation with reinvention and that youth 

engagement is central to maintaining a vibrant, evolving cultural identity. 



Conclusion 

Indian media demonstrates a robust capacity for cultural resilience amid global convergence. 

The strategic incorporation of local languages, traditions, and narratives across media 

platforms highlights a deliberate negotiation of identity. This study reinforces the notion that 

cultural identity, rather than being eroded, is being reshaped in productive dialogue with global 

influences. 

The findings reveal a complex but hopeful landscape. Indian youth are actively engaging with 

global media, but this does not necessarily equate to cultural loss. Instead, it highlights the need 

for adaptive, innovative, and culturally rooted media strategies. Strengthening cultural policies, 

enhancing educational outreach, and investing in creative industries can bolster India’s cultural 

resilience. 

In conclusion, cultural preservation in the era of convergence is not about resisting global 

influences but about creatively integrating tradition with innovation. A culturally confident 

Viksit Bharat @2047 must leverage its media to both reflect and shape its unique identity on 

the global stage. 

Why These Examples Matter 

Each of these cases shows that: 

 Media acts as an archive of cultural memory. 

 There is intentionality in preserving and reviving Indian traditions even amid the pressure to 

produce commercially viable content. 

 Cultural resilience is framed not just in heritage, but also in how communities adapt these 

traditions for modern platforms and audiences. 
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Abstract 

Globalisation has brought a remarkable change in society and the economy, which has further 

led it towards a “Cashless world” turning a cash-based economy into a cashless one. Today’s 

technology in the form of money transfer applications has made the money transferring process 

suitable and digitalised. This digital shift has not only modernized the community but has also 

latched it towards the attack of cybercrime. Demonetisation has brought upon two concepts- a 

cashless economy and cybercrime. These money transferring applications (Paytm, MobiKwik, 

PhonePe, Pay Pal and Google Pay) use various advertising strategies like- cashbacks, discount 

coupons offer etc. To attract people towards the benefits of a cashless society, ignoring the 

negative effects they have on its user's security. For a secure cashless society, the government 

should impose strict laws and policies to control the overpowering increase in cybercrime 

through money transfer applications. This research will not only help in spreading awareness 

about the cybercrime but will also tell us about the impact of this money transferring 

applications on our society. 

 

Keywords: Globalisation, Cybercrime, Cashless, Money transfer applications. 

Introduction 

Globalisation has brought a significant change in society and the economy, the internet is a 

notable part of it. The remarkable change in technology and the internet has led the world 

towards a “Cashless world” turning a cash-based society into a cashless one.  

Technology and internet made money transferring process a convenient, reliable and faster one, 

in the form of Money Transfer Applications or E-wallets. These Applications connects our 

bank accounts and mobile phone enabling us to transfer money to anyone anywhere. Some of 

the widely used and popular mobile transfer apps in India are- Paytm, MobiKwik, PhonePe, 

Pay Pal and Google Pay. 

Paytm founded in 2010 by Vijay Shekhar Sharma, is based in Noida, Uttar Pradesh, India. It 

has a revenue of 3,314 crores INR and over 7 million merchants across India. Currently, the 

CEO of the company is Renu Satti. MobiKwik founded in April 2009 by CEO Bipin Preet 



Singh and Upasana Taku, is based in Gurgaon, India. It is available for use at more than 

2,50,000 online and offline avenues. PhonePe founded in 2015 by CEO Sameer Nigam, Rahul 

Chari and Burzin Engineer, is headquartered in Bangalore, India. The app crossed 100 million 

user mark in June 2018 and 2 billion transactions in April 2019. PayPal founded in 1998 by 

Ken Howery, Luke Nosek, Max Levchin, Peter Thiel, Yu Pan, Russel Simmons and Elon 

Musk. Dan Schulman is the CEO of the company. PayPal has about 277 million active account 

holders. Google Pay initially known as Android Pay was released on 11th September 2015 by 

Google. 

It’s known that a student, Bernard Gesora Satia from Moi University in Kenya came up 

with mobile software that could allow people to send money through their mobile phones. 

Hence came M- Pesa, the world’s first money transfer app in 2007 by Vodafone. 

Whereas, Wallet365.com was India’s first e-wallet, launched in 2006 by media firm Times 

Group in association with YES Bank. 

Internet and Money transfer applications have made our work convenient and quick yet these 

are not completely reliable and safe. The evolution of internet and E- commerce with the 

emergence of demonetisation, converting the Indian society into “Digital India” has opened 

the society at the vulnerability of cybercrime. Cybercriminals not being restrained to any 

geographical limitations has evoked a much greater problem than anticipated. We might not 

be able to prevent cybercrime but can take some necessary precautions towards our security. 

Using strong passwords, regularly updating the applications, being social – media savvy, 

protecting E- identity from unknown sources, using encryption for sensitive data, securing a 

wireless network, downloading applications from trusted sources, can help save us from the 

cybercriminals. 

Our purpose is not only to make people aware of the cybercrime through money transferring 

apps but to also inform the people living in rural areas about the technology and the information 

they are missing on. Rural population still very much depend on cash instead of plastic money 

or digital payment channels. They are yet to completely acknowledge this new digital change. 

Objectives of the Study: 

1. To study the role of money transfer applications on Indian society. 

2. To verif the impact of money transfer applications on cybercrime. 

3. To check the use of mobile applications on daily lives. 
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Review of Literature 

The study explained about the awareness and usage of cashless payment by the consumer after 

demonetization and the rising trend of digital transactions. It studies the introduction of 

cashless economy in India and how it has given directions to the growth and development of 

the economy after demonetization. This study mainly focuses on transparent economic 

development. The study said that cybercriminals are not constrained by geographical 

limitations as cyberspace is a free-flowing, borderless and a global problem. India needs a 

multilateral treaty which will harmonize its laws by a common criminal policy, and deal with 

international co-operation for combating cybercrimes at a global level. The study said that 

advance technology makes a person dependent on the interest of all their necessities. 

According to the National Crime Record Bureau, there was a 6% increase in cybercrime in 

2016 as compared to 2015. Also, Uttar Pradesh as a state and Pune as a city has recorded a 

maximum number of cybercrimes. The move was an effort to handle the threat of illegal 

money, corruption, error funding and counterfeit currency. 

In conclusion, demonetization would bring a positive impact on the Indian economy as it 

encourages the digital modes of payment like e-wallets and apps, online transactions using e-

banking, usage of plastic money, etc. The study explained, demonetization in India created a 

lot of panic in the economy but also paved the way to digitalization. Digitalization will embrace 

higher transparency in monetary terms; low-cost maintenance; more convenience in use; and 

help in financial inclusion and weeding out black money and counterfeit money from the 

economy. The study explains, how the evolution of electronic banking brought an increase in 

e-commerce, online and financial transactions, etc. The revolutionary emergence of e-banking 

has changed the entire financial system and lead to more innovative development in e-payment, 

e-commerce and banking sector industry. But on the contrary, there is a significant rise in 

cybercrime and if the banks and customer adhere and strictly follow the precautionary steps 

and security measures then surely, major development and innovation will take place for 

advanced user-friendly digitized online or net banking. 

]Social Relevance 

Indian economy is developing and going cashless but the actual rise was felt after 

demonetisation. It gave rise to the usage of money transfer applications which is a faster and 

easier way of transferring money but the question here arises is are they safer way of 

transferring money as compared to offline transactions. Do people still fear to experience cyber 



fraud? So that is why we are studying this topic to find out whether people are aware of the 

strict laws against cyber fraud, to know what people feel about the security provided by money 

transfer applications and are there any software to crab any such problem? With the help of 

this study, we want to know whether people are satisfied with the services provided by the 

money transfer applications and going cashless. 

 

HYPOTHESIS-I 

H1- There is a significant relationship between money transfer applications and age. 

H0- There is no significant relationship between money transfer applications and age. 

HYPOTHESIS-II 

H1- There is a significant relationship between money transfer applications and cybercrime. 

H0- There is no significant relationship between money transfer applications and cybercrime. 

 

Analysis of Data 

HYPOTHESIS-I:  

Descriptive statistics (frequency) is applied to undertand the relationship between age and 

money transfer applications as:- 

Perception of respondants 

with respect to their 

frequency of using money 

transfer applications.  

Table 1.1 

 

 

Table 1.2 
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Table 1.1 indicates that 27(18.0%) of the respondants always use money transfer applications 

to transfer the money, and 52(34.7%) of the respondants oftenly use these applications. While, 

35(23.3%) of the respondants sometimes use money transfer applications. Whereas, 18(12.0%) 

of the respondants rarely/ never use money transfer applications to transfer the money. 

Table 1.2 indicates that 32(21.3%) of the respondants are using money transfer applications 

for less than a year, while 24(16.0%) of the respondants are using money transfer applications 

from past 1 year. Also, 32(21.3%) of the respondants have been using these applications for 

more than a year and 47(31.3%) of the respondants have been using the applications for 

more than 2 years. Whereas, 15(10.0%) of the respondants have never used money transfer 

applications. So from the above table, it is concluded that the percentage of people using money 

transfer applications is more than the percentage of people not using them. So, H0 is rejected 

and H1 is accepted, hence it is clear that there is a significant relationship between age and 

money transfer applications. 

Perception of respondants with respect to preference of using money transfer 

applications for online transactions. 

 

Table 2 

Table 2 indicates that 43(28.7%) of the respondants prefer using money transfer applications 

for online transaction very much, while 61(40.7%) of the respondants prefer these applications 

for transaction much. Whereas, 26(17.3%) of the respondants prefer using the applications less 

and 10(6.7%) of the respondants prefer using money transfer applications for online 

transaction very less/ never. 

So from the above table, it is inferred that the percentage of people preferring money transfer 

applications for online transaction is more than the percentage of people not preferring them. 

So, H0 is rejected and H1 is accepted, hence it is clear that there is a significant relationship 

between age and money transfer applications. 

 



 

Perception of respondants with respect to feeling safe with their money in e- wallets.  

Table 3 

 

 

 

 

 

Table 3 indicates that 14(9.3%) of the respondants strongly agree and 66(44.0%) of the 

respondants agree that their money is safe in e-wallets. While, 53(35.3%) of the respondants 

are neutral about the safety of their money in e-wallets. Whereas, 13(8.7%) of the respondants 

disagree and 4(2.7%) of the respondants stongly disagree that the money is safe in e-wallets. 

 

HYPOTHESIS -2 

So from the above table, it is inferred that the percentage of people agreeing that money is safe 

in e-wallets is more than the percentage of people disagreeing. So, H0 is rejected and H1 is 

accepted, hence it is clear that there is a significant relationship between age and money transfer 

applications. 

Descriptive statistics (frequency) is applied to undertand the relationship between cybercrime 

and money transfer applications as:- 

Perception of respondants with respect to using offline transctions over online 

transactions. 

Table 4 

 
 

Table 4 indicates that 26(17.3%) of the respondants strongly agree and 43(28.7%) of the 

respondants agree that offline transactions are safer as compared to online transactions. While, 

57(38.0%) of the respondants are neutral regarding offline transaction over online transaction. 
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Whereas, 21(14.0%) of the respondants disagree and 3(2.0%) of the respondants strongly 

disagree that offline transaction is safer than online transaction. 

So from the above table, it is deduced that the percentage of people agreeing that offline 

transactions are safer than online transactions is more than the percentage of people 

disagreeing. So, H0 is rejected and H1 is accepted, hence it is clear that there is a significant 

relationship between cybercrime and money transfer applications. 

 

Perception of respondants with respect to cybercrime and fraud cases increasing due to 

increase in usage of money transfer applications. 

Table 5.1 

 

 

Table 5.2 

 

Table 5.1 indicates that 18(12.0%) of the respondants strongly agree and 60(40.0%) of the 

respondants agree that cybercrime is increasing with the use of money transfer applications. 

While, 52(34.7%) of the respondants are neutral in thinking that cybercrime is increasing due 

to money transfer applications. Whereas, 13(8.7%) of the respondants disagree and 7(4.7%) of 

the respondants strongly disagree that cybercrime is increasing with the use of money transfer 

applications. 

Table 5.2 indicates that 9(6.0%) of the respondants strongly agree and 57(38.0%) of the 

respondants agree that fraud cases are increasing due to money transfer applications. While, 



56(37.3%) of the respondants are neutral in thinking that fraud cases are increasing due to 

money transfer applications. Whereas, 21(14.0%) of the respondants disagree and 7(4.7%) of 

the respondants strongly disagree that fraud cases are increasing due to money transfer 

applications. 

So from the above table, it is concluded that the percentage of people agreeing that cybercrime 

and fraud cases are increasing due to increase in usage of money transfer applications is more 

than the percentage of people disagreeing . So, H0 is rejected and H1 is accepted, hence it is 

clear that there is a significant relationship between cybercrime and money transfer 

applications. 

Perception of respondants with respect to feeling safe while using money transfer 

applications. 

Table 6 

 

Data Interpretation & Analysis 

Table 6 indicates that 13(8.7%) of the respondants strongly agree and 62(41.3%) of the 

respondants agree that they feel safe while using money transfer applications. While, 

63(42.0%) of the respondants are neutral in feeling safe while using money transfer 

applications. Whereas, 7(4.7%) of the respondants disagree and 5(3.3%) of the respondants 

strongly disagree that they feel safe while using money transfer applications. 

So from the above table, it is inferred that the percentage of people feeling safer with money 

transfer applications is more than the percentage of people not feeling safe. So, H0 is rejected 

and H1 is accepted, hence it is clear that there is a significant relationship between cybercrime 

and money transfer applications. 

Summary Globalisation has brought a remarkable change in society and the economy, 

which has further led it towards a “Cashless world” turning a cash-based economy into a 

cashless one. Today’s technology in the form of money transfer applications has made the 

money transferring process suitable and digitalised. This evolution of electronic banking has 

brought an increase in e- commerce, online and financial transactions, etc. 
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The emergence of e- banking has changed the entire financial system and lead to more 

innovative development in e-payment, e-commerce and banking sector industry. But on the 

contrary, this digital shift has not only modernized the community but has also latched it 

towards the attack of cybercrime. Cybercriminals are not restrained to any geographical 

limitations as cyberspace is a free-flowing, borderless and a global problem. It has evoked a 

much greater problem than anticipated. But if the banks and customer adhere and strictly 

follow the precautionary steps and security measures then surely, even more, major 

development and innovation can take place for advanced user-friendly digitized online or net 

banking. 

Conclusion 

The demonetization and digital payment system has not only changed society but has also 

brought a significant impact on their lives. Money transfer applications have made life 

convenient, reliable and faster one for a lot of users, but has also increased the cybercrime 

and fraud activities around the world.  

These applications provide discounts and cashback which are not only pocket- friendly but also 

satisfactory and profitable. Even though the users feel safe while using money transfer 

applications, they still prefer offline transaction over the online. It is significantly believed that 

money is safe in E-wallets and even though people prefer using these applications more and 

even suggest them to their family and friends, they are still concerned and cautious about the 

cyber threats that may follow them.  

Financial institutes or intermediaries like banks and related service providers should constantly 

invest in technology to improve security. People as a customer will completely shift only when 

it‘s easier, certain and safe to make cashless transactions. Government and banks should adopt 

strategies, implementation and supervision of the cyber threat around these applications to 

make cashless India the greatest digitalized economy in future. 
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Bollywood Boycott Propaganda: A Study on Digital Media 

Riya Jain & Himanshi Gautam 

Abstract: 

Digital Media platforms are widespread entertainment sources among youth. It has a prominent 

influence on the movie's success or failure. After almost two years of the outset of theatres to 

full capacity, 2022 was predicted to be a profitable year for Bollywood. But things haven't been 

great as wished. Films like Lal Singh Chadda and Brahmastra Part 1 which took over a decade 

to produce were boycotted on social media. This study explores the boycott strategy on social 

media platforms, In this case, Twitter controls the Bollywood box office collection. This study 

uses primary data to explore these factors affecting box office collection. It Undercovers the 

factors affecting why Bollywood nowadays is losing its charm among youth. First, why are 

people shifting towards an OTT Platform like Netflix and boycotting Bollywood? Second, 

viewers prefer to watch Bollywood Star kids debut movies or self made actors movies. Third, 

post covid syndrome made viewers watch lessons in cinema halls. Finally, social media 

influences viewership among young generations. 

Keywords: Bollywood, Boycott, Propaganda, Digital Media, OTT, Social Media. 

 

Introduction 

India, with a population of 1.38 billion and still counting, has a mixed cinematic culture. The 

film industry is a key and perhaps the most dynamic Industry of the Indian economy. The 

number of films produced annually in India is higher than in Hollywood. Hollywood produces 

around 550 movies a year while Bollywood on other hand produces more than 1000 films per 

year. A simple search of Bollywood online will come up with hundreds of results that reveal 

how this popular Indian cinema has made its way into the global mainstream Media. Today, 

Bollywood has grown its market beyond its traditional territories in South Asia, and getting 

hands-on international audiences with the Bollywood film industry is steadily coming out of 

the bottomless freeze after collapsing during the pandemic. Movies in the Hindi language, 

including Bollywood, South Indian dubs, and Hollywood movies, contributed Rs 1,716 crore 

to the domestic box office in the first half of the 2022 calendar year. 

The amount is just 20 percent lower than the Rs 2,138 crore collected in the first half of 2019 

and before the pandemic struck India. The first halves of 2020 and 2021 are not equivalent, as 

theatres closed then for Covid-19 restrictions. As many as 33 Hindi-language films were 



released between January and June 2022, compared to 31 in 2019. Eight films did business of 

more than Rs 100 crore in 2019, compared to five films in the first half of this year. The share 

of Hindi language films between January to April this year was 38 percent which was similar 

to the 39 percent share in 2019. However, 60 percent of this share has been contributed by the 

Hindi versions of RRR and KGF Chapter 2. If these two films had not been considered at the 

Hindi box office, their share would have been much lower. Apart from the Alia Bhatt-starred 

Gangubai Kathiawadi, which earned over Rs 100 crore, and the sleeper hit The Kashmir Files, 

which crossed Rs 200 crore in revenue, Bollywood has not fared well at the box office. 

However, the Bollywood venture earned Rs 3 crore on day one. Jersey, featuring Shahid 

Kapoor, raked in Rs 19 crore over three weeks, Ajay Devgn’s Runway 34 collected around Rs 

29 crore, and Heropanti 2, starring Tiger Shroff, managed around Rs 24 crore. 

Streaming platforms have hit the Bollywood box office business. The pandemic led to the 

growth of over-the-top (OTT) platforms, which offered a lot of quality content. This led to 

audiences being more selective. The pandemic is reducing but OTTs are still giving quality 

content. The pandemic has led to the rise of direct-to-digital releases. Over the last two years, 

many film studios and directors have directly released their films on OTT platforms due to the 

COVID-induced closure of theatres for many months. In the first half of 2021, around 26 Hindi 

films that were originally conceived for theatrical release were streamed directly on OTT 

platforms. OTT viewing has impacted Bollywood content the most at the box office. 

