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Al and Immersive Technology for Crisis Communication and Public Relations

Dr. Neha Bhushan

Assistant Professor, Amity School of Communication, Noida

Abstract:

In order to navigate difficult crises and sustain public trust, it is necessary to develop
unique tactics that can adapt to the always evolving environment of crisis communication.
This article examines the capacity of Artificial Intelligence (Al) and immersive
technologies to transform crisis communication and public relations (PR). This paper
analyzes the utilization of Al-driven content generation and sentiment analysis to
customize messages, combat misinformation, and optimize communication strategies.
This article also examines the capabilities of Chabot’s and virtual assistants in crisis
response, as well as the ethical implications of utilizing Al-generated material. The distinct
experiences created by immersive technologies like augmented reality (AR), virtual reality
(VR), or mixed reality (MR) by merging physical world with the digital world can play an
important role in effective crisis communication. This article explores the utilization of
immersive technologies such as Virtual Reality (VR) for training in crisis preparedness
and Augmented Reality (AR) for the immediate distribution of information during crises.
The paper assesses the capacity of augmented reality (AR) to enhance public education
regarding crisis scenarios. Meta-analysis has been used to review the literature related to

use of immersive technology during crisis.

Keywords: Augmented Reality, Crisis Communication, Immersive Technologies,

Pandemic, Virtual Reality.

INTRODUCTION

In the present era of extensive interconnectivity, crises have the potential to arise and
disseminate information at an unparalleled speed. Efficient crisis communication, which
is the fundamental aspect of public relations (PR), is crucial for organizations maneuvering

through these tumultuous periods. Conventional approaches, however useful, frequently
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face challenges in keeping up with the rapidly changing nature of contemporary

emergencies.

Communication plays an important role to fight against any crisis situation. Effective crisis
communication can help people in dealing with this challenging situation. According to
Timothy Coombs, Crisis communication expert, Texas A&M University, clear and
accurate communication with the public is the best way to prevent the spread of the virus.
A study conducted by Pew Research Centre revealed that the dependency of population
on digital connections for work, education, health care, daily transactions and essential
social interactions may result in deeper relationship and more dependency on technology
by the year 2025. At this time, the innovative communication strategies with the help of
technology to avoid physical presence are highly required. The distinct experiences created
by immersive technologies like augmented reality (AR), virtual reality (VR), or mixed
reality (MR) by merging physical world with the digital world can play an important role
in effective crisis communication. Virtual reality (VR) and augmented reality (AR) tools
can be used to generate awareness among people related to vaccination, healthcare and
ways of protecting themselves from the virus.

This study investigates the capacity of Artificial Intelligence (Al) and immersive
technologies to bring about significant changes in crisis communication and public
relations (PR). Artificial intelligence (Al) provides a range of tools for analyzing large
volumes of data, customizing messaging, and automating processes, which promotes a
more focused and effective approach. Immersive technologies such as Virtual Reality
(VR) and Augmented Reality (AR) offer innovative opportunities to train crisis responders
and share information with the public in a more captivating and interactive manner.

This article explores the ways in which artificial intelligence (Al) and immersive
technology might be utilized to improve several facets of crisis communication. We
explore the utilization of artificial intelligence (Al) in generating content, analyzing
sentiment, and developing Chabot’s, which eventually enables a more planned and prompt
approach to crisis management.

In addition, the article examines the use of virtual reality (VR) for training in crisis
preparedness and augmented reality (AR) for delivering real-time information in crucial
situations. We assess the prospective advantages and constraints of these technologies, in

addition to the ethical concerns that necessitate attention for responsible application.



This research seeks to enhance public relations techniques in navigating the difficulties of
the modern world by analyzing the convergence of artificial intelligence, immersive
technologies, and crisis communication. This paper has attempted to review the literature
related to use of Al and immersive technology, explored the various benefits provided by

these technologies in effective communication during crisis.

Al for Effective Crisis Communication

Crisis manifests in several ways, including uncertainty, conflict, instability, and emergencies.
It can occur suddenly, last for a brief period, or extend over a prolonged duration. According
to Sohn and Lariscy (2014), a crisis is a period characterized by severe challenges, problems,
or risks that have a global impact and can occur on a large scale in some regions. In the era of
excessive information, where emergencies can rapidly escalate and disseminate false
information, the importance of efficient crisis communication is more than ever. Although
traditional methods are valuable, Artificial Intelligence (Al) provides a potent array of tools to
transform how organizations manage these complex situations. Al can be in the below mention
ways for effective crisis management:

Content Generation: Artificial intelligence can be utilized to produce precise, succinct, and
accurate updates in the midst of a crisis. This feature might be especially advantageous for
generating content in multiple languages or disseminating updates across different platforms.
Sentiment Analysis: Artificial intelligence has the capability to analyze extensive volumes of
data obtained from social media and news platforms in order to comprehend the prevailing
public sentiment around the problem. This enables organizations to customize their
communication to target specific issues and anxieties.

Targeted Communication: Al can utilize demographic data and previous interactions to
analyze and categories audiences, enabling the delivery of precise and impactful messaging.
This guarantees that vital information is delivered to the appropriate individuals in a timely
manner.

Real-time Monitoring: Artificial intelligence has the capability to constantly monitor internet
interactions and news stories, enabling organizations to promptly detect and tackle
disinformation and rumors.

Chabot’s and virtual assistants: Al-driven Chabot’s and virtual assistants are capable of
addressing often asked inquiries, so allowing human resources to allocate their attention
towards other crucial responsibilities. This can be particularly beneficial during the early stages

of knowledge distribution.



Vol-1, Issue-1, Jan-June 2025 Mabharaja Agrasen Journal of Communication

Predictive Analytics: Artificial intelligence has the capability to examine past data in order to
detect and anticipate prospective crisis scenarios before they occur. This enables organizations

to design proactive communication plans and minimize potential harm.

Al-driven Sentiment Analysis during Crisis

Through the responsible utilization of Al-driven sentiment analysis, organizations can get a
more profound comprehension of public perception in times of crisis. This essential knowledge
enables individuals to customize their communication strategy, establish trust, and ultimately
handle the situation more efficiently.

Crises elicit a tumultuous range of emotions. Social media and news sites are inundated with a
plethora of opinions, worries, and occasionally inaccurate information. Amidst this chaotic
situation, it is essential to comprehend the prevailing public opinion in order to communicate
effectively during a crisis. Al-driven sentiment analysis provides organizations with a robust
tool to manage complex circumstances.

Al-driven sentiment analysis refers to the process of using artificial intelligence techniques to
analyze and interpret the sentiment or emotion expressed in a given text or piece of data.
Sentiment analysis is a method that employs machine learning algorithms to automatically
classify text data (such as social media posts and news articles) as positive, negative, or neutral
in relation to a certain event or topic. Through the real-time analysis of extensive data, artificial
intelligence (Al) has the capability to offer vital insights on public sentiment during a crisis.

Advantages of utilizing Al-powered sentiment analysis in times of crisis:

Public concerns can be identified by Al, as it has the ability to accurately identify and analyze
the main worries and fears that are being discussed and circulated during a crisis. This enables
organizations to customize their communication strategy in order to successfully handle those
particular concerns.

To combat disinformation, organizations should proactively address negative attitude and
potential rumors by providing real information, thereby reducing the spread of false or
misleading information.

By employing Al, organizations may effectively priorities their communication efforts by
identifying the demographics or regions that exhibit the greatest levels of worry. This enables
them to allocate resources and disseminate information in a more targeted manner. Lastly,

utilizing sentiment analysis helps quantify the level of public trust in the organization's



handling of the problem. This feedback loop enables the implementation of modifications and

enhancements in communication tactics.

Immersive Technology for Crisis Training and Education

Virtual Reality

Virtual reality (VR) which is also known as virtual environment is an advanced human-
computer interface which is capable of stimulating realistic environment. The experiences
provided by VR are similar to real world. VR systems use VR head-sets which has head
mounted display. There are two types of virtual reality; immersive VR and text-based network
VR. Using avatar-based VR, people can enjoy virtual environment in the form of real video.
The first VR software was introduced in the 1994 by the name Virtual reality Modelling
Language. Use of virtual reality is common in video game, 3D cinema. The restrictions

imposed by COVID-19 pandemic in the year 2020 have given rise to VR technology.
Augmented Reality

Augmented reality enhanced the objects of the real world with the help of computer-generated
perceptual information. AR alters the perception of real world of an individual as compared to
VR which completely replaces the real-world environment. The information of the individual’s
surrounding world can be digitally manipulated in order to make more immersive and
interactive. The uses of AR tools are popular among marketers in order to sell their products
to the consumers, creating interactive experiences for school children in learning process. It
has the capability to facilitate social interaction. Healthcare, airline and military sector have

also used AR technology.