Post the pandemic, the metro multiplex audience is now clearly segregating films into two 

buckets: to be watched on the big screen and to be watched on any other screen. Since most 

Hindi films released to date apart from a Suryavanshi or Gangubai Kathiawadi fall under the 

second bucket, Hindi films have not set the box office on fire. Hindi cinema has avoided 

making films that would appeal to a wide range of audiences. And Boycotts seem to be the 

new way of popularising a movie to the audience. After boycotting hashtags for Bollywood 

films Laal Singh Chaddha and Raksha Bandhan were trending, there is one more in line. 

#BoycottAliaBhatt was seen creating gossip on Twitter ahead of 'Darlings' starring Alia Bhatt. 

#BoycottAliaBhatt concerns the violence and harassment scenes shown in the film Darlings. 

Movie buffs and social media users might be aware that there was a similar outrage during the 

release and screening of The Kashmir Files, Raazi, and other movies. Several times film 

specific hashtags were shared along with #BoycottBollywoodForever. 

This study aims to find out the relation between trending hashtags and their impact on any 

movie's success or failure and how social media negative campaigns impact any movie's box 

office collection. 
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OBJECTIVES 

 To analyse propaganda behind the failures of Bollywood movies by using secondary 

Data. 

 To study the impact of digital media on Bollywood box office collection. 

 To find out the reason why youth is losing their interest in Bollywood and shifting 

towards OTT. 

Literature Review 

This study focuses on how social media networking sites draw public attention directing to the 

series of replies, shares, hashtags, and mentions leading to the evolution of communities in the 

network. According to Sandeep Ranjan, and Sumesh Sood (2017) the success or failure of a 

Bollywood movie is essentially dependent on viewers' recommendations which they share and 

gather from social media.  

This study concentrates on how Twitter tweets impact box office collection. Whereas Anirban 

Dutta, Amulyashree Sridhar, and Biplab Bhattacharjee's (2017) study exhibit that it is 

theoretically possible to draw a causal connection between the polarity of social media material 

and the amount of box office gain. 

This result suggests that there is a noticeable influence of the tweets, comments, and likes 

existing in the social media on the general public consciousness. The study also suggests that 

today's moviegoers make decisions about going to the theatre that is impacted by social media. 

The study also suggests that the contradiction of comments leaves a lasting influence on the 

audience members who are interested in attending the movie. The Indian audience is diverse in 

terms of nature, beliefs, and decision-making is one of the main contributing reasons. However, 

as India's smartphone and internet usage rise, a moment may come when the discussion 

produced on social media before a movie release would undoubtedly have a significant impact 

on the audience. 

In light of all these factors, the researchers think that large-scale social media data mining 

would unquestionably be required in the Indian context in the future. A variety of useful 

information can be produced from the analysis of this data and used to develop strategies for 

targeted marketing. Nitesh Tripathi, Swati Chandak, and Mr. Sayak Pal (2022) aim to 

understand the concept of Internet Justice. To evaluate the Internet Justice that resulted from 

fans, regular people, and other stakeholders, the researcher chose the death of aspiring 



Bollywood star Sushant Singh Rajput. The desire for the audience to identify the true cause of 

his death. While some said that his girlfriend encouraged him to kill himself, others claimed 

that his fiancée and servants strangled him to death. 

The researcher looked at tweets with the hashtag #JusticeforSushantSinghRajput, which was 

popular because people were pleading with the government and police to act, investigate 

Sushant's killing, and give his family justice. This was the initial motivation behind the creation 

of this hashtag. Overall, the majority of tweets mostly concentrated on making assumptions 

about Sushant's death, blaming someone for his death, or demanding justice for the soul of the 

deceased. Several significant outcomes came out of this movement in terms of the hashtag's 

effects. The films starring star kids like Alia Bhatt, Varun Dhawan, Sara Ali Khan, Sanjay Dutt, 

and Aditya Roy Kapoor caught the attention of the Sushant fan. Because of this, their 2022 

YouTube movie trailers received a tonne of negative feedback and were boycotted by many. 

Additionally, it led to the failure of their movies Sadak 2 and Coolie No. 1. 

In addition to these effects, there were some positive ones as well, like the fact that the CBI has 

now officially begun looking into Sushant's death. However, this cannot be totally credited to 

Internet Justice as broadcast networks also covered this topic day and night for a few months. 

There is little doubt that Internet Justice is here to stay, and this research is one such humble 

endeavour to understand its effects in both the digital and real worlds. 

Hypothesis 

The main objective of this study is to identify a possible relationship between Social Media 

Boycott Campaign and Box office collection 

H1 - There is Positive linear relationship between Bollywood Boycott Propadaga on Box 

Office Collection 

H2 - There is Negative linear relationship between Bollywood Boycott Propadaga on Box 

Office Collection 

H3 - There is NO linear relationship between Bollywood Boycott Propadaga on Box Office 

Collection. 

For testing the above Hypothesis, the research Design was formulated with the following:- 

 Defining the population for the study and collecting the requisite sample from pre 

Covid to Post Covid ( i.e. 2019 - 2022). 
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 Collecting and analysing the primary data for each sampling unit (Bollywood 

Movie) from Twitter (Social Media Networking Platform). 

 Establishing relationship between the Social Media Bollywood Boycott Propadaga 

and Bollywood Box Office Collection for the sample. 

 Validating the established linear relationship using statistical data and measures 

 Deriving actionable insights from the findings that would come in aid for 

social media researchers and promotional management team of a movie. 

Summary 

Sample size is between the ages of 13 to 58. Here, in the collected data 26% of the sample is 

20 years old whereas 13% of the sample is 19 & 21 years old. There were 51% females and 

49% males in this study. 69% of the samples are bachelors whereas 13% are master’s graduates. 

62% of data is collected from students whereas other are from professional occupations. 

48% of the sample watches a Bollywood movie sometimes. But a large portion of 20% of the 

sample watches it once a week. As per count an equal percentage of male and females watches 

it sometimes. There is not a very large difference between the genders. According to the age 

variable people of age 29 watch Bollywood movies every day or every fortnight. 

A large percentage of 42% of the sample went to the cinema hall last month. A great percentage 

of 31% of the sample haven’t gone to a cinema hall to watch a Bollywood movie for 6 months. 

Youth of age between the ages of 19 to 25 haven’t gone to a cinema hall to watch a Bollywood 

movie for 6 months or went cinema hall last Year. Males are more likely to watch Bollywood 

movies in cinemas in comparison to females. A large number of 22% of samples have watched 

Drishyam 2 released on Nov 18. 2022 on the big screen with an IMDb rating of 8.4 stars 

Director by Abhishek Pathak starring Ajay Devgn and Tabu. The box office of Drishyam 2 is 

around Gross worldwide $2,949,823. 

More than half a percentage of the sample watches movies on OTT rather than going to cinema 

halls. Whereas 12% wait for to it release on Television. Around 54 percent of the sample stream 

Netflix. Where 46 stream Amazon Prime. 38 stream Hotstar, 9 stream Voot, 11 streams Sony 

liv, and lastly 8% of the sample stream other OTT platforms for entertainment. 

54% of the sample preferred watching both bollywood movie and OTT. Where 33% prefer the 

OTT platform over A Bollywood Movie. Where more than 50% of the sample agrees that the 

footfall in the cinema hall is decreasing day by day. 45% of the sample watches a movie 

depending on the cast starring. Whereas 20% don’t care about what the cast is starring in. 



Female respondents are more likely to watch movies depending on the cast starring in them. 

More than 60% of the samples prefer watching movies of self-made actors. Only 12% are more 

likely to watch movies of star kids. After Covid-19, samples have started watching Bollywood 

less and started watching web series on OTT platforms more. More females started watching 

web series in comparison to males. 

64%, which is more than half of the samples, prefer to watch an OTT original Series rather 

spending time watching a newly released Bollywood film. Age groups from 13 to 58 mostly 

consider watching an OTT series. The total time spent on social media by the samples is around 

1 to 4 hours by the samples. Females are likely to use social media less in comparison to males. 

A sample of 19 to 21 is more likely to spend more than 6 hours on social media. 54% are 

samples are agrees that somehow Social Media has influenced them to watch a Bollywood 

movie. Samples of all ages most likely agree that YES Social Media has influenced them to 

watch a Bollywood movie. Both Gender equally, agrees that YES Social Media has influenced 

them to watch a Bollywood movie. 48% of the samples are agreeing that somehow social media 

is influencing Indian cinemas and 22% STRONGLY AGREE to the same. Both Gender 

equally, agrees that somehow social media is influencing Indian cinema. Somehow Females 

are likely to stay neutral whereas males also disagree more. Only 35% of samples watch a 

Bollywood movie under peer pressure and only 3% watch it always and 8% often under peer 

pressure. Males are more likely to watch a Bollywood movie under peer pressure. Younger 

generation is more likely to watch a Bollywood movie under peer pressure. 

69% of the samples are aware of the #boycott trend on social media. Where 34% of samples 

never support the #boycottbollywood hate campaign on Social Media whereas still, but 11% of 

samples support the same. Males are more likely to support the #boycottbollywood hate 

campaign on Social Media whereas females sometimes or rarely support it. 46% of samples 

sometimes feel like a boycott strategy on social media controlling Bollywood. Whereas 8% 

think that it NEVER controls Bollywood. Extreme age groups of the samples are likely to think 

that the boycott strategy on social media not controlling Bollywood at all. Most Males samples 

think that the boycott strategy on social media is not controlling Bollywood at all in comparison 

to the females. On the other hand, females often think that the boycott strategy on social media 

is Controlling Bollywood. 

65% of the total samples agree and strongly agree that Bollywood hate campaigns on social the 

media affects the failure or success of a movie. Whereas NO ONE strongly disagrees. All age 

group samples agree and strongly agree that Bollywood hate campaigns on social media affect 
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the failure or success of a movie. 21% agrees, 26% disagrees and 41% samples are 

neutral.aboutt the #boycottbollywood trend on social media is propaganda to make movies 

popular. 36% agree and 19% disagrees and 31% of the samples are neutral around the failure 

of a movie is determined because of a hate campaign. 

Conclusion 

Data collected showcases after Covid-19, samples have started watching Bollywood less and 

started watching web series on OTT platforms more. The age group of 26 to 37 never supported 

the #boycottbollywood hate campaign on Social Media whereas still, 11% of samples support 

the same. Males are more likely to support the #boycottbollywood hate campaign on Social 

Media but females sometimes or rarely support it. Most Samples agree that somehow social 

media is influencing Indian cinemas. Both, Gender equally, agrees that somehow social media 

is influencing Indian cinema. 

Here, we can conclude that people have post COVID syndrome where they are watching OTT 

platforms as they find Bollywood losing its charm and movies are not up to the mark. Today's 

youth is more likely to spend more than 6 hours on social media. Around half of samples 

sometimes feel like a boycott strategy on social media controlling Bollywood. More than half 

of the total samples agree and strongly agree that Bollywood hate campaigns on social media 

affect the failure or success of a movie. Whereas NO ONE strongly disagrees. 
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Abstrtact: 

Digital PR is a modern evolution of traditional public relations, integrating online media, social 

platforms, and real-time engagement to enhance brand reputation. In this research paper the 

author has critically analysed Swiggy, India’s digital PR efforts. Swiggy, India’s leading food 

delivery platform, exemplifies successful Digital PR through innovative campaigns, influencer 

collaborations, and witty social media engagement. Their #SwiggyVoiceofHunger initiative 

and meme marketing effectively connect with millennials and Gen Z, boosting visibility and 

loyalty. 

By leveraging SEO-driven content, digital media relations, and transparent crisis management, 

Swiggy maintains a strong online presence. The brand’s strategic use of data-driven insights 

and creative storytelling highlights the power of Digital PR in today’s fast-paced, internet-

driven landscape. 

Keywords: Digital PR, Swiggy, Social Media, Influencer Marketing, Online Reputation, SEO, 

Engagement, Crisis Management, Brand Visibility. 

Introduction 

Public Relations (PR) has always been about managing reputation, building relationships, and 

shaping public perception. However, in today’s digital era, PR has transformed dramatically, 

integrating online channels, social media, and real-time engagement strategies. This shift has 

given rise to Digital PR, a modern approach that blends traditional PR principles with the power 

of the internet. Digital PR is the strategic use of online platforms, digital media, and internet-

based communication tools to manage and enhance a brand’s reputation. It goes beyond 

traditional media coverage and focuses on leveraging digital channels such as websites, social 

media, influencer collaborations, and SEO-driven content. 

Online media relations involve engaging with digital journalists and bloggers to build strong 

relationships and gain media coverage. This is complemented by content marketing, where 

valuable and shareable content is created to attract and retain audiences. SEO and link building 

play a crucial role in enhancing online visibility by securing quality backlinks. Social media 

engagement helps manage brand perception across platforms, while influencer partnerships 

involve collaborating with online influencers to extend reach and credibility. Additionally, 



Vol-1, Issue-1, Jan-June 2025  Maharaja Agrasen Journal of Communication 

  

effective crisis management is essential to handle digital reputation risks and maintain public 

trust. 

Analysis of the Digital PR 

Swiggy, India’s leading food delivery platform, has mastered Digital PR by leveraging social 

media, influencer marketing, and real-time engagement to build a strong brand presence. 

Through witty social media campaigns, viral content, and interactive storytelling, Swiggy has 

not only increased brand visibility but also fostered customer loyalty. Their 

#SwiggyVoiceofHunger campaign on Instagram and relatable meme marketing have helped 

them connect with millennials and Gen Z audiences. Additionally, Swiggy effectively manages 

online reputation, swiftly responding to customer feedback and handling crises with 

transparency. By combining data-driven insights, humor, and engagement, Swiggy has set a 

benchmark for successful Digital PR in the food-tech industry. 

1. Building a Relatable Brand Identity 

Swiggy soon realized that it needed to connect with its consumers’ daily lives in order to 

succeed in the Indian market. They positioned themselves as a solution to common issues 

including hectic schedules, unplanned guests, and late-night appetites in addition to being a 

food delivery service. Swiggy places a strong emphasis on delight, diversity, and ease in its 

content marketing. Swiggy was able to establish a brand identity that is lighthearted, youthful, 

and highly approachable to its target demographic of urban millennials and Gen Z by use of 

social media marketing, funny advertisements, and relatable memes. 

2. Innovative Campaigns that Captured Hearts 

Swiggy’s public relations staff regularly creates eye-catching, cutting-edge campaigns. Among 

these was the “Swiggy Voice of Hunger” campaign, which gained prominence. It inspired 

individuals to employ voice notes on social media platforms to produce distinctive sound 

waves that resembled culinary products. Within a week, the campaign generated over 10,000 

entries and greatly increased user engagement on social media. It went viral. It demonstrated 

Swiggy’s capacity to develop imaginative connections with their audience and increase their 

reach by utilizing user-generated content. Due to the campaign’s innovative and significant 

impact, Swiggy saw a twofold rise in social media engagement. It also won numerous 

accolades. 

3. Leveraging Regional Content and Localization 



Cultural preferences and market diversity characterize India. Swiggy took advantage of this by 

adapting its material to suit various geographical areas. During local celebrations such as 

Pongal, Onam, and Durga Puja, Swiggy customized its content marketing strategies to mirror 

customs, cuisines, and emotions. In their email marketing, social media posts, and app 

notifications, Swiggy used regional languages and culturally appropriate images. Customers 

were given the impression by this strategy that Swiggy was a local brand that understood and 

celebrated their cultures, rather than just a national one. Swiggy saw a 30% rise in orders during 

local festivals, which they attributed to their content marketing and targeted PR efforts. 

4. Influencer Collaborations and PR Stunts 

Swiggy has successfully promoted its brand by working with celebrities and influencers. 

Swiggy reached a wider audience by working with well-known food bloggers, chefs, and even 

Bollywood celebrities. In addition to attracting media attention, this stunt increased consumer 

confidence and bolstered Swiggy’s guarantee of prompt delivery. 

5. Data-Driven Content Marketing 

Swiggy uses data analytics to comprehend the tastes and behavior of its customers. They make 

user recommendations and personalized content using this data. For instance, Swiggy created 

features like “Swiggy Pop” (single-serve meals) and “Swiggy Daily” (home-style meals) to 

meet the needs of various customers by examining ordering trends. A 20% rise in repeat orders 

resulted from these targeted offerings, demonstrating the potency of data-driven content 

marketing. 

6. Effective Use of User-Generated Content 

Swiggy welcomes users to share their culinary adventures and tales. Customers can interact 

emotionally with the brand by sharing food-related memories and tales through their Swiggy 

Stories” project. Swiggy fosters a feeling of community and celebrates its customers by 

showcasing these user-generated stories on their platforms.As a result of this program, user-

generated content contributions increased thrice, improving engagement and brand loyalty. 

7. Crisis Management and Transparent Communication 

Swiggy showed outstanding PR crisis management during the COVID-19 pandemic. They 

assisted their delivery partners with a number of initiatives and swiftly disseminated safety 

precautions and contactless delivery possibilities. Swiggy advised customers about what they 

needed to do to ensure safe deliveries through blogs, social media posts, and app notifications. 

Their dedication to client safety was reaffirmed and trust was fostered by their transparency. 
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Swiggy’s app usage increased by 40% during the lockout, demonstrating the dependability and 

faith that customers have in the company throughout trying times. 

Conclusion 

Swiggy’s success can be attributed to several key factors. Its relatable and enjoyable brand 

identity resonates strongly with customers, fostering a loyal user base. The company has stood 

out through innovative advertising campaigns like “Swiggy Voice of Hunger,” which captured 

audience attention in creative ways. By embracing localization and catering to regional 

preferences, Swiggy successfully expanded its reach across diverse user segments. Active 

engagement on social media and collaborations with influencers have played a vital role in 

sustaining brand awareness. Moreover, the company’s transparency and open communication 

during crises have helped build and maintain customer trust. Swiggy’s story serves as an 

example of how a well-implemented PR and content marketing plan can make a company a 

household name. Swiggy has elevated the standard for PR success in India by fusing analytics, 

creativity, and a thorough grasp of their target demographic. 
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Abstract 

An exciting tale that mainly focuses on a criminal investigation is recognized as a crime fiction 

story. A story that excites the audience, captivates their thoughts, and builds suspense 

throughout ultimately leads to the success of a crime thriller movie or web series on the OTT 

(Over the Top) platform. With the emergence of platforms such as Netflix, Amazon Prime, 

Hotstar, and others, the popularity of crime thrillers has surged in India. These stories, featuring 

their powerful and captivating moments, can stir fear and anxiety in audiences. This study seeks 

to analyze the themes and representation of crime thrillers on OTT platforms and the 

psychological effects these thrillers have on viewers. This research aims to determine if this 

type of content impacts viewers more profoundly than conventional Bollywood crime movies. 

Moreover, it examines the moral consequences of readily available violent material and delves 

into recorded instances where offenders have referenced OTT crime dramas as motivation. 

Keywords: OTT Platforms, Online Media, Crime & Violence in Media. 

 

INTRODUCTION 

OTT platforms are digital streaming services that allow viewers to access content directly via 

the internet, bypassing traditional cable or satellite television. In India, the increasing 

availability of affordable Internet and the convenience of on-demand content have led to a rapid 

expansion of these platforms. (Dhiman, 2023) This shift has introduced audiences to a wide 

range of genres, with crime thrillers becoming one of the most popular categories. 