Preparedness is necessary due to the unpredictable nature of disasters. Conventional training
approaches, however beneficial, often face difficulties in accurately reproducing the stress and
intricacies of real-life scenarios. Immersive technologies such as Virtual Reality (VR) and

Augmented Reality (AR) provide a groundbreaking method for crisis training and education.

Immersing oneself in a simulated environment:
Virtual Reality (VR) technology enables the creation of a completely immersive virtual
environment, allowing trainees to be placed directly into simulated crisis circumstances. This

enables them to:
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Practice making decisions: Trainees are able to simulate the sights, sounds, and feelings of a
crisis in order to practice making decisions in a secure and regulated setting.
Enhance Crisis Response Abilities: Virtual reality simulations can be customised to
particular situations, allowing trainees to acquire and refine vital skills such as emergency
medical assistance, evacuation protocols, and effective crisis communication.

Improve Situational Awareness: Through the use of virtual reality, trainees can be fully
engaged in lifelike simulations, which can significantly increase their perception of their
environment and the possible risks that may arise during a crisis.

Augmented  Reality:  Combining Real World with  Digital Information
Augmented reality superimposes digital information over the physical environment. This
technique has multiple applications in crisis training and education:

Interactive Training Tools: AR applications can be created to offer immediate and precise
information and directions during training sessions. Visualize firefighters utilizing augmented
reality (AR) technology to swiftly and accurately identify dangerous substances, or envision
first responders receiving real-time medical data superimposed on a patient.

Awareness: Public education and awareness can be enhanced by the use of augmented reality
(AR) applications, which can provide information and instruction on different crisis
circumstances. Users can utilize augmented reality overlays to investigate potential evacuation
routes, acquire knowledge about emergency preparedness supplies, and engage in basic first
aid training.

Remote Training and Collaboration: Augmented Reality (AR) enables the possibility of
conducting training sessions remotely, where instructors can provide guidance to trainees in
real-world settings, regardless of their physical location.

Although immersive technologies have great potential, there are obstacles that need to be
address such as the implementation of VR and AR technology might incur significant expenses,
which can restrict access for certain organizations and individuals. Technical proficiency is
necessary for creating impactful immersive training experiences, and it also demands
continuous software updates.

Some users may have motion sickness when exposed to virtual reality (VR) situations.

Thorough planning and thoughtful attention to user experience are essential.

Advancing with Immersive Learning
Although there are difficulties, the prospective advantages of immersive technology in crisis

training and instruction are unquestionable. With the ongoing advancement and increasing



availability of technology, we may anticipate a surge in immersive learning experiences that
will have a profound impact on the development of persons who are better equipped and trained

to handle crises.

METHEDOLOGY

In the chaotic throes of a crisis, clear and concise communication is paramount. Augmented
Reality (AR) and Virtual Reality (VR) offer innovative tools that can be harnessed to enhance

crisis communication in several ways:

1. Real-Time Information Dissemination with AR: Overlays for Evacuation Routes: Imagine
AR apps displaying evacuation routes overlaid on real-world environments. Users could point
their phones and see the quickest escape paths highlighted, even in unfamiliar surroundings.
First Aid Instructions: AR overlays can display step-by-step first aid instructions on a user's
field of view, enabling bystanders to assist injured individuals more effectively during a crisis.
Safety Information Overlays: AR can overlay real-time information on buildings or areas
affected by the crisis. This could include warnings about hazardous materials, structural

instability, or critical utility shutdowns.

2. VR Simulations for Crisis Response Training: Immersive Training for First Responders: VR
can create realistic simulations of various crisis scenarios like fires, natural disasters, or hostage
situations. This allows first responders to practice decision-making and hone their response
skills in a controlled environment. Crisis Communication Training: VR simulations can be
designed to train public officials and spokespersons on delivering effective crisis
communication messages under pressure. This can be particularly beneficial for practicing
responses to media inquiries and public addresses. Building Situational Awareness: By
immersing trainees in realistic VR scenarios, they can develop a heightened awareness of

potential hazards and environmental cues crucial for effective response.

3. Public Education and Awareness with AR/VR: Interactive Crisis Preparedness Apps: AR
apps can be developed to educate the public on various crisis situations. Users could explore
potential evacuation routes in their neighborhoods, virtually assemble emergency preparedness
Kits, or practice basic first aid using AR overlays. VR simulations for Public Empathy Building:
VR experiences can be designed to help people understand the perspectives of those directly

affected by a crisis. This can foster empathy and encourage a sense of community preparedness.
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Currently very limited studies are available which have reviewed the applicability of
augmented and virtual reality tools in the crisis situation for effective communication.

This research has attempted meta-analysis to systematically analyse the available studies
related to the use of augmented and virtual reality tools in the crisis situation for effective

communication.

2.1- Database Review
The researcher has attempted to review the available studies based on AR and VR applications
and their usage in crisis situation including the COVID-19 pandemic. Scopus, Google scholar

database and other relevant websites have been searched to find out the review of literature.

2.2. Criteria of Selection

The studies which have defined the use of AR, VR technology and Al and their applicability
in any kind of health crisis, pandemic or disaster management have been considered and
included in the analysis. The researcher has screened the papers/studies as per their title,
abstract and the final conclusion of the studies.

RESULTS
Following studies has been analysed to understand the various advantages and usage of

immersive technologies in the crisis.

USAGE TYPE AT
S.NO TECHNOLOGY STUDY TITLE THE TIME OF ADVANTAGE OF TECHNOLOGY
CRISIS
Virtual reality tools To develop Improved systems for evaluating the
. . for development of . . . . X .
1 Virtual Reality . : improved infection effectiveness of a proposed infection
infection  control . .
. control solutions control solution
solution
Industry 40 Detection of
. CoVID 19 - S .o
technologies  and . . Capability to provide innovative ideas
. . - T pandemic with the f : :
2 Virtual Reality their applications in and solution to fight against global
s help of . .
fighting COVID-19 . medical emergencies.
andemic technologies of
P Industry 4.0
Using  immersive
virtual reality to
improve thg beliefs To effectively
and intentions of .
il . communicate  the hnol h ial
3 Virtual Reality influenza  vaccine immunization Technology has potential to convey
avoidant 18-to-49- X the key concept.
) concepts with help
year-olds: of VR
Considerations, '
effects, and lessons
learned




Virtual Reality

Virtue - a virtual
reality trainer for
hand hygiene

Virtual training
environment  for
hand hygiene

VR technology enhanced learning
and motivated hand hygiene
behaviour.

Application of

Introduction  and
future prospects of

VR is one of the influential
technologies which can be combined

. . Virtual Reality : with disaster medicines for providing
Virtual Reality Technology in V.R technology_ n systematic education, knowledge
X . disaster ~ medical s .
Disaster Medicine field popularisation and skills
' development.
EON Reality
Releases New Providing remote
Remote AR and VR packag_es for The technology has transformed the
. Packages for Education, - A
Augmented reality Education Government  and lives of several people in different

Government, and

Communication in

countries all over the globe.

Augmented reality

Industry  (Website COVID 19.
Article)

Mobile Augmented

Reality for Risk and Use of Mobile

Crisis
Communication in
Disaster
Management
(Chapter in a Book)

Augmented reality
(mAR) in crisis
communication

Augmented reality (mAR) has great
potential for risk and crisis
management

Augmented reality

Effects of Self-
focused Augmented
Reality on Health
Perceptions During
the COVID-19
Pandemic: A Web-
Based Between-
Subject Experiment

Use of AR

technology in
making health
strategy during
Covid-19

Combining AR with vicarious
reinforcement may result in effective
health communication strategy

Augmented reality

A Survey of
Augmented Reality

Use of AR
technology in
various fields

This study was survey based whci can
be considered as the starting point for
those who are interested in the useage
of AR tools in different fields.