Crime thrillers on OTT platforms often depict complex narratives involving criminal activities, 

law enforcement investigations, and psychological drama. These shows frequently use 

storytelling techniques like non-linear plots, flashbacks, and cliffhangers to maintain audience 

engagement. Such techniques shape how viewers perceive crime, justice, and morality. Unlike 

traditional Bollywood crime films, which often follow a predictable pattern of Hero versus 

Villain, OTT crime thrillers present morally ambiguous characters and multifaceted plots, 

offering a more immersive and realistic portrayal of crime. 
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Historical Perspective 

The origins of the crime thriller genre in visual media can be traced back to the early 20th 

century. Globally, Alfred Hitchcock's 1927 silent film "The Lodger: A Story of the London 

Fog" is considered one of the earliest cinematic representations of the crime thriller genre. This 

film set the foundation for suspenseful storytelling, focusing on criminal psychology and the 

mystery surrounding a serial killer. 

In India, the crime thriller genre in films gained prominence with movies like "Gumnaam" 

(1965) and "Dhund" (1973), which combined suspense and crime-solving narratives. However, 

the rise of OTT platforms in the 2010s allowed the genre to evolve beyond the constraints of 

mainstream Bollywood. The release of "Sacred Games" in 2018 marked a turning point for the 

Indian crime thriller genre on OTT platforms. It was the first major Indian web series to explore 

crime and its societal implications through a layered narrative, setting a precedent for future 

productions. 

The portrayal of criminals and law enforcement in OTT crime thrillers plays a crucial role in 

shaping public perceptions. These portrayals often blur the lines between right and wrong, 

challenging conventional views of morality. With easy access to such content, there is growing 

concern about its psychological impact on audiences. Continuous exposure to violent crime 

stories may influence attitudes toward crime, normalizing certain behaviours or increasing fear 

and anxiety. 

Moreover, there have been instances where popular media has been linked to real-life criminal 

behaviour. It is essential to examine whether the accessibility and portrayal of crime on OTT 

platforms have a more profound influence on audiences compared to traditional Bollywood 

films. This research aims to explore the unique narrative structures, the representation of crime 

and law enforcement, and the potential psychological effects of crime thrillers on OTT 

platforms in India. 

 

Indian Perspective 

OTT platforms have seen tremendous popularity and growth during the COVID-19 pandemic 

in India. India is the second-largest market for internet users worldwide. The increasing 

availability of high-speed internet connectivity has made it easier for viewers to access 

streaming services on various devices (Dhiman, 2023) 



Some of the popular OTT platforms in India include 

 1. Netflix: Netflix was launched in India in 2016 and quickly became popular among Indian 

viewers. It offers a wide range of international and Indian content, including TV shows, movies, 

and documentaries.  

2. Amazon Prime Video: Amazon Prime Video was launched in India in 2016 and offers a mix of 

Indian and International content, including movies, TV shows, and original content produced in 

India. 

 3. Disney+ Hotstar: Disney+ Hotstar is a popular OTT platform in India that offers a mix of 

international and Indian content, including movies, TV shows, sports, and news.  

4. Zee5: Zee5 is an Indian OTT platform launched by the Zee Network. It offers a wide range of 

Indian content, including movies, TV shows, and original content produced by Zee.  

5. Voot: Voot is an Indian OTT platform launched by Viacom18. It offers a mix of Indian and 

international content, including movies, TV shows, and original content produced by Viacom18. 

 6. SonyLIV: SonyLIV is an Indian OTT platform launched by Sony Pictures Networks India. It 

offers a mix of Indian and international content, including movies, TV shows, sports, and news. 

 

OBJECTIVES OF THE RESEARCH 

1.  To understand the content and portrayal of crime thrillers on OTT platforms. 

2.  To explore the psychological impact of crime thrillers on the minds of audiences. 

 

RESEARCH QUESTIONS 

1.  How does the storytelling structure (non-linear, flashbacks, cliffhangers) impact audience 

perception of crime in OTT platforms? 

2. How are criminals and law enforcement officers portrayed in OTT crime thrillers? 

3. Do OTT crime thrillers influence the audience more strongly than Bollywood crime films? 

4.  How does easy access to violent crime thrillers on OTT platforms affect audience views on 

crime and morality? 

5.  Have there been documented cases of criminals in India citing OTT crime thrillers as 

inspiration for real crime? 
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THEORETICAL FRAMEWORK 

Cultivation Theory 

Proposed by George Gerbner in the 1960s, Cultivation Theory suggests that watching a lot of 

media, especially over a long time, shapes how people see the real world. According to this 

theory, people who regularly watch crime thrillers may start to believe that the world is more 

violent and dangerous than it is. This is known as the "mean world syndrome." 

For example, if someone frequently watches crime-based OTT shows, they may think that 

criminal activities are more common in society than they really are. This theory helps explain 

how continuous exposure to crime content can influence people’s thoughts and fears (Perera, 

2023). 

Social Cognitive Theory 

Albert Bandura developed Social Cognitive Theory, which explains that people learn by 

watching others. When people see certain behaviors repeatedly—especially in media like OTT 

crime thrillers—they may copy those actions, especially if they seem rewarding or go 

unpunished. 

For instance, someone watching crime thrillers might imitate criminal behavior if the show 

makes it look easy or glamorous. This theory highlights how media can directly influence the 

attitudes and actions of viewers. (Nickerson, 2024) 

LITERATURE REVIEW 

The advent of digital streaming platforms has revolutionized the way individuals consume 

audiovisual content, ushering in a new era of binge-watching culture (Panda & Pandey, 2017). 

Binge-watching, defined as viewing multiple episodes in rapid succession, has become a 

prevalent behavior among young adults, often leading to significant lifestyle changes (Ahmed, 

2022). 

Studies indicate a significant positive association between binge-watching and depression, 

suggesting that individuals who frequently engage in this behaviour may experience 

heightened feelings of isolation (Starosta, Izydorczyk, & AntoniWontorczyk, 2021). 

Furthermore, excessive binge-watching has been linked to increased interaction anxiety, 

highlighting potential negative impacts on interpersonal relationships (S & S., 2019). 



The COVID-19 pandemic has further amplified binge-watching behaviours, with individuals 

seeking entertainment and escapism during lockdowns (Stefanucci and Rivera, 2020). 

While binge-watching offers certain psychological benefits, such as temporary relief from 

stress, its risks necessitate targeted interventions to promote balanced media consumption 

(Flayelle, 2020). Understanding the dual nature of binge-watching is essential for mitigating 

its impact on individual well-being and developing healthier viewing habits (Merrill & 

Rubenking, 2019). Moreover, the easy accessibility of web series on OTT platforms has led to 

increased binge-watching behaviors, which are associated with various health and social issues 

(Rashmi & Jain, 2023). Additionally, the portrayal of crime in Indian web series can influence 

viewers' perceptions and behaviors, potentially desensitizing them to violence and altering their 

understanding of crime and justice (Rashmi & Jain, 2023). 

While existing research has explored various aspects of crime thrillers on OTT platforms in 

India, a significant gap remains concerning the potential influence of such content on real-life 

criminal behaviour. Notably, there have been instances where individuals have reportedly 

drawn inspiration from crime-based media to commit actual offenses. 

 

Aftab Poonawala Case (2022) 

The American crime series inspired the Mumbai–based chef to chop his girlfriend Shraddha 

Walker into pieces and dispose at various places in Mumbai. The police probe of Aaftab Amin 

Poonawalla revealed that he was a hard-core fan of such crime content, especially the ‘Dexter’ 

that inspired him to commit the above sensational murder. (TimesOfIndia, 2022) 

KGF2 (2022) 

KGF2 inspired a youth, Shiva Prasad (19), to become a serial killer and kill 5 people to become 

famous in his surroundings. He reportedly killed 4 security guards while they were asleep. 

Later, it is revealed that he is said to be inspired by the Pan-India Kannada film 'KGF2' and 

wants to become famous like Yash in real life. There was also a guy who shot his co-audience 

in the KGF theatre in Karnataka. (TimesOfIndia, 2022) 

Money Heist (2017) 

After getting inspired by watching a crime-based web series, ‘Money Heist’ on Netflix, a man 

with his group planned a robbery in Goati Nagar, Lucknow, UP. He reportedly robbed a 

jewellery store on Sunday. However, later, police cracked the case and arrested them. 

(TimesOfIndia, 2022) 
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Drishyam (2013) 

The Mohan Lal starrer Malayalam crime thriller ‘Drishyam’ has been remade in multiple 

languages for its edge-of-seat thriller content, which sadly has become an inspiration for a 

Bhopal man to commit real-life murder. Indrapal Singh and his nephew took inspiration from 

the film and disposed of a dead body in the Hathaikheda Dam in 2015. (TimesOfIndia, 2022) 

METHODOLOGY 

This research adopts a quantitative approach to analyze 

the impact of crime thrillers on OTT platforms on 

audience perceptions and behaviors. The study aims to 

examine how the portrayal of crime influences viewers' 

attitudes, moral stances, and emotional responses. 

A survey-based method was employed to collect 

quantitative data from participants. The survey was designed to capture audience perspectives 

on crime thrillers, focusing on the portrayal of criminals, law enforcement, and narrative 

techniques such as non-linear storytelling and cliffhangers. This method allows for the 

systematic collection of data to understand patterns and relationships between media 

consumption and audience perceptions. 

The data was gathered through an online survey created using Google Forms. The survey was 

distributed through peer groups and academic networks to ensure a diverse pool of respondents. 

The survey comprised closed-ended questions to gather specific insights. It included multiple-

choice questions to assess respondents' media consumption habits, attitudes toward crime and 

morality, and their psychological responses after watching OTT crime thrillers. 

DATA ANALYSIS 

A total of 50 responses were collected. The respondents included individuals across different 

age groups, genders, and educational backgrounds. The survey reflects a diverse demographic, 

with a nearly balanced participation between male and 

female respondents. Interestingly, the 



majority of participants fall into the younger 

age brackets, particularly those under 25 years 

old. This highlights how crime thrillers on 

OTT platforms primarily capture the attention 

of younger audiences, who are more inclined 

toward digital content consumption.  

When it comes to viewing habits, a significant portion of respondents watch crime thrillers 

occasionally, while others engage with the genre multiple times a week. This indicates that 

crime thrillers hold a regular, if not habitual, place in viewers' entertainment routines. The data 

suggests that these narratives provide a compelling escape while simultaneously feeding 

viewers' curiosity about the criminal world. 

Regarding platform preferences, Netflix emerges as the dominant choice among respondents. 

However, many participants reported using a combination of platforms, particularly Netflix 

and Amazon Prime Video, to access crime-based content. This indicates that audiences are 

willing to diversify their viewing experiences, seeking crime thrillers across various streaming 

services to satisfy their interests. 

When asked about the most engaging aspects of 

crime thrillers, respondents showed a strong 

inclination toward complex narrative structures. 

Non-linear storytelling—featuring flashbacks 

and multiple timelines—was the most favored 

technique, reflecting a desire for stories that 

challenge viewers intellectually and keep them 

guessing. Cliffhangers and suspense-driven 

narratives also stood out, reinforcing the idea that 

audiences enjoy the thrill of unresolved tension. 

Additionally, there was a notable appreciation for 

character-driven storytelling, particularly when it 

came to the psychological depth of criminals and 

detectives. 

The psychological impact of crime thrillers is 

another significant takeaway from the survey. A 
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majority of respondents reported 

becoming more aware of criminal 

psychology and law enforcement 

methods after consuming such 

content. For some, this heightened 

awareness translates into a sense of 

caution and a deeper understanding 

of real-world crime. Notably, a large portion of viewers admitted to actively researching real-

life crime cases inspired by the fictional stories they watch, suggesting that these narratives 

often blur the lines between fiction and reality. 

                                            

The potential influence of OTT crime thrillers on real-life behavior is a point of concern for 

many respondents. A substantial portion believes that exposure to violent or morally 

ambiguous content could inspire vulnerable individuals to imitate criminal acts. While some 

view crime thrillers purely as a form of entertainment, the prevailing sentiment suggests a 

recognition of the broader societal impact these narratives can have, especially when consumed 

without critical engagement. 

When comparing OTT crime thrillers to Bollywood 

crime films, the majority of respondents found OTT 

content to be far more immersive and realistic. This 

preference may stem from the long-form storytelling 

format available on streaming platforms, allowing for 

greater narrative complexity and detailed character arcs. In contrast, Bollywood crime films, 

while still popular, are often perceived as dramatized and less grounded in realism. 

Specific crime thrillers mentioned by respondents 

further underscore the genre’s powerful hold on 

audiences. Asur emerged as the most impactful title, 

praised for its psychological depth and gripping 

storyline. Other notable mentions included Indian 

Predator, Delhi Crime, and Drishyam, each leaving a lasting impression on viewers due to 

their intense portrayals of crime and investigation. This highlights a growing appetite for 

content that not only entertains but also provokes thought and emotional engagement. 



                                                                             

 

 

 

 

 

CONCLUSION 

This research explored how crime thrillers on OTT platforms influence audience perceptions, 

behavior, and views on crime and morality. Through a quantitative survey, it became clear that 

these shows are highly popular, especially among young adults. Platforms like Netflix 

dominate viewership, and series such as Asur hold a strong appeal due to their gripping 

storytelling and complex characters. 

The study found that crime thrillers not only entertain but also shape how people understand 

crime and law enforcement. Many respondents reported becoming more aware of criminal 

activities and feeling cautious in real life after watching these shows. Some even took their 

curiosity further by researching actual crime cases. This suggests that the content consumed on 

OTT platforms has a lasting psychological impact beyond entertainment. 

A key concern that emerged is the potential for crime thrillers to influence vulnerable 

individuals. While most viewers see these shows as fictional, a significant portion believes that 

easy access to violent content could encourage real-life imitation. This raises questions about 

the ethical responsibility of streaming platforms and the need for media literacy to help 

audiences separate fiction from reality. 

The research also highlighted how narrative techniques—such as cliffhangers and non-linear 

storytelling—enhance audience engagement. This storytelling style makes OTT crime thrillers 

feel more immersive and realistic compared to Bollywood crime films, which are often more 

dramatized. This deeper engagement can strengthen audience perceptions of crime and law 

enforcement, influencing how they interpret real-world events. 

Overall, the study emphasizes that OTT crime thrillers are more than just a source of 

entertainment. They play a role in shaping public awareness and attitudes toward crime. While 
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they can inform and engage, there is also a need to be mindful of their potential influence on 

behavior. This research contributes to understanding the complex relationship between media 

consumption and real-life attitudes, highlighting the importance of responsible storytelling and 

informed viewership in the digital age. 
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Abstract 

The rise of digital media has made it easier to share information, but it has also led to a major 

increase in fake news and hate speech. Misinformation spreads rapidly, influencing public 

opinion and sparking societal instability. Online hate speech can have significant impacts such 

as discrimination and violence. It is difficult to regulate such content, but artificial intelligence 

(AI) has some probable solutions. Automated fact-checking, deepfake identification, and 

language analysis are examples of AI-powered solutions that assist in locating and eliminating 

harmful information. 

This study investigates the use of AI in identifying and regulating hate speech and fake news. 

AI is capable of analyzing enormous volumes of data, identifying trends, and flagging stuff 

that is false. But even with its advantages, AI is not absolutely perfect. It may occasionally 

misread material, resulting in false removals, or show biases in the data from which it learns. 

Concerns about freedom of speech and privacy must also be taken into account when using AI 

to media regulation. 

AI must be utilized wisely and in accordance with established ethical standards in order to 

make digital places safer. This paper examines ways to enhance AI-driven media regulation in 

order to achieve a balance between safeguarding the right to free speech and minimizing 

content that is harmful. 

 

Keywords: Artificial Intelligence, Deepfake Identification, Hate Speech, Language Analysis, 

Media Regulation. 

 

INTRODUCTION 

In today’s world of digitalisation, media plays a very important role in our day to day life. Each 

news, each event which takes place around us are easily reflected and accessible to us, thanks 

to media’s omnipresence. The way individuals acquire and share information has evolved as a 
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result of the digital revolution. Social media platforms, internet news portals, and digital 

communication channels made information more readily available in recent times. 

Artificial intelligence (AI) has gained significant attention in the last ten years from the 

government, business, and academic community (Goyanes, Halo, & Lopezosa, 2020). 

Undoubtedly, artificial intelligence (AI) and its related technologies will have a substantial 

influence on the media industry as a whole. The production and filtering of content is one of 

the most important ways AI is transforming the media sector. To provide interesting and 

customized content, AI systems can sort through a large amount of data, such as user 

preferences, historical data, and social media trends. 

But these developments have also been accompanied by a rise in hate speech and fake news, 

which has made monitoring of the media extremely difficult. Rapid spread of false information 

influences politics, affects society as a whole, and occasionally even incites violence. Similar 

to this, hate speech has only increased societal divides, prejudice, and instability due to its 

widespread reach and anonymity online. One of the biggest challenges faced by the 

governments, media outlets, and regulatory agencies throughout the world involves preventing 

the dissemination of such damaging information. 

Artificial intelligence (AI) is a major factor in changing how people interact with media, 

communicate, and take in information. AI provides effective methods for filtering and ranking 

user-generated material and information online. AI is aimed to be beneficial, like many other 

technical developments, but it can also seriously jeopardize human rights, especially freedom 

of expression and journalistic freedom (Haas, 2020). 

This present paper tries to look into various aspects of the AI in this complex system of media 

regulation and they are as follows: 

 To understand the impact of hate speech and fake news in today’s media situation 

 To examine how AI may be used to identify and control hate speech and fake news - analyzing 

the ways in which AI-powered technologies, deepfake detection, and fact- checking algorithms 

support media administration. 

 To examine how AI may be used for forensic purposes in media regulation, including finding 

the sources of false information, confirming the legitimacy of material, and assisting with 

cybercrime investigations. 

 To determine the difficulties and moral dilemmas associated with AI-powered content 

moderation talking about topics including algorithm bias, privacy difficulties, and achieving a 



balance between freedom of speech and censorship. 

 To make suggestions for the responsible use of AI in media regulation: Improving AI models, 

policies, and regulatory measures to guarantee moral and efficient moderation of digital content. 

In today's digital age, we frequently find ourselves pondering over the authenticity of what we 

encounter online. The internet is a changing place because hate speech contributes to divisions 

and fake news spreads like wildfire. While AI presents a potential answer in identifying 

harmful content and false information, it also has its own drawbacks, including bias, censorship 

risks, and privacy issues. We wish to learn about the responsible use of AI in media regulation 

and its forensic applications. The purpose of this research is to better understand the role of 

artificial intelligence in building a safer and more secure digital landscape for everybody. 

This study follows a qualitative, descriptive review approach, analyzing existing literature 

on the role of Artificial Intelligence (AI) in media regulation, particularly in combating fake 

news and hate speech. The research is based on secondary sources which includes peer- 

reviewed journal articles, conference papers, government reports, web-sources, online news- 

reports, and industry publications. 

A comprehensive review was carried out using academic databases such as Google Scholar, 

PubMed, IEEE Xplore, and ResearchGate to gather relevant material. The search results were 

refined using keywords such as "AI in media regulation," "AI-based fake news detection," "hate 

speech analysis," and "AI in forensic applications." For the purpose of ensuring accuracy and 

relevancy, only data from the sources published during the last five to ten years were utilized. 

The literature review was conducted to identify significant AI technologies, forensic applications, 

problems, and ethical considerations. To better understand the various AI models utilized for 

monitoring content, as well as their advantages and disadvantages, a comparative analysis was 

conducted. Case studies demonstrating real life situations in which such fake news and hateful content 

had created issues has been studied, and also how AI based application helped in these situations. 

UNDERSTANDING FAKE NEWS AND HATE SPEECH 

Internet has been a crucial element in today’s lives. Although the contents it provides has not 

always been beneficial, but often destructive and manipulated. Hate speech and fake news are 

becoming common issues that affect democratic processes, cause conflict, and affect Public 

opinion. Understanding their nature, causes, and implications is critical for creating successful 

AI-based solutions for media control. 

Fake news is material that has been willfully created and disseminated in an effort to trick and 
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mislead people into accepting untrue statements or putting doubt on authentic facts (Fake News, 

2021). According to the Ethical Journalism Network, Fake news can itself be classified as 

isinformation (false information, but are not produced and disseminated with malicious 

intention); Disinformation (false information, maliciously produced and spread) and, 

Malinformation (specific information used to cause harm to others) (Fake News, 2021). 

In terms of today’s social media, Fake news can be in the form of: Fabricated news, misleading 

content, Clickbait (misrepresented headlines) and Deepfake (AI made videos which can be 

mistaken to be true). Fake news is being rapidly spread across internet owing to the algorithms 

which prioritise consumerism rather than validity. Even the public tries to share information 

and these news with others without even themselves verifying the authenticity and validity of 

these contents. 

The United Nations define hate speech as “offensive discourse that tends to attack or target 

certain people based on their certain characteristics (Race, gender, religion, politics etc. ) ; these 

are said to have serious social repercussions and effects (Understanding hate speech, n.d.). Hate 

speech is said to arise from the accused’s prejudiced judgement calls, and misinformation, or 

simply hate against certain group of people. Hate speech is simply a type of Hate crime, and is 

to be tried as one. These crimes have very serious effects on the targeted personnels, and are 

often referred to as “victims” (Dreißigacker, Müller, Isenhardt, & Schemmel, 2024). Online 

hate speech is just a form of a ‘cyber-enabled crime’ which uses internet as a medium for the 

spread of hate (Dreißigacker, Müller, Isenhardt, & Schemmel, 2024). 

Online hate speech, unlike fake news takes serious toll on the minds of the targeted victim and 

also the people near them or observers. It is said to take a very serious effect on the emotional, 

psychological, social and physical wellbeing of them. A variety of studies has concluded that it 

can even cause serious psychological trauma, depression, anxiety issues, and nevertheless to 

say low confidence and self doubt (Näsi, 2015) and (Wachs, Gámez-Guadix, & Wright, 2022). 

However , there are certain forms of common hatespeech content , which are largely seen in the 

internet today , such as : Cyberbullying and Trolls ( harassment and threatening through social 

media ) ; Racist and Religious speech ( discriminating and violence inciting content against 

certain race/religious groups ) ; Political Hate speech ( targeting opposing political parties and 

their ideologies ) (Countering online hate speech, 2015). 

ROLE OF AI IN MEDIA REGULATION 



The rise of Digital age have given opportunities for the better involvement of the latest 

technology of Artificial Intelligence amongst our digital spaces. Although AI was bought in as 

a means to revolutionise and ease our digital surfing and online lives, it can do much more than 

this set roles and can be greatly used for combating and fighting the issues of Fake news, Hate 

speech, online trolls etc. Artificial Intelligence (AI) is a vital tool in media regulation as 

traditional regulatory methods find it difficult to keep up with the exponential rise of online 

content (Gorwa, 2019). 

According to UNESCO-IPSO survey conducted to study the impact of fake news and hate 

speech, social media feeds are the most common source of fake news and misinformation 

(64%), followed by online messaging groups or large groups (42%), media websites and 

mobile apps (23%), television (17%), online or offline conversations with friends, family, or 

coworkers (17%), newspapers or news magazines (11%), and radio (4%) (Social media feeds 

widest source of disinformation & fake news - UNESCO-Ipsos Survey, 2023). 

According to a statement made in Rajyasabha session 259, held on 17th March 2023, only a 

total of 1165 official cases of busting Fake news by PIBFactcheck from 2019-23, which is a 

very low number or far more an undercalculated data. 

Detecting false news is one of AI's most important contributions to media regulation. Artificial 

intelligence (AI)-powered models, especially those built on machine learning techniques and 

Natural Language Processing (NLP), can evaluate the reliability of news sources and detect 

fake news (Shu, Sliva, Wang, Tang, & Liu, 2017). Social media sites like Facebook and X 

(previously, Twitter) utilize artificial intelligence (AI) algorithms to detect and stop the spread 

of false information by examining user interactions, source legitimacy, and language trends. 

In the battle against fake news, a number of AI-powered solutions are making a big impact. 

Fact-checking algorithms, like those built by PolitiFact and FactCheck.org, use artificial 

intelligence (AI) to match facts with databases that have been authorized. However, there are 

other AI based tools such as TheFactual, Check-by-Meedan, Logically, Google’s AI based 

Fact, which perform AI based fact checking in different supporting softwares and medium. 

Speaking of Hate speech, various online video streaming platforms, social media platforms, 

such as Youtube, Facebook, X utilises AI based programs to identify the content having 

hatespeech and offensive languages. AI algorithms use sentiment analysis and keyword 

filtering to detect abusive words and hatefull speech patterns. Deep Learning-based Text 

Classification is a prominent AI technique in which models like LSTM (Long Short-Term 
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Memory) and BERT (Bidirectional Encoder Representations from Transformers) examine 

textual context to distinguish between free speech and hatespeech (Zhang, Robinson, & Tepper, 

2018). 

AI-based hate speech detection is successful, although it has drawbacks including bias and 

context misunderstanding. According to studies, AI models may identify speech from certain 

groups disproportionately, which raises ethical questions. Furthermore, hate speech frequently 

depends on context, and AI finds it difficult to interpret on aspects such as satire, sarcasm and 

cultural reference (Waseem & Hovy, 2017). 

AI-DRIVEN FORENSIC APPLICATIONS IN MEDIA REGULATION 

In India, Artificial Intelligence (AI) is bringing about significant improvements in the legal 

system and law enforcement by improving decision-making, accessibility, and efficiency. 

Incorporating artificial intelligence (AI) into legal research, case management, court 

procedures, and law enforcement is helping India manage operations, preventing delays, and 

strengthen access to justice for everyone (Digital Transformation of Justice: Integrating AI in 

India's Judiciary and Law Enforcement, 2025). Digital content identification, verification, and 

moderation have been transformed by the incorporation of artificial intelligence (AI) into 

forensic applications for media control. In order to maintain media integrity and legality, AI- 

powered forensic technologies improve the detection of modified media, false information, and 

deepfakes. 

AI is transforming digital forensics by providing unique capabilities that overcome limitations 

of old methodologies. Machine learning, deep learning, and natural language processing are 

just a few of the many technologies that fall under the umbrella of Artificial Intelligence (AI), 

and they all greatly improve forensic investigations (Yadav, 2024). 

Deepfake is one of the very alarming issues faced by today’s digital world, making us doubt 

the authenticity and truth of the images, videos and audio content. Deepfakes are created 

through deep learning, which is a type of artificial intelligence. In particular, they use some of 

the techniques like Generative Adversarial Networks (GANs). Deepfake identification is 

gradually becoming more important, as currently undetected deepfakes carry serious 

consequences, like harm against one's reputation, political manipulation on a large scale, as well 

as a lack of media confidence overall. 

Spotting differences usually missing from real media is the key to detecting deepfakes. Minute 

discrepancies in face expressions exist among these; uncharacteristic lip movements as well as 



unprompted blinking; the skin has texture. Several variations exist within it; 

Lights as well as shadows out of harmony with their surroundings; Sound and picture are not 

within sync. The identification of deepfakes largely relies upon machine learning (ML). 

Machine learning algorithms are trained using a greatly wide-ranging dataset including genuine 

as well as fabricated content. During the training, the algorithm goes through a high number of 

examples for it, letting it understand and spot the subtle differences between real and fake 

information throughout. AI ceaselessly improves upon the deepfake detection process. AI also 

automates it. Real-time deepfake detection is now generally achievable because of AI systems' 

rapid analysis of certain raw videos and images following wide- ranging training (Unmasking 

the False: Advanced Tools and Techniques for Deepfake Detection, 2023). Specific Deepfake 

Detection Techniques include Facial Recognition and Analysis, Analysing digital footprints, 

Behaviour and movement analysis, Audio analysis, Consistency and context checks, lighting 

and pixellations , etc, all those which help to identify the doctored contents. AI also plays a 

very important role in checking the authenticity of informations and news shared through 

internet space. It can be efficiently used to combat fake news and misinformation. Fact-

checking software recognizes potentially misleading information by comparing information 

with reliable sources through machine learning and natural language processing (NLP). This 

can be especially useful in politically sensitive cases, these forensic uses maintain journalistic 

integrity and prevent the dissemination of false information. Moreover, through the analysis of 

metadata, digital traces, and dissemination patterns, AI-based forensic technologies assist law 

enforcement agencies in tracing the origin of these false content. 

 

Similarly, AI plays an important role in dissiminating or restricting hateful content on digital 

media. Many speech regulatory tools working on Machine learning is currently in use. They 

can recognise and flag hateful contents, speech, slurs and harmful posts. Applications like 

Facebook and Instagram, uses AI means for suggesting the content based on user perception 

and independently works in removing harmful posts or atleast flag them from access. Also, 

Artificial intelligence (AI)-based forensic linguistics technologies use sentiment analysis, 

speech recognition, and textual patterns to find and eliminate offensive material from online 

platforms. One of the key perpetrators of hate speech online is AI-based bots. They spread a 

great deal of hate speech within seconds and frame the discourse. At the same time, advanced 

algorithms are also being developed to identify and close these automated accounts. An 

example of this is the use of bots on social media during the 2016 US elections, where they 

spread hate speech and targetted dissemination on social media platforms such as Facebook 
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and X. These bots spread hate speech, inflammatory content, and disinformation through 

automated mediums. Most of these bots, researchers say, were created to influence the masses 

and further divide society (Emonds & Kaballo, 2024). However, many social media platforms 

nowadays, identify and block such Bot made contents. 

AI is also very helpful in smooth legal proceedings where such questionable digital evidences 

may be presented. These evidences can be checked for its authenticity and can ensure that if 

any manipulated evidence submitted can be thoroughly made inadmissible in court. Cases of 

Cyberthreat, and other cyber investigations involving video authentication, digital evidence 

tracing, are also relied on the use of AI driven techniques. Due to its ability to quickly organize 

and analyze vast volumes of data, artificial intelligence (AI) improves investigations by 

speeding the process. The investigators may focus on specific regions by using machine 

learning to examine huge files, identify vulnerabilities, and perhaps identify future dangers 

(Gautam & Dr. Renu, 2024). Machine learning technique, especially deep learning can help in 

studying and identifying video files, CCTV files etc and help identify and recognize 

individuals through facial recognition. In short, these AI technologies provide a set of tools that 

can be used effectively. These technologies function to assist law enforcement agencies in 

coping with the numerous complicated elements of computer crime investigation in today's 

world. 

CHALLENGES OF AI IN MEDIA REGULATION 

AI, in the recent years have appeared as a transformative force in the information world. It has 

a significant impact in revolutionising content creation, its dissemination, and even, regulation. 

However, this rapid integration of this technology into today’s media world comes with some 

notable challenges. Ensuring journalistic integrity, preserving public confidence, and reducing 

disinformation, along with ethical usage are some of the key considerations that are to be made. 

Some of these important challenges and ethical considerations are mentioned in the following 

paragraphs. 

 Algorithmic Bias and Fairness 

One of the most important challenge that we face is the algorithmic bias showed by AI models 

while regulating or moderating content. These AI models are basically trained using human 

generated content available and there is a possibility that these may be subjected to prejudice 

or bias. Algorithmic bias arises when machine learning algorithms make systematic mistakes 

that result in unfair or discriminating outputs. It frequently wrongfully reflects or endorses 



already there racial, gender, and socioeconomic inequalities. AI still has limitations in content 

analysis. Speech evaluation relies heavily on context and needs knowledge of linguistic, 

cultural, and political aspects (Haas, 2020). Studies reveal that automated content moderation 

programs identify content from marginalized groups unjustly, fostering social prejudices 

(Binns, 2018). In order to overcome this difficulty and guarantee fair AI decision-making, a 

variety of training datasets must be created and bias-mitigation approaches put into practice. 

 

 Spread of Misinformation and Deepfakes 

As discussed earlier, with the introduction of AI into the media world, creation and 

dissemination AI made deepfake content and fake news has spread over considerabily. These 

had made it very difficult to identify authentic content amongst the pool of these fake content. 

Government agencies have also been trying to get involved in checking and regulating these 

contents, which prove more or less to be futile with today’s developing technology and 

methods. 

 

 Lack of Transparency and Explainability 

AI is often compared to a “Black box”, owing to its opaqueness (Pasquale, 2015). The lack of 

openness in AI algorithms used for audience targeting, news recommendations, and content 

moderation makes it very difficult for authorities to evaluate their accuracy and truthfulness. 

Users may be unaware of how AI is used to acquire search results and promote or delete content. 

However, it might not be clear when and how AI will be used to interfere with the media 

through monitoring or other means (Haas, 2020). 

 

 Intellectual Property Rights and Copyright Infringement 

Determining authorship is one of the most challenging ethical problems. Since AI cannot yet 

create or write material, it poses a very serious question of who should be given credited for the 

content (Lesniewska, 2024). Furthermore, copyrighted content is frequently used to train AI 

models without the prior authorization of content providers, which might result in legal issues. 

Lawsuits have recently surfaced against AI companies for unpaid use of copyrighted news 

items and creative works. Clear legal frameworks are required to handle AI copyright problems 

while balancing innovation and author rights. 

 

 Enforcement and Jurisdictional Challenges 

The worldwide reach of digital media makes it more difficult to implement AI regulations. A 
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uniform and consistent enforcement proves to be a challenge as for, different countries and 

jurisdictions across the globe operate under different legal frameworks. In his statement, Sam 

Altman of OpenAI supported the notion of a federal organization tasked with overseeing AI. 

Brad Smith of Microsoft and Mark Zuckerberg of Meta have both previously supported the 

idea of a federal digital regulator (Tracy, 2023). Countries like India find it difficult to strike a 

balance between freedom of expression and AI media control, particularly in light of the 

growing number of government-led material removals. These enforcement issues may be 

resolved with the creation of international AI regulations and cooperative governing bodies. 

 Self Regulation and Industry standards 

Social media platforms use AI-based content moderation, but they frequently lack openness 

about their rules and regulations. These social media companies are expected to play a very 

important role in AI regulation, but often they lack such self regulations. In some 

circumstances, platforms fail to properly regulate dangerous information, while in others, they 

commit excessive censorship. These discrepancies are made worse by the absence of industry-

wide moral artificial intelligence standards. To create strong AI governance frameworks, 

governments, independent regulatory agencies, and tech corporations must work together more 

thoroughly (Napoli, 2021). 

 

AI has enormous potential to regulate the media, but it also poses serious problems that need 

to be addressed right away. The need for effective AI governance is pointed out by issues such 

as algorithmic bias, disinformation, a lack of transparency, intellectual property concerns, 

difficult enforcement, and inadequate self-regulation. Policymakers, media groups, and 

technology corporations must work together to create ethical AI frameworks, increase 

transparency, and set global regulatory norms. 

SOME REAL CASES OF AI MISUSE 

1. Rashmika Mandanna Deepfake Incident 

A deepfake video of actress Rashmika Mandanna had gone viral on social media in November 

2023. The video portrayed a lady entering an elevator wearing a provocative bodysuit, with 

Mandanna's face placed on the body of British-Indian influencer Zara Patel without either 

party's consent. The Delhi Police filed a complaint under sections 465 (forgery) and 469 

(harming reputation) of the Indian Penal Code of 1860, as well as sections 66C (identity theft) 

and 66E (privacy violation) of the Information Technology Act of 2000. In January 2024, the 



primary offender was taken into custody in Andhra Pradesh (2024). 

 

2. Anil Kapoor's Legal Victory against Deepfake Misuse 

In September 2023, legendary Indian actor Anil Kapoor won a major legal battle in the New 

Delhi High Court against the improper use of his likeness via AI technology. 

Kapoor took action against the widespread usage of his famous dialogue "jhakaas" online 

without permission, as well as the spread of warped photos, films, and GIFs. The court's 

decision establishes a precedent for defending personality rights in the digital era by forbidding 

16 defendants from using Kapoor's name, picture, voice, or any other personal characteristics 

for profit or for any other purpose (2023). 

3. Kajol’s so called Get Ready with me video 

Another round of deepfake controversy had been exacerbated by the appearance of a fresh 

edited video of Kajol online. Influencer Rosie Breen is featured in the original clip, which she 

posted on TikTok as a part of the "Get Ready with Me" movement. The deepfake video 

substituted Breen's face with that of Kajol and showed the actress changing clothes on camera. 

Even though Kajol's face had been altered in the original footage, the actual woman's face 

appears briefly in the edited video (2023). 

 

FUTURE OF AI IN MEDIA REGULATION 

As technology continues to evolve and transform our age, it presents both opportunities and 

challenges. Solutions for the challenges like misinformation spread, deepfakes, and ethical 

concerns are being devised and developed constantly. 

Highly complicit technology is being used for the creation and spread of misinformation and 

deepfake, which makes it absolutely important to engage in such strong AI driven techniques 

for verification purposes. By examining variations in pixels, lighting, and face movements, 

artificial intelligence algorithms are being created to identify altered information. Google’s 

deepfake detection challenge software and facebook’s AI driven image verification systems are 

creating their own space in dealing with such authentication of data and informations. 

However, with more and more deceptive technologies coming to light, one can say that there 

has been a constant race between these two kinds of technologies. However, in such a situation 

it seems very important that investments ought to be made in AI research and collaborative 

efforts between governments, technology firms, and media organizations. 

In recent times, with the introduction of concept of Blockchain, it offers a promising solution 
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to the authenticity and trust within the media space. Blockchain is an extending distributed 

ledger that maintains an unalterable, chronological, and secure permanent record of every 

transaction that has ever occurred (Hissein, Chen, & Yang, 2022). Blockchain for media 

production is the use of blockchain technology to create, distribute, and monetize media content 

such as films, music, and videos. It makes advantage of the decentralized and transparent 

characteristics of blockchain technology to protect intellectual property rights, stop piracy, 

increase the transparency of financial transactions, and let creators to communicate directly 

with their audience (Blockchain for Media Productuion : Redefining Media Creation, 2025). 

By offering reliable records of content generation and change, this integration may also help 

solve problems associated with misinformation. However, industry cooperation, governmental 

support, and technical infrastructure are necessary for widespread acceptance. By merging AI 

detection features with blockchain security features, the media content may improve public 

confidence while reducing potential risks linked to AI-generated misinformation. Establishing 

thorough policy frameworks is necessary to successfully control AI in media. A three-tiered 

strategy for AI governance was suggested by the Centre for Information Policy Leadership 

(CIPL): 

 Principle and Outcome Based Rules: Regulations ought to be centered on the intended 

results, but they should also include flexibility in accomplishing these goals. 