A Study of Factors

Influencing the

The study highlights 28 aspects
related to the use of artificial
intelligence (Al), which are

Artificial Adoption of Use of Al in crisis o )
10 classified into seven groups: Large-
Intelligence Artificial management Scale Machine Learning, Deep
Intelligence in Learni_ng, Reinforcemgn_t Learning,
Robotics, Computer Vision, Natural
Crisis Management Language Processing, and Internet.
The study revealed that research
Artificial endeavors primarily concentrate on
Artificial In_telligence _in o _ two overf'arching domains:_(l)
11 Disaster Risk Al in Disaster Risk prognostication and surveillance for
Intelligence Communication: A Communication prompt detection, and (2) data
Systematic extraction and categorization for
Literature Review comprehensive understanding of the
issue.
Artificial
12 Avrtificial Intelligence: A Al in Public The role of Al-based systems as a
Intelligence Strategic Disruption Relations strategic disruption in the PR sector.

in Public Relations
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CONCLUSION

The dynamic and always changing field of crisis communication necessitates a continuous
search for inventive and forward-thinking solutions. This investigation into Artificial
Intelligence (Al) and immersive technology has revealed a future filled with possibilities
for enhancing PR campaigns in crucial circumstances. Artificial intelligence enables
organizations to analyses large volumes of data, personalize communication, and automate
operations, promoting a focused and efficient approach. Virtual Reality (VR) and
Augmented Reality (AR) provide innovative methods for educating crisis responders and
sharing information with the public in a highly engaging and interactive manner.
Nevertheless, the achievement of effectively combining Al and immersive technologies
relies on the responsible execution of the integration. Transparency, ethical considerations,
and ongoing human supervision are essential to guarantee impartial communication and
minimize unforeseen repercussions.

The future of crisis communication rests on a collaborative approach as we progress. By
utilizing artificial intelligence and immersive technology in conjunction with human skill
and empathy, organizations can establish trust, navigate crises with more efficiency, and
eventually cultivate a more resilient society. In order to provide fair access to these
transformational tools, it is necessary to conduct continuing research, development, and
constant attempts to bridge the digital gap. By embracing this future of collaboration, we
can equip individuals and organizations to not only withstand crises but also emerge with
greater strength and preparedness.

Asadzadeh, et al, (2021), suggested that the technologies like AR, VR and Al can be
utilized in various aspects of crisis situations. The use of VR applications in explaining the
importance of hand hygiene to prevent the transmission of deadly virus has been found
effective. The study conducted by Nowak, Evans, Wojdynski, et al., (2020) has concluded
that VR applications help in understanding the importance of vaccination to fight against
the deadly virus. During the crisis situation, for the purpose of effective crisis
communication applications of immersive technologies like augmented and virtual
realities can be considered. These technologies have the potential to serve the real life like

experiences.
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Cultural Resilience in a Global Media Landscape: Preserving Indian Identity

Ms. Neelam Nanda Prabhat
Assistant Professor, MAIMS

Ms. Samiksha Saini
Student, MAIMS

Abstract: This paper investigates how Indian cultural identity is maintained and adapted
within a rapidly globalizing media environment. Using a qualitative methodology and a multi-
case study approach across print, television, and digital media, the research explores strategies,
content choices, and institutional practices that contribute to cultural resilience. The study
reveals that despite homogenizing tendencies of global media, Indian media platforms actively

negotiate cultural identity, fostering a dynamic space where tradition and modernity co-exist.

In an era marked by rapid globalization and digital convergence, media has become a powerful
force in shaping cultural narratives and identities. As India envisions its development journey
toward Viksit Bharat @2047, the preservation and promotion of its rich and diverse cultural
heritage within a globally converging media landscape emerges as a critical concern. This
research examines the concept of cultural resilience the ability of communities to maintain and
evolve their cultural identity amid the homogenizing pressures of global media flows and

digital content ecosystems.

The study investigates how global media convergence impacts traditional Indian cultural
expressions, languages, and value systems, and how emerging digital platforms can both
threaten and empower cultural narratives. Using case studies of regional content creators, OTT
platforms, and government-led cultural initiatives, the research identifies strategies for
safeguarding cultural authenticity while embracing innovation. It highlights the dual role of
media as a tool for cultural erosion and as a platform for revival and proposes a culturally
conscious media framework to ensure that India's identity remains vibrant, pluralistic, and

globally influential by 2047.

Keywords: Cultural Resilience, Media Convergence, Indian Identity, Case Study, Print Media,

Television, Digital Media.



Introduction

In the 21st-century media landscape, globalization and technological convergence have
significantly altered how cultures are represented, shared, and consumed. Digital platforms,
global media conglomerates, and the widespread use of mobile technologies have facilitated
unparalleled cross-cultural engagement and the rapid spread of content across borders. While
some fear the erosion of local identities under global media dominance, others argue for the
adaptive and resilient nature of culture. This paper focuses on Indian cultural identity and how
it navigates through the global media ecosystem.

Globalization and the convergence of media technologies have led to increased cultural
exchange and hybridization. While this opens opportunities for intercultural dialogue, it also
poses threats to local traditions and identities. India, with its rich and diverse cultural heritage,
finds itself at a crossroads. India, with its ancient civilizational legacy, linguistic diversity, and
rich tapestry of customs and traditions, stands at a pivotal juncture. The task is not only to
protect traditional cultural expressions but also to reimagine cultural identity in a manner that
integrates modernity without compromising authenticity. Today, Indian identity is influenced
as much by Bollywood, digital content creators, and the global Indian diaspora as it is by
classical arts, spiritual festivals, and regional languages. This study addresses the question:
How can Indian identity be preserved amid the homogenizing forces of global media? To
explore this, the paper will analyze the role of indigenous media production, government
policies, cultural entrepreneurship, and grassroots digital initiatives in preserving and reshaping
Indian identity. It will also examine how Indian audiences particularly the youth actively
engage with global content by selectively adopting, reinterpreting, or resisting it, thereby
asserting their agency in shaping cultural narratives. As digital natives, young people play a
critical role in mediating between tradition and modernity, often serving as cultural bridges
that blend global influences with local sensibilities. Ultimately, the aim is to understand how
India can sustain a vibrant, pluralistic identity that remains rooted in its cultural heritage while

actively participating in a globally connected media environment.

Research Methodology

A qualitative research methodology was utilized to delve deeply into the concept of cultural
resilience within Indian media, particularly in light of globalization and the convergence of
media technologies. This method was selected to uncover the layered meanings, cultural

symbols, and shifting narratives present in media content elements that are most effectively
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explored through qualitative approaches. The research employs a multiple case study
framework to enable detailed, context-rich analysis across varied media formats. Three media
outlets were intentionally selected to represent distinct sectors of Indian media: The Hindu for
print, Doordarshan for television, and The Quint for digital media. These cases were chosen
based on their unique contributions to India’s media landscape ranging from historical legacy
and public service roles to innovative digital engagement and influence among younger
audiences.

1. The Hindu, one of India’s oldest and most esteemed English-language newspapers,
exemplifies traditional print journalism and is renowned for its enduring commitment to
cultural, intellectual, and political discourse.

2. Doordarshan, the country’s national public service broadcaster, was chosen for its
pivotal role in post-independence nation-building and cultural education. As a state-owned
television network, it offers valuable perspectives on how visual media has historically
portrayed and preserved Indian national identity.

3. The Quint, a modern digital media platform, represents the shifting landscape of
journalism in the digital age. With its focus on mobile-first content and strong appeal among
younger audiences, it is particularly insightful for examining how digital-native media engage

with cultural themes, often through a progressive, socially conscious lens.

To collect relevant data, the study employed three primary qualitative methods:

1. Content Analysis:- A systematic examination of selected media outputs from each
outlet was conducted. The analysis focused on recurring themes such as cultural representation,
linguistic choices, depictions of tradition and modernity, and engagement with global cultural
trends. Special attention was given to media coverage of national events, cultural festivals,
identity debates, and sociopolitical movements.

2. Semi-Structured Interviews:- In-depth interviews were carried out with media
practitioners, including editors, journalists, content producers, and cultural analysts affiliated
with the three selected organizations. These interviews provided insight into editorial decision-
making processes, conceptions of cultural responsibility, challenges in preserving cultural
authenticity, and strategies for integrating global media trends with indigenous values.
Participants were selected through purposive sampling to ensure a broad spectrum of
perspectives.

3. Document Review:- The study also analyzed institutional documents such as editorial

policies, mission statements, internal guidelines, and publicly available records including



annual reports, audience research, and media policy documents. This helped to contextualize
how each organization’s structural and ideological frameworks influence cultural

representation.

Special emphasis was placed on the role of youth, particularly in relation to The Quint, which
actively targets younger demographics through its interactive, participatory media strategies.
The platform’s use of crowd sourced content, social media engagement, and alignment with
digital subcultures provided key insights into how Indian youth both consume and co-create
cultural narratives. Young Indians, as both producers and audiences, are shown to play a vital
role in shaping emerging cultural expressions, challenging traditional norms, and acting as

intermediaries between inherited cultural values and globalized media influences.

By triangulating these diverse methods and data sources, the study ensures a robust and
multifaceted understanding of cultural resilience in Indian media. This approach captures the
intricate processes through which cultural identity is negotiated, rearticulated, and sustained in

a rapidly transforming media environment.

Research Objectives:

o To investigate how global media convergence influences the representation and
perception of Indian cultural identity.

o To explore the strategies employed by Indian media creators and institutions to preserve
and promote cultural heritage in the digital age.

o To evaluate the effectiveness of current cultural policies and media regulations in
supporting cultural resilience in India.

o To identify audience attitudes, especially among youth, towards traditional Indian

culture amidst global media exposure.

1. Theoretical Framework This research is grounded in the theories of cultural hybridity
(Bhabha, 1994), media convergence (Jenkins, 2006), and cultural resilience (Obrist et al.,
2010). These frameworks help interpret how media acts as a conduit for both cultural

preservation and innovation.

Cultural resilience theory explores how cultural systems and communities can absorb
adversity, adapt to change, and maintain their distinctiveness and identity despite challenges. It

emphasizes the role of cultural practices, beliefs, and social structures in fostering strength and
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adaptability during times of stress. It is the ability of a cultural system to withstand and adapt
to disturbances, while retaining key elements of its identity. It involves not only the
preservation of tradition but also the capacity for innovation, allowing cultures to evolve in
response to new challenges without losing their distinctiveness. Cultural resilience reflects a
dynamic process through which communities reaffirm their sense of belonging and continuity,
often by reinterpreting heritage in contemporary contexts and engaging in selective integration

of outside influences.

It examines how communities and individuals utilize cultural resources to cope with adversity,
including social, political, and environmental challenges. This involves leveraging shared
values, stories, rituals, artistic traditions, and collective memory to reinforce identity, unity,
and a sense of continuity. Cultural resilience also entails the intergenerational transmission of
knowledge and customs, allowing communities to respond to change while preserving a
consistent cultural foundation. Through this process, heritage is not only protected but also
serves as a source of empowerment, enabling individuals and groups to confront contemporary

challenges with autonomy, adaptability, and innovation.

Cultural resilience is built through various mechanisms such as traditional customs; rituals,
ceremonies, and storytelling play a crucial role in nurturing a sense of identity, belonging, and
continuity from one generation to the next. These practices enable communities to preserve

their cultural heritage while offering meaning and stability amid on-going change.

Social structures enable individuals and communities to take an active role in shaping their
cultural stories, reclaiming their heritage, and impacting media and public conversations
enhances cultural resilience. This sense of agency encourages a proactive, rather than reactive,
stance toward preserving culture. Adaptive capacity is the ability of a culture or community to
learn from past experiences, embrace change, and develop new strategies to face evolving
challenges. It involves openness to external influences, critical reflection, and creative
problem-solving while preserving core cultural values. This capacity is strengthened through
intergenerational knowledge sharing, inclusive participation, and flexible institutions that adapt
to social, technological, and environmental changes. By balancing tradition with innovation,
communities can maintain cultural resilience, ensuring their identity remains relevant and
vibrant. Adaptive capacity helps cultures remain dynamic and responsive, allowing them to

thrive in an increasingly complex and changing world.



Cultural resilience theory is applicable in a variety of contexts where communities are
challenged by social, environmental, or political pressures. For instance, Indigenous
communities have shown remarkable resilience by preserving their languages, spiritual
beliefs, traditional knowledge, and connection to ancestral lands despite centuries of
colonization, forced relocation, and cultural suppression. In India, communities facing climate
challenges like floods, droughts, and water scarcity often turn to traditional ecological
knowledge and practices such as rainwater harvesting, sustainable farming, and forest
management to adapt and sustain their way of life.

Migrant communities also demonstrate cultural resilience as they work to retain their cultural
identities while integrating into unfamiliar environments. This can be seen in the efforts of
communities such as the Indian diaspora in the UK or Syrian refugees in Europe, who sustain
their traditions, languages, and religious practices through community centers, schools, and
cultural events. Similarly, post-conflict societies, like Rwanda after the genocide or Bosnia
and Herzegovina after civil war, use cultural practices such as storytelling, memorials, and

community rituals to promote healing, restore social bonds, and rebuild identity.

In urban neighborhoods undergoing gentrification, long-time residents often use cultural
events, local history, and collective memory to resist displacement and retain a sense of
community. Whether facing displacement, environmental stress, migration, or social upheaval,
these examples illustrate how cultural resilience enables communities to adapt, survive, and

thrive while holding on to their core identities.

Cultural resilience theory is widely applied across various fields, providing valuable

perspectives on how communities
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In development and social work, the theory supports the design of interventions that build on
the strengths and resources already present within communities. Rather than applying one-size-
fits-all solutions, it encourages the use of culturally appropriate approaches that reinforce local
traditions, social networks, and coping mechanisms. This leads to more sustainable and

empowering outcomes for vulnerable populations.

Within environmental studies, cultural resilience offers insight into how communities use
traditional knowledge and cultural beliefs to respond to environmental challenges. Many
Indigenous and local groups have developed sustainable ways of interacting with their
environment over generations. Recognizing these practices allows for the development of
environmental strategies that are more culturally relevant and effective, fostering collaboration
and long-term resilience in the face of climate

change and ecological stress. In essence, cultural Community By e
resilience theory highlights the importance of

cultural systems and communities in building Personal . Coledie ey Rmm '
strength and adaptability in the face of adversity, ety m&m Empg;jesrtmr.t — IEn':’t:trltl)t:‘tl>nn;1ll‘t
emphasizing the role of cultural practices, social B er i ks ——
structures, and adaptive capacity in navigating

P CabECly Prtecte
009%; 8 factors

change and maintaining identity. : 0%%

Print Media - The Hindu is known for its

editorial rigor and cultural depth, serves as a
bastion of traditional journalism in India. Through analysis of features, editorials, and cultural
reporting, the study finds that The Hindu consciously integrates Indian heritage, language
diversity, and traditional arts in its narrative. Interviews reveal editorial policies aimed at

educating readers about India's pluralistic heritage.

The Hindu

Example: Coverage of Indian Classical Arts and Regional Languages

. The Hindu frequently publishes in-depth articles on Bharatanatyam, Carnatic music,

and other classical art forms.

. It also runs special issues on regional language literature and folk traditions (e.g., Tamil

Sangam poetry, Yakshagana theatre).



. Example Article: “Guardians of Culture: Preserving India’s Intangible Heritage” — a

feature highlighting community-led initiatives to preserve dying art forms.

Television - Doordarshan as India's public broadcaster, Doordarshan has long served as a
cultural mirror of the nation. The study examines content from shows like "Bharat Ek Khoj"
and current affairs programming. Doordarshan’s programming emphasizes regional languages,
folklore, and moral storytelling, fostering a sense of national unity while respecting regional
diversity. Interviews with producers indicate an ongoing commitment to inclusivity and

cultural education.

Doordarshan
Example: Cultural Programming like “Rangoli” and “Bharat Ek Khoj”

. “Rangoli”: A Sunday morning music program that features regional songs, folk

traditions, and classical compositions in Indian languages.

. “Bharat Ek Khoj”: A historical series based on Jawaharlal Nehru's Discovery of India,

portraying Indian history and diversity.

. Special telecasts during festivals (e.g., Diwali, Holi, Onam) often highlight cultural
rituals and their meanings, thereby educating audiences.

Digital Media - The Quint Digital-native platform The Quint represents a younger, more
interactive media model. Despite its modern tone, the platform often publishes stories rooted
in Indian social issues, traditions, and youth culture. The study notes how multimedia
storytelling, including video explainers and vernacular content, bridges global aesthetics with
local substance. Interviews suggest an editorial balancing act between engagement metrics and

cultural integrity.
Example: Multimedia Features on Marginalized Languages and Customs

. The Quint published a digital video series on India’s endangered tribal languages such

as Gondi and Kui, featuring interviews with speakers and linguists.