 Demonstrable Organizational Accountability: Media companies need to follow ethical 

guidelines and be open about how they use AI. 

 Risk-Based Approach: More severe monitoring for high-risk use cases should be 

implemented, and regulations should be appropriate to the hazards posed by AI applications 

(CIPL, 2023). 

The use of concrete laws and regulations, the integration of blockchain for increased 

transparency, and ongoing developments in content verification are all important for the future 

of AI in media regulation. Collaboration among researchers, politicians, and the media will be 

important in creating an AI-driven media environment that maintains ethical guidelines and 

public confidence. Societies may benefit from AI while minimizing its potential threats by 

encouraging ethical AI development and regulation. 

CONCLUSION 

The growing use of Artificial Intelligence (AI) in the regulation of media has influenced the 

way fake news, disinformation, and hate speech can be identified and controlled. AI-driven 



technologies, such as Natural Language Processing, Deepfake identification, and Machine 

Learning-based content moderation, have shown promise in filtering offensive material from 

the web. However, there are still a lot of issues to overcome, including algorithmic bias, a lack 

of transparency, and worries about freedom of speech. AI is not an ultimate solution, despite 

its ability; it must be used carefully, making sure that legal and ethical frameworks regulate its 

application in media world. 

AI-driven fact-checking tools, like Google’s AI-based verification systems and Facebook’s 

misinformation tracking algorithms, are essential in evaluating the reliability of news sources 

because they examine structures, origin of a particular source, and user interactions to 

determine the genuineness of digital content. However, the rapid evolution and spread of 

deception techniques, like AI-generated deepfakes and manipulated data content, has made it 

difficult for AI systems to identify these issues. Therefore, further advancements in AI research 

and cooperation between technology companies, governments, and media organizations are 

required to create strong solutions that can combat with the increasing dissemination of such 

false and harmfull content. 

In addition to battling fake news, artificial intelligence has transformed hate speech 

identification and content control on digital platforms. Deep learning-based text filtering 

methods and AI-driven sentiment analysis are used by social media firms like 

Twitter, YouTube, and Meta to identify and flag hazardous and objectionable content. Even 

though these approaches make management of content faster and more effective, 

misinterpretation and prejudice problems are still common. Artificial intelligence (AI) systems 

sometimes have trouble telling the difference between real hate speech and contextually 

nuanced material, such satire or political commentary. AI's ability to uphold free speech while 

limiting the spread of damaging ideas is made more difficult by the possibility of excessive 

censorship or selective enforcement. The creation of explainable AI algorithms that enable 

more accountability and transparency in content filtering is necessary for reducing these issues. 

Policymakers worldwide have started to draft AI governance frameworks, including risk- based 

regulations and ethical AI standards, to address concerns surrounding AI-driven media 

regulation. In the future, it is anticipated that AI in media regulation will change through new 

techniques, such as the integration of blockchain technology for content authentication and 

transparency. Blockchain-based verification systems can provide unalterable evidence of 

authenticity and credibility of media content, ensuring that any changes or manipulations can 

be traced back to their origins and creator. 
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To fully realize AI's potential in media regulation, a collaborative approach is essential. To 

create ethical AI rules, enhanced content verification techniques, and handling of unknown 

implications of AI use, governments, tech companies, academic institutions, and media 

organizations must work together. While artificial intelligence (AI) offers effective methods to 

counteract hate speech and false news, human monitoring and regulatory measures must be 

used in alongside with AI to guarantee a fair, responsible, and balanced digital environment. 

Therefore, it is absolutely safe to say that AI can help create a media environment that is safer, 

more open, and morally sound in the coming years. 
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lwpuk&Økafr vkSj tu lekt 

Mk- e/kq ykses’k 

izksQslj] vfnfr egkfo|ky; 

fiNys dqN n'kdksa esa ^lwpuk&Økafr*] ^lwpuk egkfoLQksV* dh fLFkfr ls peRd`r dj nsus okys 

urhts mHkj dj lkeus vk, gSaA ftudh nLrd chrsa o"kksZa esa lkQ lquh tk jgh FkhA lwpuk 

vkS|ksfxdh ds c<+rs opZLo] fMftVy rduhdksa ds vkxeu ls ehfM;k m|ksx u, jax&<ax] u, 

dysoj esa lekt ds le{k mifLFkr gqvk gSA cktkjoknh 'kfDr;ksa] rduhdh izHkkoksa ls ;qDr 

ehfM;k lekt dks viuh pdkpkSa/k&XySej ds ek;ktky esa yqHkk mls viuk vuqxkeh cukus dh 

dyk esa ikjaxr gks jgk gSA ehfM;k dh c<+rh rkdr dk vkHkkl dj ,d vksj tgk¡ cMs+&cM+s 

dkjiksjsV f[kykM+h] iwathifr ?kjkuksa] cgqjk"Vªh; dEifu;ksa dk inkiZ.k bl vksj c<+k gS] ogha nwljh 

vksj ehfM;k&fu;eu ds fy;s u;h rduhd] u, iz;ksx djus dh {kerkvksa dk ncko vfuok;Z 

:Ik ls c<+k gSA bUgha ds pyrs ehfM;k dk :i&Lo:i vkt iw.kZr;k ifjofrZr gks pqdk gSA  

le; ifjorZu'khy gSA bl ifjorZu'khyrk ds dkj.k gh ehfM;k esa u;h laHkkoukvksa dks udkjk 

ugha tk ldrk A lwpuk&laizs"k.k] lekt fgr yksddY;k.k dks lokZsifj ekuus okyh i=dkfjrk 

21 oha lnh esa ^ehfM;k :Ik* esa LFkkfir gks pqdh gSA vk/qfud ifjizs{; esa u;h i=kdkfjrk ^lwpuk 

m|ksx* dk i;kZ; gS rFkkdfFkr ubZ i=kdkfjrk ^bySDVªkWfud i=kdkfjrk* gS tgk¡  ijEijkxr 

i=kdkfjrk <kaps dks èoLr dj loZFkk uohu :i esa lekpkjksa dk laiknu] izdk'ku] ys[ku] izlkj.k 

vkSj izLrqfrdj.k fd;k tk jgk gSA thou txr ls tqM+h uohure ?kVukvksa dk p;u] 

lekpkj&fopkj dk rduhdh {kerkvksa ls ;qDr izHkko'kkyh laizs"k.k tulapkj ekè;eksa }kjk fd;k 

tkrk gSA ubZ VsDuksykWth ds ifj.kkeLo:i bySDVªk¡fud ekè;eksa ds izfr yyd igys dh vis{kk 

vf/d c<+h gSA ehfM;k us viuh dk;Ziz.kkyh esa cnyko dj lekt ds izR;sd {ks=k esa xgjh iSB 

cuk yh gSA ^ekè;exr lkezkT;okn* }kjk vkt ehfM;k lEiw.kZ fo'o dks fu;af=kr dj jgk gSA 

rduhdh lqfo/kvksa] dq'kyrkvksa us ehfM;k&ifjn`'; esa ;qxkUrdkjh ifjorZu mifLFkr dj viuh 

^euksiyh* ?kksf"kr dj nh gSA iw¡th dkS'ky vkSj rduhd ls izsfjr ehfM;k dk ;g u;k :i gSA 

foKku vkSj rduhdh fodkl ls ehfM;k &{ks=ksa esa Økafrdkjh ifjorZu gq, A dEI;wVj vk/kkfjr 

rduhdksa] bUVjusV] lsVsykbV lqfo/kkvksa ^lwpuk gkbos* }kjk ge ,d ubZ lapkj O;oLFkk ls :c: 

gq,A bl izdkj dh O;oLFkk esa lEiw.kZ ehfM;k bUMLVªh okrkuqdwfyr dejksa esa dSn gks tu&lekt 

ds fy;s tulapkj dh izfØ;k dks funsZf'kr djus yxhA dEI;wVj iz.kkyh bl dk;Z esa lg;ksxh cu 

nqfu;k Hkj ds fofo/k fo"k;ksa &{ks=ksa ls tqM+h lkexzh dks iyd >idrs gh gkftj djus yxhA Rofjr 

laizs"k.k] fo'oO;kih miyC/rk dh n`f"V ls vk/qfud ehfM;k dh bu fof'k"Vrkvksa dks de djds 

ugh vkadk tk ldrkA vkt bldh O;kidrk vkSj izHkko vifjfer gSA nwj njkt ds bykds bldh 

igq¡p esa gSaA pqVfd;ksa esa gh iwjk lekpkj fjiksfVZx] Meh vkfn dk LFkkukraj.k dgha fdlh Hkh :i 

esa fdlh Hkh Hkk"kk ls laHko gSA u;h rduhdh dq'kyrkvksa miyfC/;ksa us ^dEiksftV :i* tSls 

ijEijkxr Lo:i dks egRoghu dj fn;k gSA ^e'khu ikWoj* ds le{k ^eSu ikoj* ckSuh fl) gks 

x;h gSA vis{kkd`r de ykxr esa vf/kd lqfo/kktud] izHkkoiw.kZ i=kdkfjrk lekt dks yqHkk jgh 

gSA u, dysoj uohu laHkkoukvksa ls ;qDr vkt ehfM;k ftl jÝrkj ls izxfr dh vksj vxzlj 

gS fu'p; gh vkxkeh 20 o"kksZ esa fiNys 100 o"kksZ a dh miyfC/;k¡ iQhdh iM+ tk,¡xhA  

vk/qfud ifjos'k esa lwpuk&lizs"k.k tfVy dk;Z gSA ehfM;k {ks=k ls brj ,slk dkSu lk O;olk; 

gS tgk¡ izfrfnu pkSchlksa ?kaVs vyx&2 fo"k;ksa & {ks=ksa lanHkksZa vkSj iz;kstuksa ds fy;s lEcfU/kr 

?kVdksa] dkjdksa ls rkyesy fcBkrs gq, fujarj la?k"kZ'khy cus jguk gksrk gksxk\ dqdqjeqÙkksa dh rjg 



jkst mx jgs lekpkj pSuyksa i=&if=dkvksa us bl vksj vuko';d ncko fufeZr fd;k gSA 

QyLo:i rduhdh dq'kyrkvksa dk euekuk iz;ksx bl {ks= esa fot;h gksus dh ijkdk"Bk cu 

mifLFkr gqvk gSA ftruk vf/kd rduhdh Kku] rduhdh {kerkvksa dk dq'ky la;kstu mruh gha 

vf/kd lQyrkA i=dkfjrk deZ] i=dkj ds dÙkZO;] uSfrd ekunaM] vkpkj lafgrk lc fujFkZd 

fl) gksus yxrs gSa] ,sls esa LokFkZ flf) dks loksZifj eku&equkQk dekuk vf/kd Js;Ldj yxrk 

gSA ;gh ^ewy ea= vkt dh ehfM;k dk ;FkkFkZ gSA 

rduhdh izxfr us ehfM;k ds Lo:i esa vkewy ifjorZu fd;kA vkjfEHkd nkSj esa eqnz.k izdk'ku 

tSlh lqfo/kkvksa us i=dkfjrk dk ftl izdkj rhoz fodkl fd;k rRi'pkr~ ekuo izxfr dh 

uohure miyfC/k;ksa us bl izfØ;k dks fujarj fodkl'khy cuk, j[kkA ;krk;kr lqfo/kkvksa] Mkd 

forj.k O;oLFkk ,oa mRd`"V eqnz.k&rduhd us i=dkfjrk ds izpkj&izlkj esa egRoiw.kZ Hkwfedk 

fuHkkbZA ;g og nkSj Fkk tc fizaV&ekè;e lapkj&laizs"k.k ds izeq[k lzksr cusA lkFk gh ijEijkxr 

lapkj ekè;e bl izfØ;k esa mlds lg;ksxh jgsA Lora= Hkkjr esa vusd cnykoksa dks xzg.k fd;k 

x;k] ij fiNys dqN n'kdksa esa lapkj&izfØ;k tulapkj ekè;eksa esa rsth ls cnyko vk;kA lapkj 

dk;Z vkt ^tulapkj* ds :i esa vkSj tuekè;e ^ehfM;k* :i esa tkuk tkus yxkA lkekftd 

fodkl dh fn'kk esa ehfM;k dh Hkwfedk udkjh ugh tk ldrh A lekt ds izR;sd {ks= oxZ] bdkbZ 

dh bPNkvksa&vkdka{kkvksa dks izHkkfor djrs gq, ehfM;k dh ldkjkRed&udkjkRed Hkwfedk vkt 

n`"VO; gSA 

jsfM;ksa] Vsfyfotu] flusek] foKkiu us bl fn'kk esa egRoiw.kZ dk;Z fd;kA dEI;wVj vk/kfjr 

rduhdksa ds fodkl ls bUVjusV] bZ&esy] eYVhehfM;k us tulapkj {ks= esa u;h fof/k;ksa] ehfM;k 

{ks= esa u, iz;ksxksa dh laHkkoukvksa dks cy fn;k A fgUnh i=kdkfjrk ds bfrgkl eas ;g ;qx 

rduhdh Økafr dk ;qx gSA dEI;wVj bUVjusV us 21oha lnh esa izpkj&izlkj] tuekè;eksa dh 

dk;Z'kSyh] ehfM;k laLFkkuksa dh lksp dks iw.kZr;k ifjofrZr dj fn;k gSA dEI;wVj O;oLFkk ds 

vuqdwy ehfM;k laLFkkuksa dk;kZy;ksa dks u;k yqd fn;k tk jgk gS] okruqdwfyr d{k] izdk'k 

O;oLFkk] ubZ rke>ke vkSj dEI;wVj&Kku esa n{krk gkfly djus okys gtkjksa dh rknkn esa 

;qok&dfeZ;ksa dh Hkjekj ns[kh tk ldrh gS] tks rduhdh Kku esa ikjaxr vo'; gSa ij i=dkfjrk 

deZ o vuqHko ls oafpr gSA vkt vuqHko rduhdh n{krk ds le{k xkS.k gS ;gh ugha n`'; 

ekè;eksa ds ek;koh vkd"kZ.k esa fizaV ekè;e] ijEijkxr ekè;e viuh egÙkk [kksrs tk jgs gSaA vkt 

n`';&JO; ekè;e vFkok ;ksa dgsa fd bySDVªkWfud ekè;e dsUnz esa gSA fopkjksÙkstd lekpkj tks 

lekpkj i=ksa dh lqf[kZ;k¡ cuus esa l{ke gSa ogh bySDVªkfud ekè;eksa esa mlh rsoj ds lkFk izLrqr 

fd;s tk ldrs gSa& lnasgkLin gSA Vsyhfot+u ds futh pSuyksa esa os mi;qDr rLohj] 

rduhdh&la;kstu] izHkkoiw.kZ laizs"k.k ds vHkko esa egRoghu vizklafxd] vuqi;ksxh fl) gks tkrs 

gSaA iwath dkS'ky vkSj rduhd ij fVdh bySDVªkfud i=kdkfjrk lqfo/kijLr vo'; gS ij xq.koÙkk 

dh n`f"V ls mikns;h Hkh gS] lR; ugha gSA  

Vsyhfotu iw.kZr;k rduhdh izLrqfr;ksa ls ;qDr ,d pqukSrhiw.kZ ekè;e gSA n`';kRed ekè;e gksus 

ds dkj.k blesa rduhdh n{krk fo'ks"k visf{kr gSA èofu ds lkFk fp=ksa] n`';ksa ds mfpr lkeatL; 

fp=ksa ds csgrj iz;ksx 'kCn vkSj fp=ksa ds ijLij la;kstu esa rduhdh dq'kyrk vko';d gSA 

lkamM rduhd] fLVy QksVksxzkWQh] fQYe&rduhd Kku QksVksxzkQh dSejs] ekbØksQksu mi;ksx dh 

rduhd ds vHkko esa Vsfyfotu gh ugha fQYe] foKkiu {ks=ksa esa Hkh inkiZ.k vlaHko gSA izksMD'ku 

lEcU/kh tkudkjh] rduhdh 'kCnkoyh vkWfM;ks&ohfM;ks fjdkWfMZax] xzkfQDl vkfn dk rduhdh 

Kku vk/qfud ehfM;k dk vk/kj gSA cnyrs le; dh ekax ds vuq:i vkt fizaV ekè;eksa us Hkh 

rduhdh izHkkoksa dks vkRelkr dj mRd̀"V izn'kZu dh vkdka{kk vkSj bySDVªkWfud ekè;eksa ds 
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led{k fVds j[kus dh pqukSfr;ksa dks Lohdkjk gSA rduhd ds LÙkj ij vusdkusd iz;kl vHkh Hkh 

tkjh gSA vk/kqfudhdj.k dh izfØ;k ls dnerky djrs gq, fizaV ehfM;k u, jax <ax esa <yh gqbZ] 

vf/d leqUur] ^izsl rduhd* ls ;qDr vkd"kZd :i esa fn[k jgh gSA vk/qkfud eqnz.k rduhd] 

QksVks&dEiksftax] dEI;wVjhd`r iz.kkyh ds iz;ksx ls mRd`"V izn'kZu dh igy vk/kqfud fizaV ekè;eksa 

dh fof'k"Vrk gSA jsfM;ks us Hkh viuh [kks;h igpku iqu% izkIr djus vkSj izklafxd cus jgus ds 

fy;s u;h izlkj.k lsokvksa ds iz;ksxksa dks Lohd`fr nh gSA vkt ,Q-,e- jsfM;ks] jsfM;ks CykWx] 

vkWuykbu jsfM;ks tSlh lqfo/k,¡ iqu% mldh egÙkk dk ijpe ygjkus dks m|r gSaA  

u;h lwpuk izkS|ksfxdh dk iz;ksx /kMYys ls djrs gq, ehfM;k viuh y{; iwfrZ ds fy;s nwuh 

jQrkj ls vxzlj gSA rduhdh lqfo/kvksa us ekuo thou dks lqfo/kHkksxh cuk fn;k gSA vkt fizaV 

ekè;eksa bySDVªkWfud ekè;eksa dks dEI;wVj LØhu ij ,d lkFk ns[kk tk ldrk gSA ^eYVhehfM;k* 

uke ls vfHkfgr ehfM;k dk ;g :i vis{kkd`r vf/d izHkkoksRiknd gS vkSj mi;ksxh lwpuk lk/u 

ds :i esa gqvk gS ftlls lwpuk laizs"k.k vf/d lqfo/kiw.kZ laHko gqvk gSA [kksth i=kdkfjrk vFkok 

fLaVx vkijs'ku iw.kZr;k vk/qfud rduhdh ;a=kksa }kjk gh laHko gS tks lekt ds Hkz"V :i dks 

mtkxj djus es l{ke gS ij bldh vkM+ esa ihr&i=dkfjrk Hkh laHko gqbZ gSA  

^bZ&i=dkfjrk* ^U;w ehfM;k* ds tfj, dEI;wVj ekè;e&lekpkj i=] jsfM;ks] Vsyhfotu] fQYe] 

eksckby] foKkiu ,d nwljs esa lekfgr gks pqds gSa bl vfr fodflr rduhdh lqfo/kk ls tgk¡ 