. Articles and explainers on indigenous traditions, like “What We Can Learn from

Adivasi Farming Rituals,” blend youth-friendly language with cultural depth.

. Vernacular content (Hindi, Bengali, etc.) is often used to reach broader regional

audiences.
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4. Other Digital Platforms

Scroll.in

. Scroll.in plays a significant role in the discourse on cultural resilience through its
investigative journalism and cultural reporting. The platform has highlighted efforts to revive
Sanskrit education, preserve Kashmir’s fading papier-maché art, and sustain regional
languages and folk traditions. By documenting the challenges faced by artisans, educators, and
marginalized communities, Scroll.in showcases how cultural identities are being defended and
reimagined. In the context of this study, its work exemplifies how independent digital media
can contribute to preserving intangible heritage and fostering cultural continuity amid rapid

social and technological change.

Gaon Connection

. Focuses on rural India and covers stories of folk medicine, village festivals, and
traditional knowledge systems.

. Example: A report on how the Bhil community uses oral storytelling to teach ethics and
history to children.

o YouTube/OTT Platforms

Contemporary Indian web series such as Netflix’s "Kota Factory” and Amazon Prime’s
"Panchayat" offer insightful examples of how digital platforms are being harnessed to explore
and reaffirm cultural identity through localized, relatable storytelling. These productions go
beyond entertainment, engaging in meaningful cultural narratives that reflect the everyday
experiences and complexities of small-town India, thereby playing a significant role in the

discourse on cultural resilience.

Kota Factory, set in Kota, Rajasthan—an educational epicenter—presents a layered depiction
of the hopes, anxieties, and emotional journeys of students preparing for highly competitive
exams. The series delves into themes such as parental pressure, mentor relationships, and the
tightly knit social fabric of small-town life. By doing so, it underscores the persistence of
traditional values, even as it candidly addresses the mental and emotional impact of

contemporary academic competition.

The use of black-and-white visuals and everyday language adds depth and realism, reinforcing
the show's cultural specificity and emotional authenticity. The series also sheds light on issues

of mental health, peer competition, and the quiet struggles faced by teenagers as they grapple



with the fear of failure and the longing for self-worth. It confronts the dehumanizing aspects
of a system that often equates academic performance with personal value, while still
acknowledging the resilience and camaraderie that help students endure this journey.
Ultimately, Kota Factory goes beyond the narrative of exam preparation it serves as a powerful
social commentary on India’s education system, the intense pressures faced by young people,

and their search for purpose and identity in an overwhelmingly competitive environment.

Likewise, Panchayat follows the story of a young man from the city who accepts a government
posting in a rural village. Through a blend of humor and understated critique, the show
examines the realities of rural administration, shifting societal norms, and life in the Indian
countryside. It presents village life not as static or backward, but as a space where change and
tradition are continuously negotiated. With its use of local dialects, customs, and familiar
scenarios, Panchayat vividly illustrates how rural communities maintain their cultural

foundations while adapting to modern influences.

These digital narratives exemplify the principles of cultural resilience in several ways:

Reinforcing and redefining regional cultural identities through globally accessible

platforms.

Depicting strong social structures and community dynamics that support adaptability and
continuity.

Highlighting underrepresented voices and spaces, countering the dominance of urban-
centric storytelling in mainstream Indian media.

Connecting with younger audiences, both as consumers and creators, by presenting

characters and situations that resonate with their realities and aspirations.

Within the framework of this study, such series illustrate how digital media can serve as a
vehicle for both cultural preservation and innovation. By rooting their stories in local contexts
while engaging with broader societal themes, shows like Kota Factory and Panchayat highlight
the potential of digital storytelling to sustain and evolve Indian cultural identity in the age of

globalization and media convergence.

Documentary Films

Documentary films such as The Last Color and India’s Daughter play a crucial role in shaping

and questioning cultural narratives in Indian media, contributing significantly to the
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understanding of cultural resilience. These films extend beyond simple storytelling to address
deep-rooted social issues like caste-based exclusion, gender violence, and patriarchal

structures, all within the context of Indian tradition and identity.

The Last Color, set in Varanasi, portrays the social ostracism of widows while also
emphasizing themes of hope and transformation through cultural and spiritual motifs. In
contrast, India’s Daughter tackles the aftermath of the 2012 Delhi gang rape, challenging
societal attitudes toward women and sparking national and global debate on gender justice in

India.

Both documentaries act as catalysts for critical social dialogue and reform. They highlight
cultural resilience by bringing marginalized voices to light, confronting oppressive practices

from within the cultural framework, and encouraging civic and policy engagement.

In the context of this study, these films demonstrate how documentary storytelling within a
global digital media environment can preserve cultural awareness while driving progressive
change. They reflect the evolving, adaptive nature of Indian cultural identity in response to

internal and external pressures.

7. Analysis and Discussion

The comparative analysis highlights cultural resilience as a dynamic process across media
platforms, with legacy outlets like The Hindu and Doordarshan focusing on preserving
traditional cultural narratives, while digital platforms such as The Quint, Kota Factory, and
Panchayat foster hybrid, evolving expressions of Indian identity. These digital spaces, often
youth-driven, blend tradition with modernity, reflecting the changing values and experiences

of younger generations.

All platforms demonstrate a shared commitment to sustaining cultural identity, but this
resilience is adaptive shaped by technological advances, social transformation, and active
audience participation. Youth play a crucial role as both creators and consumers, redefining
cultural norms and driving innovation. Additionally, media like Scroll.in and documentaries
such as India’s Daughter and The Last Color contribute by challenging oppressive traditions
and promoting progressive change. In essence, the study underscores that cultural resilience in
Indian media is an ongoing negotiation balancing preservation with reinvention and that youth

engagement is central to maintaining a vibrant, evolving cultural identity.



Conclusion

Indian media demonstrates a robust capacity for cultural resilience amid global convergence.
The strategic incorporation of local languages, traditions, and narratives across media
platforms highlights a deliberate negotiation of identity. This study reinforces the notion that
cultural identity, rather than being eroded, is being reshaped in productive dialogue with global

influences.

The findings reveal a complex but hopeful landscape. Indian youth are actively engaging with
global media, but this does not necessarily equate to cultural loss. Instead, it highlights the need
for adaptive, innovative, and culturally rooted media strategies. Strengthening cultural policies,
enhancing educational outreach, and investing in creative industries can bolster India’s cultural

resilience.

In conclusion, cultural preservation in the era of convergence is not about resisting global
influences but about creatively integrating tradition with innovation. A culturally confident
Viksit Bharat @2047 must leverage its media to both reflect and shape its unique identity on
the global stage.

Why These Examples Matter

Each of these cases shows that:

« Media acts as an archive of cultural memory.

« There is intentionality in preserving and reviving Indian traditions even amid the pressure to
produce commercially viable content.

« Cultural resilience is framed not just in heritage, but also in how communities adapt these
traditions for modern platforms and audiences.
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Cybercrime through Money Transfer Applications (After Demonetisation)
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Abstract

Globalisation has brought a remarkable change in society and the economy, which has further
led it towards a “Cashless world” turning a cash-based economy into a cashless one. Today’s
technology in the form of money transfer applications has made the money transferring process
suitable and digitalised. This digital shift has not only modernized the community but has also
latched it towards the attack of cybercrime. Demonetisation has brought upon two concepts- a
cashless economy and cybercrime. These money transferring applications (Paytm, MobiKwik,
PhonePe, Pay Pal and Google Pay) use various advertising strategies like- cashbacks, discount
coupons offer etc. To attract people towards the benefits of a cashless society, ignoring the
negative effects they have on its user's security. For a secure cashless society, the government
should impose strict laws and policies to control the overpowering increase in cybercrime
through money transfer applications. This research will not only help in spreading awareness
about the cybercrime but will also tell us about the impact of this money transferring

applications on our society.

Keywords: Globalisation, Cybercrime, Cashless, Money transfer applications.
Introduction

Globalisation has brought a significant change in society and the economy, the internet is a
notable part of it. The remarkable change in technology and the internet has led the world

towards a “Cashless world” turning a cash-based society into a cashless one.

Technology and internet made money transferring process a convenient, reliable and faster one,
in the form of Money Transfer Applications or E-wallets. These Applications connects our
bank accounts and mobile phone enabling us to transfer money to anyone anywhere. Some of
the widely used and popular mobile transfer apps in India are- Paytm, MobiKwik, PhonePe,
Pay Pal and Google Pay.

Paytm founded in 2010 by Vijay Shekhar Sharma, is based in Noida, Uttar Pradesh, India. It
has a revenue of 3,314 crores INR and over 7 million merchants across India. Currently, the
CEO of the company is Renu Satti. MobiKwik founded in April 2009 by CEO Bipin Preet



Singh and Upasana Taku, is based in Gurgaon, India. It is available for use at more than
2,50,000 online and offline avenues. PhonePe founded in 2015 by CEO Sameer Nigam, Rahul
Chari and Burzin Engineer, is headquartered in Bangalore, India. The app crossed 100 million
user mark in June 2018 and 2 billion transactions in April 2019. PayPal founded in 1998 by
Ken Howery, Luke Nosek, Max Levchin, Peter Thiel, Yu Pan, Russel Simmons and Elon
Musk. Dan Schulman is the CEO of the company. PayPal has about 277 million active account
holders. Google Pay initially known as Android Pay was released on 11th September 2015 by
Google.

It’s known that a student, Bernard Gesora Satia from Moi University in Kenya came up
with mobile software that could allow people to send money through their mobile phones.
Hence came M- Pesa, the world’s first money transfer app in 2007 by Vodafone.
Whereas, Wallet365.com was India’s first e-wallet, launched in 2006 by media firm Times

Group in association with YES Bank.

Internet and Money transfer applications have made our work convenient and quick yet these
are not completely reliable and safe. The evolution of internet and E- commerce with the
emergence of demonetisation, converting the Indian society into “Digital India” has opened
the society at the vulnerability of cybercrime. Cybercriminals not being restrained to any
geographical limitations has evoked a much greater problem than anticipated. We might not
be able to prevent cybercrime but can take some necessary precautions towards our security.
Using strong passwords, regularly updating the applications, being social — media savvy,
protecting E- identity from unknown sources, using encryption for sensitive data, securing a
wireless network, downloading applications from trusted sources, can help save us from the

cybercriminals.

Our purpose is not only to make people aware of the cybercrime through money transferring
apps but to also inform the people living in rural areas about the technology and the information
they are missing on. Rural population still very much depend on cash instead of plastic money

or digital payment channels. They are yet to completely acknowledge this new digital change.

Objectives of the Study:

1. To study the role of money transfer applications on Indian society.
2. To verif the impact of money transfer applications on cybercrime.
3. To check the use of mobile applications on daily lives.



Vol-1, Issue-1, Jan-June 2025 Mabharaja Agrasen Journal of Communication

Review of Literature

The study explained about the awareness and usage of cashless payment by the consumer after
demonetization and the rising trend of digital transactions. It studies the introduction of
cashless economy in India and how it has given directions to the growth and development of
the economy after demonetization. This study mainly focuses on transparent economic
development. The study said that cybercriminals are not constrained by geographical
limitations as cyberspace is a free-flowing, borderless and a global problem. India needs a
multilateral treaty which will harmonize its laws by a common criminal policy, and deal with
international co-operation for combating cybercrimes at a global level. The study said that
advance technology makes a person dependent on the interest of all their necessities.
According to the National Crime Record Bureau, there was a 6% increase in cybercrime in
2016 as compared to 2015. Also, Uttar Pradesh as a state and Pune as a city has recorded a
maximum number of cybercrimes. The move was an effort to handle the threat of illegal

money, corruption, error funding and counterfeit currency.

In conclusion, demonetization would bring a positive impact on the Indian economy as it
encourages the digital modes of payment like e-wallets and apps, online transactions using e-
banking, usage of plastic money, etc. The study explained, demonetization in India created a
lot of panic in the economy but also paved the way to digitalization. Digitalization will embrace
higher transparency in monetary terms; low-cost maintenance; more convenience in use; and
help in financial inclusion and weeding out black money and counterfeit money from the
economy. The study explains, how the evolution of electronic banking brought an increase in
e-commerce, online and financial transactions, etc. The revolutionary emergence of e-banking
has changed the entire financial system and lead to more innovative development in e-payment,
e-commerce and banking sector industry. But on the contrary, there is a significant rise in
cybercrime and if the banks and customer adhere and strictly follow the precautionary steps
and security measures then surely, major development and innovation will take place for

advanced user-friendly digitized online or net banking.

]Social Relevance

Indian economy is developing and going cashless but the actual rise was felt after
demonetisation. It gave rise to the usage of money transfer applications which is a faster and
easier way of transferring money but the question here arises is are they safer way of

transferring money as compared to offline transactions. Do people still fear to experience cyber



fraud? So that is why we are studying this topic to find out whether people are aware of the

strict laws against cyber fraud, to know what people feel about the security provided by money

transfer applications and are there any software to crab any such problem? With the help of

this study, we want to know whether people are satisfied with the services provided by the

money transfer applications and going cashless.

HYPOTHESIS-I

H1- There is a significant relationship between money transfer applications and age.

HO- There is no significant relationship between money transfer applications and age.

HYPOTHESIS-II

H1- There is a significant relationship between money transfer applications and cybercrime.

HO- There is no significant relationship between money transfer applications and cybercrime.

Analysis of Data
HYPOTHESIS-I:

Descriptive statistics (frequency) is applied to undertand the relationship between age and

money transfer applications as:-

3.You use money transfer applications to transfer the money

- Cumulative
Perception  of  respondants Frequency  Percent  Valid Percent Percent
with respect  to their| valid  always 27 18.0 18.0 18.0
frequency of using money oficn 52 = sl 527

o sometimes 35 23.3 233 76.0
transfer applications. o P ra P v
Table 1.1 never 18 12.0 12.0 100.0
Total 150 100.0 100.0
Table 1.2
4. Time period of using money transfer applications
Cumulative
Frequency @ Percent = Valid Percent Percent
Valid less than a year 32 213 213 213
1 year 24 16.0 16.0 373
more than 1 year 32 213 213 58.7
more than 2 years a7 313 313 90.0
none of the above 15 10.0 100 100.0
Total 150 100.0 100.0
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Table 1.1 indicates that 27(18.0%) of the respondants always use money transfer applications
to transfer the money, and 52(34.7%) of the respondants oftenly use these applications. While,
35(23.3%) of the respondants sometimes use money transfer applications. Whereas, 18(12.0%)
of the respondants rarely/ never use money transfer applications to transfer the money.

Table 1.2 indicates that 32(21.3%) of the respondants are using money transfer applications
for less than a year, while 24(16.0%) of the respondants are using money transfer applications
from past 1 year. Also, 32(21.3%) of the respondants have been using these applications for
more than a year and 47(31.3%) of the respondants have been using the applications for
more than 2 years. Whereas, 15(10.0%) of the respondants have never used money transfer
applications. So from the above table, it is concluded that the percentage of people using money
transfer applications is more than the percentage of people not using them. So, HO is rejected
and H1 is accepted, hence it is clear that there is a significant relationship between age and
money transfer applications.

Perception of respondants with respect to preference of using money transfer

applications for online transactions.

Table 2

Table 2 indicates that 43(28.7%) of the respondants prefer using money transfer applications
for online transaction very much, while 61(40.7%) of the respondants prefer these applications
for transaction much. Whereas, 26(17.3%) of the respondants prefer using the applications less
and 10(6.7%) of the respondants prefer using money transfer applications for online
transaction very less/ never.

So from the above table, it is inferred that the percentage of people preferring money transfer
applications for online transaction is more than the percentage of people not preferring them.
So, HO is rejected and H1 is accepted, hence it is clear that there is a significant relationship

between age and money transfer applications.

Cumulative
Frequency Percent Valid Percent Percent
Valid  very much 43 28.7 28.7 28.7
much 61 407 40.7 69.3
less 26 17.3 | 17.3 86.7
very less 10 6.7 6.7 93.3
never 10 6.7 6.7 100.0
Total 150 100.0 100.0




Perception of respondants with respect to feeling safe with their money in e- wallets.