,d vksj ekè;exr&Lokra=; n`"VO; gS] ogha nwljh vksj le; dh ckè;rk Hkh lekIr gks pqdh 

gSA lekpkj iksVZy] osclkbV CykWx] jsfM;ks CykWx] ohfM;ks CykWx vkfn bZ&i=kdkfjrk ds <sjksa 

fodYi gSaA lwpuk&euksjatu&xkWfli vM~Mksa ds :i esa fodflr vk/kqfud ehfM;k ^flVhtu 

tuZfyTe*] ^lkbcj tuZfyLV* :i esa vke yksxksa dks Hkh lwpuk lalkj dk vax cuus dk vkea=k.k 

nsrk gSA ij bu rd mUgha dh igq¡p laHko gS tks vkfHktkR; oxZ ls lEc) gksa] dEI;wVj Kku ls 

voxr gksaA 'ks"k tulekt ehfM;k ds bl u, vR;k/qkud ckSf)d oxZ ls peRd`r gks ldrk gS\ 

i=dkfjrk vkt fe'ku ds :i esa ugha cfYd ^equkiQk & m|ksx*] ^euksjatu&m|ksx* ds :i esa 

izfrf"Br gSA ehfM;k :i esa izflf) ikus okyh ;g dyk equkQs ds fy;s vius izfrLif/kZ;ksa dks 

dM+h VDdj nsus dks rS;kj gS Hkys gh blds fy;s mls lekftd fgrksa dh cfy gh D;ksa u nsuh 

iM+sA ehfM;k ewyr% lkekftd ljapuk ds vfHkUu vax ds :i esa fodflr vo'; gqvk] ijks{k 

vFkok vijks{k :i esa lkekftd&fgr lekt ds prqeqZ[kh fodkl] lekt&lq/kjkRed dk;ksZ esa 

mldh egRoiw.kZ Hkwfedk vko';d FkhA lkekftd vUrfoZjks/kksa dks nwj dj lkekftd ln~Hkko 

mRiUu dj lkekftd & vkfFkZd oS"kE; dks de djuk] leHkko dh n`f"V j[k lekt dks fodkl 

ds iFk ij vxzlj djuk mlds nkf;Roksa esa 'kqekj FkkA ehfM;k  O;kid vFkZ esa laizs"k.k dk ,d 

O;kid ekè;e gS Jksrk&ikBd&n'kZd oxZ gh bl laizs"k.k&o`fÙk dk lkè; gSA vkt blesa vusd 

?kkyesy 'kkfey gks pqds gSaA n'kZd Jksrk&ikBd oxZ ds miHkksDrk oxZ esa rCnhy gks tkus ls 

ehfM;k euekus rjhdksa ls lwpuk O;kikj dh vkM+ esa LokFkZ flf) dk [ksy [ksyus esa O;Lr gSaA 

^lapkj&rduhd* dk mi;ksx vkt vusd vFkksZa esa fd;k tk jgk gS& vfodflr ns'kksa ij fu'kkuk 

lk/k mudh lkaLd`frd fojklr dks èoLr djus] if'peh ns'kksa }kjk lwpuk ra=k dk eupkgk iz;ksx 

dj ^rhljh nqfu;k* ds f[kykiQ oSpkfjd ;q¼ dh fLFkfr dk vkg~oku djus] lekt ij ^vHkwriwoZ 

rkuk'kkgh ds ekè;e ra=k* ds :i esa dkfct gksus] lekt dks dBiqryh ln`'k upkus] lkaLdàfrd 

iznw"k.k] vfr&miHkksxoknh laLd`fr dk izlkj djus dh fn'kk esa lg;ksx djus esa vk/qfud ehfM;k 

dk dksbZ lkuh ughaA 

vk/kqfud le; esa ehfM+;k dk pfj= tfVy gSA lapkj vkSj tulapkj ekè;eksa ds chp vU;ksU;kfJr 

lEcU/kksa dh ckr vkt fdruh csek;uh gks pqdh gS bldk vanktk lgt gh yxk;k tk ldrk gSA 



tulapkj ekè;eksa dh iSB Mªkabx :e ls cSM:e rd Hkys gh c<+ x;h gks ij vke vkneh] vke 

thou] lkekftd ljksdkj tulapkj ekè;eksa dh ifjf/k esa 'kkfey ugha gSA  fodklkRed i=dkfjrk 

ds n'kZu ljdkjh izlkj.k esa gks ldrs gSa izkbosV ehfM;k bls Nwr dh fcekjh eku R;kT; gh 

ekurk gSA lekt esa larqyu jk"Vª fuekZ.k] ikfjokfjd ewY;ksa esa vkLFkk foosd'khyrk pfj= fuekZ.k] 

Hkkjrh; laLd`fr dh mTToy >k¡dh dk fp=kadu] ekuoh; laosnukvksa& n;k] izse] d:.kk ls Lo;a 

dks vyx j[krs gq, vk/kqfud ehfM;k vius] O;kolkf;d fgrksa dh iwfrZ ds fy;s ikfjokfjd 

foPNsn] fo[k.Mu] lkewfgdrk ds âkl ij cy nsrk gS] vkn'kZ xq.kksa dk fp=kadu vkSj izLrqfr 

tgk¡ dh tk jgh gS ogk¡ Hkh mldh ^cktkjoknh rduhd*] ykHk flf) fufgr gSA fgalk] vkxtuh] 

uDlyh geys] naxs] lkEiznkf;d fo}s"k dks gkbZykbV dj lkekftd ruko mRiUu djus] iqujko`fÙk 

}kjk laosnu'khy ?kVukvksa ds fotqvYl }kjk rwy ns fookn mitkus esa mldh cnuh;rh dks udkjk 

ugha tk ldrk A vkardh geyks dh ykbo fjiksfVZax djus] tkfr fo'ks"k dks VkjxsV dj vkifÙktud 

fVIi.kh djus dh ?kVuk,¡ vutkus gh ugha gqbZA vQokgksa dk nkSj] egkfouk'k dh Hkfo";ok.kh 

izy; dh psrkouh tSlh ?kVuk,¡ lekt ds izfr fdl izdkj dh tokcnsgh n'kkZrh gSa\  

VsduksykWth ds c<rs opZLo us ehfM;k {ks= esa varghu xykdkV izfr;ksfxrk dks tUe ns v?kksf"kr 

'khr ;)¼ dh fLFkfr mRiUu dj nh gS ftlds ifj.kkeLo:i lkekftd fLFkfr;ksa] lkekftd 

vkpkj&fopkj] ifjos'k esa vkewy ifjorZu gq, gSaA ykbo VsyhdkLV us ns'k&fons'k ds lekpkjksa 

dks ^lcls igys*] ^lcls rst*] ^vkt dh lcls cM+h [kcj*] ^czsfdx U;wt* cuk vkt ds lewps 

i=dkfjrk deZ dh fo'oluh;rk] lR;kUos"k.k] uSfrd mikns;rk dh dlkSVh ij iz'u fpUg yxk 

fn;k gSA vius LokFkksZa ds fy;s vuxZy lekpkjksa dh izLrqfr] rF;ksa dks rjksM+&ejksM+ dj is'k djus 

dh tYnckth rduhdh peRdkj ls  vFkZ dk vuFkZ djus dks ehfM;k vf/kd m|r gSA rduhdh 

izHkkoksa dk euekuk iz;ksx dj NksVh lh [kcj dks fry dk rkM+ cuk nsuk mlds ck,a gkFk dk 

[ksy gSA dEI;wVj vk/kkfjr rduhd }kjk ohfM;ks dkmlfyax lqfo/kvksa us bl {ks= esa vusd 

uohurkvksa dk lekos'k fd;k gS] ftlds ldkjkRed izHkko vis{kkd`r de gh gSaA dq'ky fp=kadu] 

izLrqfr] u;s&u;s rduhdh iz;ksxksa ls tc iqujko`fÙk ÝyS'k cSd esa n`'; izLrqfr dh tkrh gS rks 

cgq/kk uhjlrk mRiUu gksrh gSA ekuoh; laosnukvksa ls f[kyokM+ djuk ehfM;k & rduhd dk 

fiz; 'kxy gSA foKku vkSj VsdukWykth ds fo'kkydk; t[khjs us ewy i=dkfjrk deZ esa mgkiksg 

dh fLFkfr mRiUu dj nh gSA  

okLrfodrk ;g gS fd vkt dh ehfM;k xq.koÙkk dh n`f"V ls fiNM+h gqbZ gSA rduhdh lqfo/kkvksa 

ls ySl ehfM;k Hkys gh izHkko'kkyh laizs"k.k] izHkko'kkyh izLrqfr dk ekè;e cu mHkjh gks ij ;g 

dVq lR; gS fd bl izxfr ds vk/kkj ij gh bls Js"B i=dkfjrk dk i;kZ; ugha ekuk tk ldrkA 

rduhdh izHkko {kf.kd pkeRdkfjd izHkko Hkys gh mRiUu djus esa l{ke gksa ij fopkj fo'ys"k.k] 

rF;ksa dk ewY;kdau] fopkj&xkEHkh;Z] ldkjkRed izHkko mRiUu djus dh {kerk Hkh muesa gksxh 

lUnsg gSA ldkjkRed izHkko mRiUu djus dh fn'kk esa ,slh i=dkfjrk vlgk; fn[krh gSA lekt 

dks ^ehfM;k ,fMDV* cuk dj foosd'kwU; cuk nsuk] lkekftd xfrfof/k;ksa ls nwj dj ,dkaxh 

thou thus dk fodYi izLrqr djuk] lekftd iz'uksa dh vis{kk rduhdh izHkko ls ;qDr eauksjatu 

Nfo;ksa ds Hkze tky esa my>k, j[kuk vk/qfud ehfM;k dk pfj= gSA lekt dk iFk izn'kZu dj 

mfpr&vukSfpR; dk Kku nsuk mldh fof'k"Vrk ugha gS! ifj.kker% tuekul esa ewY;ksa dk 

voewY;u rsth ls c<+ jgk gSA VSDuksykWth dk Hk; mRiUu dj ehfM;k vR;ar prqjkbZ ls 

O;kolkf;d fgrksa dh iwfrZ esa lafyIr gSA tudY;k.k dks gkf'k, esa j[k mldh bPNk'kfDr ehfM;k 

fuos'kdksa cktkjoknh 'kfDr;ksa iwathifr&vfHktkR; oxZ ds fy, lefiZr gSA  
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;gk¡ iz'u mBus LokHkkfod gS fd lekt ds fy;s ehfM;k dh tokcnsgh dSls lqfuf'pr dh tk,\ 

ehfM;k lekt dks dSls izHkkfor djs\ rduhdh lqfo/kk,¡] lapkj Økafr ds vusd miØe vufxur 

miyfC/;k¡ bl dk;Z esa fdruh vkSj dSls lg;ksxh jg jgha gS\ lwpuk&laizs"k.k ftl ehfM;k dk 

vk/kj gks og lekt dh vogsyuk djs& rdZ laxr ugha ekuk tkuk pkfg,A ehfM;k fofo/k :iksa 

esa dqy feykdj ,d ekè;e gh gS ftldh vafre ifj.kfr lekt tulekt ds fy; gh gSA  

O;olkf;drk dh c<rh izo`fÙk ls izsfjr ehfM;k ^ekdsZfVax rduhd* dk [kqy dj iz;ksx djus dks 

vkeknk gSA vkt mRikn ls vf/kd mldk izpkj] ekdsZfVax dk izHkko lekt dks vf/kd peRd`r 

dj jgk gSA cM+s&cM+s ukeksa dh pdkpkSa/k] ehfM;k ekè;eksa }kjk vfr mUur rduhd izn'kZu] 

vkd"kZd foKkiu] dq'ky la;kstu dyk] lSfyfczVht ds lkfuè; dh pkgr ls vfHkHkwr Hkkjrh; 

miHkksDrk oxZ dks viuh lq/k ysus dh gks'k gha dgk¡ gS\ fiQYeh psgjs] fØdsV dh gfLÙk;k¡] ist 

Fkzh lsfyczsVht f[kykM+h& usrk&vfHkusrk mRiknksa ds czk¡M cu eè;oxhZ; lekt dks izksMDV cspus 

dh uk;kc dyk ds uewus is'k dj jgs gSaA tks fn[krk gS og fcdrk gS& cl cspus dh dyk 

vkuh pkfg,A cktkjokn dh blh rduhd dk ykHk mBkrs gq, ehfM;k mlds uqekbans ds :i esa 

oLrq dk izpkj dj vke vkneh dh lksp dks Hkh izHkkfor dj jgh gSA cktkj dh uCt igpku 

dqN uk;kc rjhdksa dh enn vkSj rduhdh dyk ds tknq ls ehfM;k Hkkjrh; tuekul esa 

miHkksDrkokn dks izJ; ns jgk gSA lCtckx fn[kk lekt esa oxZ&Hksn] oxZ oS"kE; dks c<kok ns 

jgk gS] vizR;{k ekax dks c<kok ns vk; ls vf/kd O;; djus dh ekufldrk dks iuius dh Hkwfe 

rS;kj dj jgk gSA ^lrks"ka ijea /keZ*] ^lknk thou mPp fopkj*& tSlh cuh cuk;h vkLFkkvksa] 

thou&n'kZu fopkj/kkjkvksa dh Bsaxk fn[kk ehfM;k tulk/kj.k dh nfer dqfRlr o`fÙk;ksa] udkjkRed 

Nfo;ksa dks cktkjoknh 'kfDr;ksa ds vuq:i mUgsa Lisl iznku dj jgk gSA fiNys dqN n'kdksa ls 

Vsyhfotu ij fn[kk;s tk jgs /kkjkokfgd] fofo/k lapkj ekè;eksa }kjk laizsf"kr foKkiu] vfHktkR; 

oxZ ds foyklh thou] fookgksÙkj lEcU/kksa] ikfjokfjd fo?kVu] dkeqdrk] fgalk] ekj/kkM+] ;kSu 

'kks"k.k tSlh ?kVukvksa dks [kqYye[kqYyk ijksluk blh dwVuhfr dk ifj.kke gSA  

Hkkjrh; ifjn`'; esa vkt ,slk lekt fufeZr gqvk gS tgk¡ euksjatu dh ekax c<+h gS & dscy 

pSuyksa ds varghu izlkj.kksa] fjeksV fu;a=.k dh izo`fÙk us bl n'kZd&miHkksDrk oxZ dks fodklkRed] 

jpukRed] nwjn'kZu ds Kku iz/kku  dk;ZØeksa dh vis{kk fgalk] ekj/kkM+] QwgM dkWesMh] gkL;] 

lwpuk&lekpkj ds uke ij va/kfo'okl] lsfyczsVht thou esa futh rkad>kd] vuxZy fooknksa esa 

eu jekus dh izo`fÙk dks izfrf"Br fd;k gS& ;gka lwpuk dk i;kZ; ftKklk 'keu ugha cfYd 

mldk vuko';d foLrkj] euksjatu dh pk'kuh es fyiVk egRoghu xkWfli gSA ifjppkZ 

fopkjfoe'kZ] laxks"Bh] fDot+ izfr;ksfxrkvksa dk LFkku fQYe] ehfedjh 'kks] dkWesM+h 'kks] /kkjkokfgd 

dkVwZu pSuyksa us ys fy;k gS & lwpukRed dk;ZØeksa ds izfr ?kVrh vfHk:fp lekt esa ehfM;k 

ds c<+rs izpkj&izlkj vkSj ,d fuf'pr ;kstuk ds vUrxZr lekt dks dqan cukus dh lksph&le>h 

lkft'k gSA VsDuksykWth dk Hk; fn[kk ehfM;k lekt dks xqejkg djus] fnXHkzfer djus  dks vxzlj 

gSA u;h rduhdksa dk iz;ksx viuh HkLeklqjh o`fÙk;ksa] Vh-vkj-ih- uqek nSR;ksa ds fy;s cs'kehZ ls 

djus dks m|r gSA Hkfo"; esa ,slk ehfM;k] ,sls lekt dh n'kk&fn'kk dSlh gksxh dgk ugha tk 

ldrkA 

lanHkZ% 

lwpuk dzkafr dk ;qok ih<+h ij izHkko ¼2015½- ys[kd& dqjsZ] ds- ih-] lsuxqIrk] oh- o vxzoky] 

l- bafM;u tuZy vkWQ ,Mokalst bu lks”ky lkablstA 

ehfM;k% u;k nkSj u;h pqukSfr;kaA lat; f}osnhA ;’k ifCyds’kUl] fnYyhA 



jkt dqekj fgjkuh ds flusek esa lkekftd ljksdkj 

                        MkW- mes”k panz ikBd 

 foHkkxk/;{k] i=dkfjrk ,oa tulapkj foHkkx] MAIMS 

jktdqekj fgjkuh dh fQYeksa esa ges”kk dksbZ u dksbZ lkekftd ljksdkj dk eqn~nk mBk;k tkrk gSA 

lekt ds vanj vkSj gekjs vklikl ?kVus okyh ?kVukvksa esa cgqr lkjh ,slh ?kVuk,a gksrh gSa tks ekuoh; 

igyqvksa dks Nw tkrh gSa vkSj lkFk gh cjlksa ls pys vk jgs VScw ds dkj.k Hkh dqN ?kVuk,a gksrh jgrh 

gSaA ijEijk vkLFkk fo”okl vkSj /keZ ds lkFk foKku vkSj rduhd Hkh gekjs thou dk vax gSA Jh 

ghjkuh dh fQYeksa esa bu eqn~nksa dks mBk;k x;k gSA bUgsa cM+s gh jkspd vkSj djkjs O;aaX; rFkk dFkksidFku 

ds ek/;e ls vkSj fLFkfr;ksa ifjfLFkfr;ksa ds +}kjk budk izLrqrhdj.k fd;k x;k gSA mudk ;g rjhdk 

[kklk yksdfiz; lfkcr gqvk gSA bl izfdz;k esa os ,d lQy funsZ”kd vkSj 21oha lnh ds igys nks Ms<+ 

n”kdksa esa lkekftd ljksdkjksa dks mBkus okys fQYedkj ds :Ik esa lkeus vk, gSaA mudh fQYesa ckWDl 

vkfQl ij Hkh dkQh lQy jgh gSa ogha  n”kZdksa dks dgha xgjkbZ rd Nw tkus okyh lkfcr gqbZ gSaA 

izLrqr “kks/k  esa Jh fgjkuh dh rhu izeq[k fQYeksa eqUuk HkkbZ ,e ch ch ,l] vkSj mlds “khDosy yxs 

jgks eqUuk HkkbZ] Fkzh bfM;Vl vkSj ih ds ds lkekftd ljksdkjksa dk fo”ys’k.k fd;k x;k gSA  bu rhuksa 

gh fQYeksa dh ,d fo”ks’krk ;g jgh gS fd os euksjatu ds lkFk&lkFk csgn izHkkodkjh rjhds ls fofHkUu 

eqn~nksa dks mBkuss vkSj lans”k nsus esa rhuksa gh fQYesa l”kDr lkfcr gqbZ gSaA dguk u gksxk fd bUghsa 

dkj.kksa ls O;kolkf;d :Ik ls Hkh bu  fQYeksa us vk”kkrhr lQyrk gkfly dh gSA fQYe lapkj dk 