Table 3
Cumulative
Frequency Percent Valid Percent Percent

Valid strongly agree 14 9.3 9.3 9.3
agree 66 44.0 44.0 53.3
neutral 53 35.3 35.3 88.7
disagree 13 8.7 8.7 97.3
strongly disagree 4 2.7 2.7 100.0
Total 150 100.0 100.0

Table 3 indicates that 14(9.3%) of the respondants strongly agree and 66(44.0%) of the
respondants agree that their money is safe in e-wallets. While, 53(35.3%) of the respondants
are neutral about the safety of their money in e-wallets. Whereas, 13(8.7%) of the respondants

disagree and 4(2.7%) of the respondants stongly disagree that the money is safe in e-wallets.

HYPOTHESIS -2

So from the above table, it is inferred that the percentage of people agreeing that money is safe
in e-wallets is more than the percentage of people disagreeing. So, HO is rejected and H1 is
accepted, hence it is clear that there is a significant relationship between age and money transfer
applications.

Descriptive statistics (frequency) is applied to undertand the relationship between cybercrime
and money transfer applications as:-

Perception of respondants with respect to using offline transctions over online
transactions.

Table 4
9.0ffline fransactions are safer than online transactions.
Cumulative
Frequency Percent Valid Percent Percent

Valid  strongly agree 26 173 17.3 17.3
agree 43 287 287 46.0
neutral 57 38.0 38.0 84.0
disagree 21 14.0 14.0 98.0
strongly disagree 3 2.0 20 100.0
Total 150 100.0 100.0

Table 4 indicates that 26(17.3%) of the respondants strongly agree and 43(28.7%) of the
respondants agree that offline transactions are safer as compared to online transactions. While,

57(38.0%) of the respondants are neutral regarding offline transaction over online transaction.



Vol-1, Issue-1, Jan-June 2025 Mabharaja Agrasen Journal of Communication

Whereas, 21(14.0%) of the respondants disagree and 3(2.0%) of the respondants strongly
disagree that offline transaction is safer than online transaction.

So from the above table, it is deduced that the percentage of people agreeing that offline
transactions are safer than online transactions is more than the percentage of people
disagreeing. So, HO is rejected and H1 is accepted, hence it is clear that there is a significant

relationship between cybercrime and money transfer applications.

Perception of respondants with respect to cybercrime and fraud cases increasing due to
increase in usage of money transfer applications.

Table 5.1
7.You think that cybercrime is increasing with the use of money
transfer applications
Cumulative
Frequency Percent Valid Percent Percent
Valid strongly agree 18 12.0 12.0 12.0
agree 60 400 40.0 52.0
neutral 52 347 347 86.7
disagree 13 87 87 95.3
strongly disagree 7 4.7 47 100.0
Total 150 100.0 100.0
Table 5.2
8.Fraud cases are increasing because of money transfer
applications
Cumulative
Frequency Percent Valid Percent Percent
Valid  strongly agree 9 6.0 6.0 6.0
agree 57 38.0 38.0 440
neutral 56 373 37.3 81.3
disagree 21 14.0 14.0 95.3
strongly disagree 7 47 47 1000
Total 150 100.0 100.0

Table 5.1 indicates that 18(12.0%) of the respondants strongly agree and 60(40.0%) of the
respondants agree that cybercrime is increasing with the use of money transfer applications.
While, 52(34.7%) of the respondants are neutral in thinking that cybercrime is increasing due
to money transfer applications. Whereas, 13(8.7%) of the respondants disagree and 7(4.7%) of
the respondants strongly disagree that cybercrime is increasing with the use of money transfer

applications.

Table 5.2 indicates that 9(6.0%) of the respondants strongly agree and 57(38.0%) of the
respondants agree that fraud cases are increasing due to money transfer applications. While,



56(37.3%) of the respondants are neutral in thinking that fraud cases are increasing due to
money transfer applications. Whereas, 21(14.0%) of the respondants disagree and 7(4.7%) of
the respondants strongly disagree that fraud cases are increasing due to money transfer
applications.

So from the above table, it is concluded that the percentage of people agreeing that cybercrime
and fraud cases are increasing due to increase in usage of money transfer applications is more
than the percentage of people disagreeing . So, HO is rejected and H1 is accepted, hence it is
clear that there is a significant relationship between cybercrime and money transfer
applications.

Perception of respondants with respect to feeling safe while using money transfer

applications.
Table 6
Cumulative
Frequency Percent Valid Percent Percent
Valid strongly agree 13 8.7 8.7 8.7

agree 62 413 41.3 50.0
neutral 63 420 420 920
disagree 7 4.7 4.7 96.7
strongly disagree 5 3.3 3.3 100.0
Total 150 1000 100.0

Data Interpretation & Analysis

Table 6 indicates that 13(8.7%) of the respondants strongly agree and 62(41.3%) of the
respondants agree that they feel safe while using money transfer applications. While,
63(42.0%) of the respondants are neutral in feeling safe while using money transfer
applications. Whereas, 7(4.7%) of the respondants disagree and 5(3.3%) of the respondants
strongly disagree that they feel safe while using money transfer applications.

So from the above table, it is inferred that the percentage of people feeling safer with money
transfer applications is more than the percentage of people not feeling safe. So, HO is rejected
and H1 is accepted, hence it is clear that there is a significant relationship between cybercrime

and money transfer applications.

Summary Globalisation has brought a remarkable change in society and the economy,
which has further led it towards a “Cashless world” turning a cash-based economy into a
cashless one. Today’s technology in the form of money transfer applications has made the
money transferring process suitable and digitalised. This evolution of electronic banking has

brought an increase in e- commerce, online and financial transactions, etc.
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The emergence of e- banking has changed the entire financial system and lead to more
innovative development in e-payment, e-commerce and banking sector industry. But on the
contrary, this digital shift has not only modernized the community but has also latched it
towards the attack of cybercrime. Cybercriminals are not restrained to any geographical
limitations as cyberspace is a free-flowing, borderless and a global problem. It has evoked a
much greater problem than anticipated. But if the banks and customer adhere and strictly
follow the precautionary steps and security measures then surely, even more, major
development and innovation can take place for advanced user-friendly digitized online or net
banking.

Conclusion

The demonetization and digital payment system has not only changed society but has also
brought a significant impact on their lives. Money transfer applications have made life
convenient, reliable and faster one for a lot of users, but has also increased the cybercrime

and fraud activities around the world.

These applications provide discounts and cashback which are not only pocket- friendly but also
satisfactory and profitable. Even though the users feel safe while using money transfer
applications, they still prefer offline transaction over the online. It is significantly believed that
money is safe in E-wallets and even though people prefer using these applications more and
even suggest them to their family and friends, they are still concerned and cautious about the

cyber threats that may follow them.

Financial institutes or intermediaries like banks and related service providers should constantly
invest in technology to improve security. People as a customer will completely shift only when
it‘s easier, certain and safe to make cashless transactions. Government and banks should adopt
strategies, implementation and supervision of the cyber threat around these applications to

make cashless India the greatest digitalized economy in future.
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Bollywood Boycott Propaganda: A Study on Digital Media

Riya Jain & Himanshi Gautam

Abstract:

Digital Media platforms are widespread entertainment sources among youth. It has a prominent
influence on the movie's success or failure. After almost two years of the outset of theatres to
full capacity, 2022 was predicted to be a profitable year for Bollywood. But things haven't been
great as wished. Films like Lal Singh Chadda and Brahmastra Part 1 which took over a decade
to produce were boycotted on social media. This study explores the boycott strategy on social
media platforms, In this case, Twitter controls the Bollywood box office collection. This study
uses primary data to explore these factors affecting box office collection. It Undercovers the
factors affecting why Bollywood nowadays is losing its charm among youth. First, why are
people shifting towards an OTT Platform like Netflix and boycotting Bollywood? Second,
viewers prefer to watch Bollywood Star kids debut movies or self made actors movies. Third,
post covid syndrome made viewers watch lessons in cinema halls. Finally, social media

influences viewership among young generations.

Keywords: Bollywood, Boycott, Propaganda, Digital Media, OTT, Social Media.

Introduction

India, with a population of 1.38 billion and still counting, has a mixed cinematic culture. The
film industry is a key and perhaps the most dynamic Industry of the Indian economy. The
number of films produced annually in India is higher than in Hollywood. Hollywood produces
around 550 movies a year while Bollywood on other hand produces more than 1000 films per
year. A simple search of Bollywood online will come up with hundreds of results that reveal
how this popular Indian cinema has made its way into the global mainstream Media. Today,
Bollywood has grown its market beyond its traditional territories in South Asia, and getting
hands-on international audiences with the Bollywood film industry is steadily coming out of
the bottomless freeze after collapsing during the pandemic. Movies in the Hindi language,
including Bollywood, South Indian dubs, and Hollywood movies, contributed Rs 1,716 crore
to the domestic box office in the first half of the 2022 calendar year.