,d izHkkodkjh ek/;e gSA gj ek/;e dk ,d lkekftd ljksdkj gksrk gS vkSj gksuk Hkh pkfg,A og 

ek= mRikn ;kuh izksMDV ugha gksrkA flusek ,d ,slk l”kDr ek/;e gS ftldk lekt ds fofHkUu 

igyqvksa ij Ik;kZIr vlj gksrk gSA og lekt ls izHkkfor gksrk gS vkSj lekt dks izHkkfor djus dh 

nwjxkeh {kerk j[krk gSA ;gh ugha [kku&iku] jgu&lgu] LVkby] cksypky] thou&“kSyh Hkk’kk vkSj 

thou ds iznf”kZr vFkZ dks Hkh lekt viuh {kerk ds vuqlkj xzg.k djrk gSA mudks vkRelkr djrk 

gS vkSj vuqdj.k djrk gSA  

eqUuk HkkbZ ,e ch ch ,l jkt dqekj fgjkuh dh ,slh fQYe gS] tks lekt ds dbZ eqn~nksa ij u dsoy 

djkjk O;aX; djrh gS cfYd O;oLFkk esa u;h laHkkouk vkSj lq/kkj dh vko”;drk dh odkyr Hkh djrh 

gSA eqUuk HkkbZ ,echch,l dk uk;d eqjYkh esfMdy ds {ks= esa gks jgs ?kksj O;kolk;hdj.k dks ukilan 

djrk gSA vkSj O;olk; dks ekuoh; igyw ls tksM+us dh igy djrk gSA fQYe esa ^^tknw dh >IIkh** us 

iwjs fganqLrku dks izHkkfor fd;k gSA ,d fpfdRld dk dk;Z lcls igys balku dks balku le>us dk 

gSA  fQj bykt djuk gSA;gka rd dh vke yksx Hkh bl izdkj dh >Iih ysus vkSj nsus dks cksypky 

esa bLrseky djus yxs FksA blds ek/;e ls ;g lans”k nsus dk lQy iz;kl fd;k x;k fd  ldkjkRed 

lksp vksj ejht ds lkFk FkksM+k lk viukiu vkSj I;kj mls vis{kkd`r tYnh LoLFk dj ldrk gSAdgk 

Hkh x;k gS fd LokLF; ds fy, nok vkSj nqvk nksukas t:jh gSaA Hkkjrh; lekt esa flLVe ds Hkhrj rd 

tM+ tek, Hkz’Vkpkj dks Hkh bl fQYe esa mdsjk x;k gSA eqjyh cM+s gh ukVdh; <ax ls ,echch,l dh 

lHkh pj.kksa dh ijh{kk loksZPp vadksa ls ikl dj ysrk gSA Mk0 Hkh cu tkrk gSA mlls lk/kkj.k MkDVj 

dh rjg  bykt dj ikuk rks laHko ugha FkkA 

bl lUnHkZ esa mu DoSDl ;k Nn~e :Ik MkDVjksa dk pfj= Hkh mHkj dj lkeus vkrk gSA muds dke 

dkt ij djkjk O;ax Hkh fn[kkbZ nsrk gS tks dsoy nqdku ds ckgj MkDVj dk cksMZ yxk dj bykt 

dh lqfo/kk miyC/k djkus dk iz;kl dj jgs  gSaA muls ejht Bhd gks ;k u gks mldh tsc ls 

vPNh[kklh jde t:j fudky yh tkrh gSA xjhc ejht dks ;g eku dj larks’k djuk iM+rk gS fd 

og cM+s vLirky esa vkus okys cks> dks mBk ugha ldrkA ljdkjh vLirky tkus ij iwjs fnu dh 

fngkM+h ekjh tkrh gSA 
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lat; nRr }kjk izLrqr pfj= lekt esa c<+ jgs Hkz’Vkpkj vkSj ng”kr dks n”kkZrk gSA lR; dgus dh 

fgEer yxkrkj ?kVrh tk jgh gSA vieku vkSj tku&eky vkSj rFkk dfFkr bTtr cpk, j[kus ds Hk; 

ls Hkkjrh; lekt yxkrkj Hkh: gksrk tk jgk gSA eqUuk HkkbZ dh lQyrk ds ckn Jh fgjkuh us bldk 

lhDosal ^^yxs jgks eqUUkk HkkbZ** ds :Ik esa cuk;kA bl fQYe esa gekjh Hkh:rk dh euksn”kk dks 

lQyrkiwoZd mtkxj fd;k x;kA lekt dh bl euksn”kk dk vPNk bykt jktdqekj fgjkuh izLrqr 

djrs gSa ftldks fQYe esa ̂ ^xka/khxhjh** dk uke fn;k x;k gSA bl fQYe dk uk;d xka/khxhjh djrs&djrs 

xka/kh ds vkn”kksZa dks thus yxrk gSA mls okLrfod ewY;ksa dk vglkl gksus yxrk gSA blls izHkkfor 

gksdj og ekuoh; ewY;ksa ds izfr lekt dks tkx`r djus dh eqfge NsM+ nsrk gSA ;g eqfge jax ykrh 

Hkh fn[kkbZ nsrh gS ysfdu mldk ,d lhfer izHkko gh fn[kkbZ nsrk gSA fQYe dk lans”k gS fd bl 

eqfge dk O;kid izHkko gksuk pkfg, vkSj ;g Mq,cy gSA 

Jh fgjkuh dh Fkzh bfM;V~l vkt dh f”k{kk O;oLFkk ij djkjk O;ax gh ugha djrh mldh vlyh fLFkfr 

mtkxj djus esa egRoiw.kZ Hkwfedk fuHkkrh gSA vkt dh f”k{kk O;oLFkk esa jVar dk uke gh f”k{kk jg 

x;k gSA blesa Kku vkSj mldh lexzrk ;k cPps dh :fp vkSj fo”ks’kKrk dks dksbZ LFkku ugha fey 

ikrk gSA Hkkjrh; lekt esa iqjkuh ih<+h viuh vk”kkavksa vkdka{kkvksa dks tks oks fofHkUu dkj.kksa vkSj 

ifjfLFkfr;ksa esa Lo;a iwjk ugha dj ikrs viuh larkuksa esa iwjh gksrs ns[kuk pkgrs gSaA bl nkSjku le; 

cny pqdk gksrk gS vkSj u;h ih<+h t:jrsa vkSj lksp Hkh cny pqdh gksrh gSA vkt dk ;qok thou dks 

vius utfj, ls ns[krk gSA mls vius rjhds ls thuk pkgrk gSA vk/kqfud O;oLFkk esa og Lo;a dh 

{kerk ls dqN dj xqtjus dk ekn~nk j[krk gSA ;qok og djuk pkgrk gS tks mls ilan gS ysfdu 

lkekftd ikfjokfjd dkdj.kksa ls og dbZ ckj og ekrk&firk dh dlkSfV;ksa ij [kjk mrjus ds jkLrs 

ij py iM+rk gSA ifjokj vkSj ekrk&firk ds HkkoukRed ifjos”k esa mldk y{; cny tkrk gSA og 

djuk dqN pkgrk gS vkSj dqN vkSj djus ds fy, etcwj gks tkrk gSA blds ifj.kke vkSj nq’ifj.kke 

nksuksa lkeus vkrs gSaA dbZ ckj eukscy VwVus ;k vfuPNk ds dkj.k og lQy ugha gks ikrkA Fkzh bfM;V 

bl lans”k dks cgqr gh lgt rjhds ls izLrqr dj ikus esa lQy jgh gSA nwljh vksj euq’; ds izkd`frd 

xq.kksa dk Hkh mYYks[k fQYe esa fn[krk gSA cxSj i`’BHkwfe dk lkekU; lk uk;d viuh ekSfyd lksp vkSj 

uSlfxZd {kerk ds dkj.k ,d lQy O;fDrRo ds :Ik esa lkeus vkrk gSA tkfgj gS fd O;fDr dh 

ekSfyd lksp gh mls loksZPp f”k[kj ij igqpk ldrh gSAu fd va/kh nkSM+ vkSj fcuk lksps udy djus 

dh izo`fRRkA 

;g fQYe O;kolkf;d f”k{kk dsUnzksa esa vuq”kklu ds uke ij gks jgh vekuoh; vkSj vO;ogkfjd 

xfrfof/k;ksa dks Hkh mtkxj djrh gSA ,d vksj iz”kklu fo|kfFkZ;ksa dks fu;a=.k esa j[kus ds fLVzDV 

fMfLiyu vkSj ijEjkxr rjhds ls cPpksa dks f”kf{kr&izf”kf{kr djus dk iz;kl djrs gSa rks nwljh vksj 

Nk= vius vius rjhds ls mls lh[kus le>us dk iz;kl djrs fn[krs gSaA blls ijLij fojks/kkHkkl dh 

fLFkfr mRiUu gksrh gSA fQYe esa  Mhu ds dSjsDVj ds ek/;e ls funs”kd bu igyqvksa dks mdsjus esa 

lQy gksrk gSA nwljh vksj ;g fQYe egkfo|ky; Lrj ij jSfxax tSlh t?kU; d`R;ksa dks Hkh mtkxj 

djrh gSA fdl rjg dh ì’VHkwfe esa Hkkjrh; ekrk firk viuh larkuksa dks maph f”k{kk fnyk dj Hkfo’; 

laokjuk pkgrs gSa bl n”kk dk fgjkuh us vPNk fp=.k fd;k gSA fQYe esa jktw dh eka csVs vkSj mlds 

nksLrksa dks Hkkstu djkrs le; tc ;g laokn dgrh gS fd eagxkbZ ns[kks rks fdruh c<+ xbZ gSA iuhj 

rks yxrk gS vkus okys fnuksa esa IykfLVd dh FkSfy;ksa esa lksus dh nqdku esa feysxkA fQYe esa n`’; dks 

izHkkoh cukus ds fy, xjhch ds bl ekfeZd n`f’V dk fp=.k CySd ,aM gokbV esa fd;k x;k gS tks n`”; 

vkSj fQYe nksuksa dks vkSj Hkh izHkkoh cukrk gSA 

gekjs lekt esa fdlh Hkh ifjfLFkfr ds fy, fdlh vU; dks nks’kkjksi.k djus dh ekSfyd ijEijk gSA 

ftldk fp=.k fgjkuh us uk;d ek/kou ds ifjokj okyksa ds :Ik esa fd;k gS ftlesa mldk firk mlds 

QksVksxzkQh ds “kkSd dks mldh bathfu;fjaax dh i<+kbZ ds ekxZ esa ck/kk ekurk gSA csVs ds bl “kkSd ds 



nks’k dks mlds fe=ksa ij e<+ nsrk gSA leku :Ik ls Hkkjrh; ifjokjksa esa viuh larkuksa dh fcxM+Sy 

vknrksa ds fy, muds fe=ksa dks ftEesnkj Bgjkuk ,d LoLFk ijEijk ekuh tkrh gSA bls gj ifjokj 

vkSj gj dky esa vklkuh ls ns[kk tk ldrk gSA fQYe vius mn~ns”; vkSj lkekftd ljksdkj esa lQy 

izrhr gksrh gSA lekt ds izR;sd oxZ ds fy, dksbZ u dksbZ lans”k bl fQYe esa fn[krk gSA f”k{kd] 

ifjokj ekrk&firk vkSj nksLr lHkh dh Hkwfedkvksa ij vkSj fo”ks’k :Ik ls mudh ldkjkRed Hkwfedk ij 

izdk”k Mkyk x;k gSA LoLFk lekt dk fodkl LoLFk fopkjksa ls gks ldrk gSA ;g fQYe gekjs lekt 

dh :X.k O;oLFkk dh LokLF; dh iM+rky djrh gSA  

Jh fgjkuh dh fQYe ih ds /keZ ds fofHkUu igyqvksa dh leh{kk djrh gSA dky ekdZl us dgk Fkk fd 

/keZ ,d vQhe dh rjg gSA nqfu;ka Hkj esa /keZ ds izfr va/kh vkLFkk ns[kh tk ldrh gSA Hkkjr esa bldh  

pje fLFkfr fn[kkbZ nsrh gSA fgjkuh dh fQYe ih ds dh varjoLrq /keZ gh gSA fQYe esa fofHkUUk /keksZa 

dh tfVyrkvksa vkSj my>s gq, balku dks euksjatd “kSyh esa le>us vkSj le>kus dk iz;kl fd;k x;k 

gSA fQYe ds dFkkud dk lcls :fpdj igyw ;g gS fd /keZ ds uke ij xaHkhj iz”uksa dks dSls gkL; 

esa fy;k tkrk gS vkSj gkL;kLin ckrksa dks ysdj yksx vpkud xaHkhj gks cSBrs gSaA fQYe dk uk;d 

,d vU; xzg dk izk.kh gS ysfdu /keZ ds uke ij mldh leL;k bl xzg ds izkf.k;ksa ls de ugha gSaA 

fofHkUu /keksZa esa bZ”oj dk Lo:Ik mudh voLFkk vksj O;oLFkk ns[k dj og cgqr lansg dh fLFkfr esa 

igqap tkrk gSAfofHkUu ?kVukdzeksa ds ek/;e ls mls ;g irk pyrk gS fd fnDdr /keZ esa ugha gS cfYd 

/keZ dks /kkj.k djus okys ml euq’; esa gh gS tks vius LokFkZiw.kZ vuq’Bkuksa dks ekSdk ns[k dj /kkfeZd 

vuq’Bkuksa esa rCnhy dj nsrk gSA mls dksbZ QdZ ugha iM+rk dh ,sls vuq’Bkuksa esa fdrus funksZ’k yksx 

Lokgk gks x, gSaA Lo;a ds vkfFkZd vk/kkjHkwr <+kaps dks foLr`r djuk vkSj mlh dks /keZ ds fodkl ds 

:Ik esa izpkfjr djuk dqN /kkfeZd xq:vksa dk ,d ek= mn~ns”; gks pyk gSA fofHkUu /keksaZ ds /kekZoyfEc;ksa 

dks /keZ dk okLrfod eeZ le>uk pkfg,A okLro esa /keZ rks  ekuork gh gSA /keZ dh vkM+ esa dqjhfr;ks 

dks c<+kok ugha nsuk pkfg,A /kkfeZd mYksekvksa ds fopkjksa dk va/kkuqdj.k Hkh mfpr ugha dgk tk ldrk 

gSA lR; vkSj ekuork ds vfrfjDr dqN Hkh /keZ ugha gks ldrk ,slk yxHkx lHkh /keZ Lohdkj djrs 

gSaA ysfdu mUgsa ekuus vkSj ykxw djus okys mudks vius vius rjhds ls ifjHkkf’kr djrs gSa tks fd 

fofHkUu leL;kvksa ds tUe dk dkj.k cu tkrh gSA Hkkjrh; lekt esa O;kIr /kfkeZd vkMEcj] dqjhfr;ksa 

vkSj dqizFkkvksa ij fQYe dqBkjk?kkr djrh gS vkSj /keZ ds lR; rd igqapus dk iz;kl djrh gSA fQYe 

dk uk;d ckj ckj /keZ cny dj ,d tSls gh /kks[ks [kk dj bl fu’d’kZ rd igqaprk gSA /keZ ds 

vkMEcj vkSj lR; ds chp ds varjksa dks mtkxj djrk gS vkSj nksuksa dh igpku djkrk gSA 

fQYe esa lekftd ljksdkj ds :Ik eas ehfM;k dh Hkwfedk ij Hkh izdk”k Mkyk x;k gSA ;gka Hkh vk/kqfud 

/keZ dh rjg dsoy ykHk ds lkSns dh ckr gksrh gSA bl fQYe esa ehfM;k dh uqekbaxh ,d efgyk 

i=dkj dj jgh gksrh gSa ftldh mRdV bPNk mls uk;d dh enn djus ds fy, izsfjr djrh gSA dqy 

feyk dj fQYe vius lkekftd ljksdkj es dkQh gn rd lQy gqbZ gSA jktdqekj fgjkuh dh bu 

fQYeksa ds dsUnz fcanq esa lekt gSA lekt ds fofHkUu oxksZa ds pfj=ksa ls lekt ls tqM+s iz”uksa vkSj 

O;oLFkk ij lans”k nsus esa os ,d lQy funsZ”kd lkfcr gq, gSaA mudh fQYeksa esa rsth ds lkFk ifjofrZr 

vkSj fodflr gks jgk Hkkjrh; lekt fn[krk gS tks vkt Hkh nwljh rjQ viuh ijEijkvksa vkSj :f<+;ksa 

dks iwjh djus esa lQy ugha gks ik jgk gSA 

lUnHkZ% 

http://articles.economictimes.indiatimes.com/2009-12-25/news/27645655_1_idiots-rajkumar-

hirani-sharman-joshi 

http://indianexpress.com/article/entertainment/bollywood/munnabhai-3-will-be-made-for-

http://articles.economictimes.indiatimes.com/2009-12-25/news/27645655_1_idiots-rajkumar-hirani-sharman-joshi
http://articles.economictimes.indiatimes.com/2009-12-25/news/27645655_1_idiots-rajkumar-hirani-sharman-joshi
http://indianexpress.com/article/entertainment/bollywood/munnabhai-3-will-be-made-for-sure-just-waiting-for-sanjay-dutt-to-come-back-arshad-warsi/


Vol-1, Issue-1, Jan-June 2025  Maharaja Agrasen Journal of Communication 

  

sure-just-waiting-for-sanjay-dutt-to-come-back-arshad-warsi/ 

http://www.epw.in/commentary/lage-raho-munna-bhai-unravelling-brand-gandhigiri.html 

http://post.jagran.com/search/munna-bhai-mbbs 

http://www.zimbio.com/Lage+Raho+Munna+Bhai/articles 

http://www.mid-day.com/articles/rajkumar-hirani-learnt-of-gandhis-height-eight-years-after-

lage-raho-munnabhai/15786163 

http://www.mid-day.com/articles/pk---movie-review/15854155 

http://timesofindia.indiatimes.com/entertainment/hindi/bollywood/PK-and-its-

controversies/photostory/45729274.cms 

 

http://indianexpress.com/article/entertainment/bollywood/munnabhai-3-will-be-made-for-sure-just-waiting-for-sanjay-dutt-to-come-back-arshad-warsi/
http://www.epw.in/commentary/lage-raho-munna-bhai-unravelling-brand-gandhigiri.html
http://post.jagran.com/search/munna-bhai-mbbs
http://www.zimbio.com/Lage+Raho+Munna+Bhai/articles
http://www.mid-day.com/articles/rajkumar-hirani-learnt-of-gandhis-height-eight-years-after-lage-raho-munnabhai/15786163
http://www.mid-day.com/articles/rajkumar-hirani-learnt-of-gandhis-height-eight-years-after-lage-raho-munnabhai/15786163
http://www.mid-day.com/articles/pk---movie-review/15854155
http://timesofindia.indiatimes.com/entertainment/hindi/bollywood/PK-and-its-controversies/photostory/45729274.cms
http://timesofindia.indiatimes.com/entertainment/hindi/bollywood/PK-and-its-controversies/photostory/45729274.cms


गाांधी जी की पत्रकारिता का महत्व 

- डॉ. गलुशन गपु्ता 

सहायक प्रोफेसि, MAIMS 

गाांधी जी का जीवन आदशों औि करिन व्रतों के ससद्ाांतों पि कसा था | दशे की तात्कासलक समस्याओं को  

अपने पत्रों के माध्यम से दशेवाससयों के सामने िखना औि न केवल सांभ्ाांत वगग बसकक दशे की आम जनता को 

भी सम्बोसधत किना उनके पत्रों की सवशेषता ह ै| अपने पत्राचाि के सहािे वे सामान्य जन को अपनी बात 

सिल तिीके से पहुँचाने में सक्षम हो पाते थे औि िाष्ट्र भावना का सांदशे भी प्रचारित प्रसारित कि पाते थे | 

ऐसे बहत कम नायक हए हैं सजन्होंने िाष्ट्र को साांस्कृसतक रूप से एक किने की कवायद की ह ै| आधुसनक भाित 

के इसतहास में महात्मा गाांधी ऐसे ही एक व्यसित्व हए हैं | 

महात्मा गाांधी ने 1909 में सलखी अपनी पहली औि सबसे महत्वपूर्ग पुस्तक ‘सहन्द स्विाज’ भी एक सम्पादक 

औि पािक के बीच प्रश्नोत्ति के कमग को स्थासपत किते सांवाद प्रवाह के रूप में ही सलखी थी | उनकी एक 

सवगशे्रष्ठ सवसशष्टता यह थी कक वे सांदशे के सफल प्रवाहक थे औि अपने ककसी भी दशगन या िाय को कुशलता 

पूवगक व्यि किन ेस ेपहले स्वयां उस पि अमल कित ेथ े| अपने सवचािों को व्यसिगत जीवन में अपनाते हए 

वे स्वयां का उदहािर् समाज के समक्ष प्रस्तुत किते थे | 

गाांधी जी में शब्दों का ममग औि समाज की नब्ज़ पहचानने की सवशेष क्षमता थी | इसका प्रभाव हमें उनके 

द्वािा सांचासलत आांदोलनों के प्रयोगों में दीखता ह ै| आज डेढ़ सौ सालों के बाद भी उनकी वह स्पष्ट सोच औि 

दशगन समान रूप स ेप्रासांसगक ह ैसजसमें वे कुशल सांचाि को ककसी भी अन्य माध्यम की तुलना में सामान्य जन 

तक पहुँचने का सबसे उत्कृष्ट माध्यम मानत ेथे | इसीसलए उन्होंने समय-समय पि आवश्यकता के अनुसाि 

अलग-अलग समाचाि-पत्र सनकाले | जब आधुसनक जन सांचाि उपकिर् उपलब्ध नहीं थे तब भी उन्होंने दसक्षर् 

अफ्रीका में 1903 में ‘द इांसडयन ओसपसनयन’ अख़बाि सनकाला | भाित हो चाहें दसक्षर् अफ्रीका उन्हें हमेशा 

जन समथगन समला कयूांकक उनमें असभव्यसि का कौशल सिपा था औि असभव्यसि का यह कौशल तब औि 

असधक प्रभावी होता था जब यह उनके पत्रों में प्रकट होता था | दसक्षर् अफ्रीका में िहते समय अखबाि 

‘इांसडयन ओसपसनयन’ में गाांधी जी न ेिांगभेद समेत कई ऐस ेमुद्दों को प्रकासशत ककया सजन पि बाकी सभी चुप्पी 

साधे िहते थ े|  

गाांधीजी की लगभग 50 वषों की पत्रकारिता में गाांधी औि उनकी पत्रकारिता दोनों सवपिीत परिसस्थसतयों में 

भी दढृ सांककप के साथ खड़ ेिह ेथे | गाांधी जी ने अपनी पत्रकारिता को इतना सनभीक औि सत्यवादी िखा था 

कक अफ़्रीकी सत्ता न ेउन्हें 1906 में जोहान्सबगग में सगिफ्ताि कि जेल में बांद कि कदया था | यह पहली बाि 
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था जब गाांधी जी को जेल जाना पड़ा था | ककन्तु पत्रकारिता को सनभीक िहना चासहए इसका उदहािर् प्रस्तुत 

किते हए जेल में भी उन्होंने अपने लेखन को जािी िखा | 

आज का युग व्यापाि का युग ह,ै िपाई आकद तकनीकें  सतत औि असधक महांगी होती जा िही ह ै| सजसके सलए 

बड़ी पूुँजी की आवश्यकता होती ह ै| गाांधी समाचाि पत्रों में सवज्ञापनों के सखलाफ थ े| एक प्रकाि से उनका 

मानना था कक समाचाि पत्रों में दशे-समाज स ेसम्बसन्धत खबिों की िपाई होनी चासहए ना कक समाचाि 

पत्रों के माध्यम से नोटों की िपाई की जाये | पत्रकारिता को चलायमान िखने में गाांधी के समक्ष एक समय 

ऐसा आया जब उन्हें ‘इांसडयन ओसपसनयन’ अखबाि सनकालने के सलए 1200 रूपये प्रसतमाह अपनी जेब स े

सनवेश किने पड़ ेऔि यह खचाग बढ़ते-बढ़ते कुल समलाकि 26000 रूपये के नुकसान तक जा पहांचा | कफि भी 

गाांधी ने अखबाि में प्रकासशत होने वाले सभी सवज्ञापनों पि िोक लगा दी ताकक वे अखबािों में अपने सवचािों 

औि पािकों की िाय को असधक स्थान द ेसकें  |  

गाांधी जी को अांग्रेजों का अखबाि सनकालने का शौक नहीं था | वे कहते थे कक मेिा पािक भाित का ककसान 

औि मजदिू ह ैजो मुझ से अपनी ही भाषा में पत्र सलखकि बात भी किता ह ै| इसीसलए गाांधी ने सहन्दसु्तानी 

औि गजुिाती में अख़बाि सनकाले | दशे के अांसतम जन से जुड़ना गाांधी को पत्रकारिता का सबसे उत्तम पहल ू

मालूम होता था | औि यही एक कािर् ह ैकक गाांधी की पत्रकारिता सत्य आधारित औि अभय लेखन से सजी 

होती थी | उन्हें सत्ता का डि औि सनजी लाभ की चचांता ने अपने सत्य के प्रयोगों से सडगने नहीं कदया |  

गाांधी जी के सलए अखबाि स ेअसधक पािक मूकयवान था | इससलए व ेअखबाि की आर्थगक दशा के सलए नहीं 

बसकक पािक की मनोदशा के सलए सलखते थे | यह भाव उनके पत्रों स ेलेकि पत्रकारिता तक में सदवै सवद्यमान 

िहा ह ै| गाांधी की लेखनी ने समाज जागिर् का वास्तसवक कायग ककया ह ै| ऐसा कहना इस दसृष्ट से उसचत ह ै

कक गाांधी जी चाहें वे अखबाि के सलए सलख िह ेहों या ककसी पत्र का उत्ति द ेिह ेहों वे अपने पािकों स ेउनके 

दगुुगर्ों की चचाग औि उनकी बुिाइयों का सज़क्र सहज भाव से कि दतेे थे | समाज में फैली अनेकों कुिीसतयों 

औि समाज जागिर् से सम्बसन्धत अनेक पहलुओं पि सतत लेखन किन ेमें उन्हें ककसी सामासजक बसहष्काि 

औि द्वषे का भय नहीं िहता था | इस सम्बन्ध में गाांधी जी ने कहा था- ‘अपने अखबाि या पत्रों में मैंने एक भी 

शब्द सबना सवचािे, सबना तौले सलखा हो या ककसी को केवल खुश किन ेके सलए सलखा हो अथवा जान-बूझकि 

असतश्योसि की हो ऐसा मुझे याद नहीं पड़ता’ |  

समाज को प्रभासवत किने वाली खबिों के साथ-साथ गाांधी जी के सलए पािकों के पत्र भी समान रूप से महत्व 

िखते थे कयूांकक पािकों के यह पत्र एक प्रकाि से समाज के प्रसतसनसधयों की िाय प्रकट किते थे | इसीसलए 

गाांधी उन्हें पूिे सम्मान भाव से अपने समाचाि पत्रों में यथोसचत स्थान दतेे थ,े साथ ही उनका उत्ति भी 



सम्बसन्धत पािक को अवश्य दतेे थे | इांसडयन ओसपसनयन, हरिजन, यांग इांसडया, दसैनक नवजीवन औि 

हरिजनसेवक जैसे समाचाि पत्रों के माध्यम स ेगाांधी जी ने पािकों के कटु प्रश्नों का भी सहज उत्ति दनेा अबाध्य 

रूप से जािी िखा | आज ऐस ेकई अवसि आते हैं जब पत्रकारिता में पत्र अपनी भाषा शैली तक खो बैिेत ेहैं 

ऐसे में हमें गाांधी की कलम स ेसवनम्रता का भाव सीखन ेकी आवश्यकता ह ै| 

एक स्थान पि गाांधी न ेपे्रस की स्वतांत्रता के सवषय में कहा कक कलम की सनिांकुशता खतिनाक हो सकती ह ै

ककन्तु उस पि व्यवस्था का अांकुश औि भी असधक खतिनाक ह ै| गाांधी जी ने अपनी आत्मकथा में सलखा ह ैकक 

सजस प्रकाि सनिांकुश पानी का प्रवाह गाांव के गाांव डुबो दतेा ह ैउसी प्रकाि सनिांकुश कलम का प्रवाह भी नाश 

की सृसष्ट किता ह ैऔि यकद वह अांकुश बाहि से आता ह ैतो वह औि असधक सवषैला ससद् होता ह ै| अत: इस 

सन्दभग में अपने द्वािा लागू अांकुश ही लाभदायक हो सकता ह ै| इसीसलए गाांधी जी ख़बिों के स्थान पि पािकों 

के सवचािों औि पत्रों को समाचाि पत्रों में समान रूप से स्थान दते ेथे | कयूांकक समाज की बात समाज के 

प्रसतसनसधयों द्वािा कही जा िही थी सजसमें पक्षपात नामक दगुुगर् कम था | औि इस पि कोई अांकुश भी प्रभावी 

नहीं होता ह ै| 

पत्र लेखन से ही गाांधीजी की पत्रकारिता लेखन की भी शुरुआत हई | गाांधी ने पत्र को एकतिफा माध्यम नहीं 

माना | उन्होंने सम्पादक औि पािक के मध्य पिस्पि सम्वाद की पिम्पिा का पालन ककया था | आज इस 

सम्वाद की पिम्पिा का आभाव होता जा िहा ह ै| आज की पत्रकारिता से जब ‘सम्पादक के नाम सचट्ठी’ जैस े

महत्वपूर्ग स्तांभों का लोप हो गया ह ैउसमें गाांधी का कृसतत्व पे्रिर्ाकािी लगता ह ै| सम्पादक औि पािक के 

बीच का सनकट का औि स्वच्ि सम्बन्ध स्थासपत किने की ही धािर्ा होने से मेिे पास ह्रदय खोलकि िख दने े

वाले पत्रों का ढेि लग जाता था | उसमें तीखे, कड़वे,  मीिे यों भाांसत-भाांसत  के पत्र मेिे नाम आत ेथे | यह सब 

मेिे सलए सशक्षा का उत्तम साधन बन गये थ े| मुझे ऐसा मालूम हआ मानो इसके द्वािा मैं समाज में चल िही 

चचागओं औि सवचािों को सनु िहा हुँ |’ 

पत्रों स ेपत्रकारिता तक में सच्चाई का भाव : 

पत्रकारिता सच का ही आईना ह ैऔि गाांधी इस तथ्य से शत प्रसतशत वास्ता िखते थे | एक बाि गाांधी जी को 

एक गुजिाती मसहला ने गुजिाती में पत्र सलखकि अपने अनुभवों के आधाि पि सात सामासजक दभुागवों का 

सज़क्र ककया औि कहा कक यकद प्रत्येक मनुष्य इन सात सामासजक दरु्वगचािों पि सांयम कि ले तो वह एक सफल 

मानव बन सकता ह ै| ये सात सामासजक दगुुगर् हैं- 1) परिश्रम के सबना धन, 2) नसैतकता के सबना व्यवसाय, 

3) सववेकहीन उपभोग व आनांद, 4) ससद्ाांतहीन िाजनीसत, 5) चरित्र के सबना ज्ञान, 6) समपगर् के सबना धमग 

औि 7) मानवीय मूकयों के सबना सवज्ञान व सवकास | पत्र में सलखी हई इन सात बातों का गाांधी जी के मन पि 
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सवशेष असि हआ औि उस मसहला को वापस पत्र सलखकि इस पि उन्होंने अपनी सहमती भी जताई  | अवसि 

पड़ने पि एक बाि अपनी लेखनी में गाांधी जी ने उन सातों दभुागवों का सज़क्रा ककया औि साथ ही उस मसहला 

का नामोकलेख भी ककया | गाांधी अपना लेखन पूिा किन ेके बाद अांत में वहाां अपना हस्ताक्षि कि दतेे थे | 

उसी प्रकाि इस लेख के अांत में भी गाांधी जी के हस्ताक्षि थे | अब सजसन ेभी यह लेख पढ़ा उसने इन सातों 

सामासजक दगुुगर्ों को गाांधी जी द्वािा बताया गया ही माना, इस कािर् आज भी ये सातों बातें गाांधी जी द्वािा 

सुझाई गयी सात सामासजक बुिाइयों के बािे में प्रचारित हैं | ककन्तु लेख सलखत ेसमय इतने कदनों के बीत जान े

के बाद भी गाांधी ने ककसी की बात को अपना कह कि पेश नहीं ककया बसकक उन्होंने सम्बसन्धत व्यसि को 

यथास्थान उसका पूिा शे्रय कदया | 

मसहला सशसिकिर् के सवचािों को समाचाि-पत्रों में स्थान  

गाांधी की लड़ाई समाज परिवतगन की लड़ाई थी | सजसमें मसहलाओं को भी उतना ही असधकाि कदया जाना 

शासमल था सजतना कक पुरुष वगग को | गाांधी का मानना था कक सियों की मुसि की शसि स्वयां उनमें ही ह ै| 

मसहलाओं की क्षमता के सवषय में गाांधी का पूर्ग सवशवास था कक सजस दशे की आधी आबादी पूिी तिह सकक्रय 

नहीं होगी उस दशे का पतन सुसनसित ह ै| गाांधी ने मसहला उत्पीड़न औि यौन शोषर् पि भी अपने सवचाि 

पत्रकारिता को आधाि बनाकि समाज के सामन ेखुले रूप में व्यि ककये |  

महात्मा गाांधी के पास एक मसहला का पत्र आया सजसमें उनस ेकुि सवाल पूिे गये थे | सवालों के सवषय 

मसहला उत्पीड़न औि यौन शौषर् जैसे गम्भीि मुद्दों पि आधारित थ े| मसहला के जो सवाल उस समय गाांधी 

के समक्ष उपसस्थत थे वह आज भी उतने ही गम्भीि रूप से हम-आप के बीच भी उपसस्थत हैं औि गाांधी न े

सजस बािीकी से इनका सनदान प्रस्तुत ककया था उनका आज के समय में उतने ही गम्भीि रूप से हमें अनुपालन 

किने की भी आवश्यकता ह ै| मसहला द्वािा पत्र के माध्यम से प्राप्त हए समाज में होते मसहला यौन उत्पीडन 

औि शोषर् के प्रश्नों का उत्ति यकद गाांधी ससफग  उस मसहला को ही पत्र सलखकि द ेदते ेतो इसका प्रभाव सीसमत 

ही िह जाता | अत: गाांधी की दिूदसृष्ट औि सांचाि माध्यमों की पहुँच औि प्रभाव पि उनके सवशवास ने गाांधी 

को ऐसा किन ेके सलए पिोक्ष रूप से पे्ररित ककया तब ही गाांधी के वे सभी पत्र आज हमािे सामने हैं सजनकी 

तासीि व्यसिगत होते हए भी उनके लाभ सावगभौसमक हैं | 

गाांधी जी के पत्रों का प्रभाव 

गाांधी जी सांचाि माध्यमों के प्रभाव को इतना बािीकी से समझते थे कक उन्हें अपने इस पूवागग्रह में कोई शक 

नहीं था कक यकद सांचाि कुशलता से कोई कायग ककया जाए तो जनमत को अपने पक्ष में ककया जा सकता ह ै| 

उन्हें ककसी का समथगन किना हो अथवा ककसी के प्रसत अपना सविोध जाताना हो, उनकी लेखनी स्पष्ट सलखती 



थी | ना ही सजसे पत्र सलख िह ेहैं उस के प्रभाव में आकि लेखन का प्रभाव नष्ट होता था औि ना ही व्यसिगत 

सहत-असहत के चलते वे अपन ेसत्यबोध से समझौता किते थे | 

सज़क्र कुि ऐसा ह ैकक, गाांधी कारियावाड़ी पहनावा पहनते थे | बात तब की ह ैजब वे दसक्षर् अफ्रीका में 

वकालत कि िह ेथ े| वहाां अश्वेत लोगों के प्रसत भेदभाव चिम पि था | गाांधी जी अपनी वकालत के जरिय े

अश्वेत लोगों को उनका असधकाि कदलाने का प्रयास कि िह ेथे | एक बाि जब गाांधी जी वहाां के कोटग में थे तो 

उन्हें पगड़ी के सबना वकालत किन ेके सलए कहा गया | उन्हें कहा गया कक वे अदालत में पगड़ी पहनकि अपन े

केस की कािवाई किन ेनहीं आ सकत े| आदशेानुसाि गाांधी जी न ेअपनी पगड़ी उताि दी औि उन्होंन ेवह केस 

लड़ना जािी िखा | 

िीक अगले कदन गाांधी जी ने डिबन के एक स्थानीय सम्पादक को इस सम्बन्ध में पत्र सलखा औि कोटग में घटी 

पगड़ी उतािने वाली घटना पि अपना पूर्ग सविोध जताया | ककसी न्यायलय के प्रसत गाांधी जी के सविोध का 

तिीका औि पत्र में कही गयी बात के प्रभाव से सम्पादक न ेसविोध स्वरुप सलखी गयी गाांधी जी की उस सचट्ठी 

को ज्यों का त्यों अखबाि में िाप कदया | यह पहली बाि था कक ककसी भी समाचाि पत्र में गाांधी का कोई लेख 

प्रकासशत हआ था | गाांधी जी का कहना था कक ककसी भी िाष्ट्र में ऐसा काननू नहीं हो सकता जो ककसी की 

साांस्कृसतक स्वतांत्रता को नष्ट किता हो | डिबन के अखबाि में प्रकासशत गाांधी जी के इस पत्र का प्रभाव इतना 

हआ कक पगड़ी पहनने पि प्रसतबन्ध लगाने वाले न्यायालय के कायगवाहक को कड़ी आलोचना का सामना 

किना पड़ा | 

अत: गाांधी की दिूदसृष्ट औि सांचाि माध्यमों की पहुँच औि प्रभाव पि उनके सवशवास ने गाांधी को ऐसा किन े

के सलए पिोक्ष रूप स ेपे्ररित ककया तब ही गाांधी के वे सभी पत्र आज हमािे सामने हैं सजनकी तासीि व्यसिगत 

होत ेहए भी उनके लाभ सावगभौसमक हैं | बेशक गाांधी जी का हस्तलेखन सुांदि नहीं था ककन्त ुउनकी लेखनी 

अत्यांत प्रभावी थी | 
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