The amount is just 20 percent lower than the Rs 2,138 crore collected in the first half of 2019
and before the pandemic struck India. The first halves of 2020 and 2021 are not equivalent, as

theatres closed then for Covid-19 restrictions. As many as 33 Hindi-language films were



released between January and June 2022, compared to 31 in 2019. Eight films did business of
more than Rs 100 crore in 2019, compared to five films in the first half of this year. The share
of Hindi language films between January to April this year was 38 percent which was similar
to the 39 percent share in 2019. However, 60 percent of this share has been contributed by the
Hindi versions of RRR and KGF Chapter 2. If these two films had not been considered at the
Hindi box office, their share would have been much lower. Apart from the Alia Bhatt-starred
Gangubai Kathiawadi, which earned over Rs 100 crore, and the sleeper hit The Kashmir Files,
which crossed Rs 200 crore in revenue, Bollywood has not fared well at the box office.
However, the Bollywood venture earned Rs 3 crore on day one. Jersey, featuring Shahid
Kapoor, raked in Rs 19 crore over three weeks, Ajay Devgn’s Runway 34 collected around Rs
29 crore, and Heropanti 2, starring Tiger Shroff, managed around Rs 24 crore.

Streaming platforms have hit the Bollywood box office business. The pandemic led to the
growth of over-the-top (OTT) platforms, which offered a lot of quality content. This led to
audiences being more selective. The pandemic is reducing but OTTs are still giving quality
content. The pandemic has led to the rise of direct-to-digital releases. Over the last two years,
many film studios and directors have directly released their films on OTT platforms due to the
COVID-induced closure of theatres for many months. In the first half of 2021, around 26 Hindi
films that were originally conceived for theatrical release were streamed directly on OTT
platforms. OTT viewing has impacted Bollywood content the most at the box office.

Post the pandemic, the metro multiplex audience is now clearly segregating films into two
buckets: to be watched on the big screen and to be watched on any other screen. Since most
Hindi films released to date apart from a Suryavanshi or Gangubai Kathiawadi fall under the
second bucket, Hindi films have not set the box office on fire. Hindi cinema has avoided
making films that would appeal to a wide range of audiences. And Boycotts seem to be the
new way of popularising a movie to the audience. After boycotting hashtags for Bollywood
films Laal Singh Chaddha and Raksha Bandhan were trending, there is one more in line.
#BoycottAliaBhatt was seen creating gossip on Twitter ahead of 'Darlings’ starring Alia Bhatt.
#BoycottAliaBhatt concerns the violence and harassment scenes shown in the film Darlings.
Movie buffs and social media users might be aware that there was a similar outrage during the
release and screening of The Kashmir Files, Raazi, and other movies. Several times film
specific hashtags were shared along with #BoycottBollywoodForever.

This study aims to find out the relation between trending hashtags and their impact on any
movie's success or failure and how social media negative campaigns impact any movie's box

office collection.
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OBJECTIVES
e To analyse propaganda behind the failures of Bollywood movies by using secondary
Data.

e To study the impact of digital media on Bollywood box office collection.
e To find out the reason why youth is losing their interest in Bollywood and shifting
towards OTT.

Literature Review

This study focuses on how social media networking sites draw public attention directing to the
series of replies, shares, hashtags, and mentions leading to the evolution of communities in the
network. According to Sandeep Ranjan, and Sumesh Sood (2017) the success or failure of a
Bollywood movie is essentially dependent on viewers' recommendations which they share and

gather from social media.

This study concentrates on how Twitter tweets impact box office collection. Whereas Anirban
Dutta, Amulyashree Sridhar, and Biplab Bhattacharjee's (2017) study exhibit that it is
theoretically possible to draw a causal connection between the polarity of social media material

and the amount of box office gain.

This result suggests that there is a noticeable influence of the tweets, comments, and likes
existing in the social media on the general public consciousness. The study also suggests that
today's moviegoers make decisions about going to the theatre that is impacted by social media.
The study also suggests that the contradiction of comments leaves a lasting influence on the
audience members who are interested in attending the movie. The Indian audience is diverse in
terms of nature, beliefs, and decision-making is one of the main contributing reasons. However,
as India's smartphone and internet usage rise, a moment may come when the discussion
produced on social media before a movie release would undoubtedly have a significant impact

on the audience.

In light of all these factors, the researchers think that large-scale social media data mining
would unquestionably be required in the Indian context in the future. A variety of useful
information can be produced from the analysis of this data and used to develop strategies for
targeted marketing. Nitesh Tripathi, Swati Chandak, and Mr. Sayak Pal (2022) aim to
understand the concept of Internet Justice. To evaluate the Internet Justice that resulted from

fans, regular people, and other stakeholders, the researcher chose the death of aspiring



Bollywood star Sushant Singh Rajput. The desire for the audience to identify the true cause of
his death. While some said that his girlfriend encouraged him to kill himself, others claimed

that his fiancée and servants strangled him to death.

The researcher looked at tweets with the hashtag #JusticeforSushantSinghRajput, which was
popular because people were pleading with the government and police to act, investigate
Sushant's killing, and give his family justice. This was the initial motivation behind the creation
of this hashtag. Overall, the majority of tweets mostly concentrated on making assumptions
about Sushant's death, blaming someone for his death, or demanding justice for the soul of the
deceased. Several significant outcomes came out of this movement in terms of the hashtag's
effects. The films starring star kids like Alia Bhatt, Varun Dhawan, Sara Ali Khan, Sanjay Dutt,
and Aditya Roy Kapoor caught the attention of the Sushant fan. Because of this, their 2022
YouTube movie trailers received a tonne of negative feedback and were boycotted by many.
Additionally, it led to the failure of their movies Sadak 2 and Coolie No. 1.

In addition to these effects, there were some positive ones as well, like the fact that the CBI has
now officially begun looking into Sushant's death. However, this cannot be totally credited to
Internet Justice as broadcast networks also covered this topic day and night for a few months.
There is little doubt that Internet Justice is here to stay, and this research is one such humble

endeavour to understand its effects in both the digital and real worlds.
Hypothesis

The main objective of this study is to identify a possible relationship between Social Media
Boycott Campaign and Box office collection

H1 - There is Positive linear relationship between Bollywood Boycott Propadaga on Box
Office Collection
H2 - There is Negative linear relationship between Bollywood Boycott Propadaga on Box
Office Collection
H3 - There is NO linear relationship between Bollywood Boycott Propadaga on Box Office

Collection.

For testing the above Hypothesis, the research Design was formulated with the following:-

e Defining the population for the study and collecting the requisite sample from pre
Covid to Post Covid (i.e. 2019 - 2022).



Vol-1, Issue-1, Jan-June 2025 Mabharaja Agrasen Journal of Communication

e Collecting and analysing the primary data for each sampling unit (Bollywood
Movie) from Twitter (Social Media Networking Platform).
e Establishing relationship between the Social Media Bollywood Boycott Propadaga
and Bollywood Box Office Collection for the sample.
e Validating the established linear relationship using statistical data and measures
e Deriving actionable insights from the findings that would  come in aid for
social media researchers and promotional management team of a movie.
Summary
Sample size is between the ages of 13 to 58. Here, in the collected data 26% of the sample is
20 years old whereas 13% of the sample is 19 & 21 years old. There were 51% females and
49% males in this study. 69% of the samples are bachelors whereas 13% are master’s graduates.

62% of data is collected from students whereas other are from professional occupations.

48% of the sample watches a Bollywood movie sometimes. But a large portion of 20% of the
sample watches it once a week. As per count an equal percentage of male and females watches
it sometimes. There is not a very large difference between the genders. According to the age

variable people of age 29 watch Bollywood movies every day or every fortnight.

A large percentage of 42% of the sample went to the cinema hall last month. A great percentage
of 31% of the sample haven’t gone to a cinema hall to watch a Bollywood movie for 6 months.
Youth of age between the ages of 19 to 25 haven’t gone to a cinema hall to watch a Bollywood
movie for 6 months or went cinema hall last Year. Males are more likely to watch Bollywood
movies in cinemas in comparison to females. A large number of 22% of samples have watched
Drishyam 2 released on Nov 18. 2022 on the big screen with an IMDb rating of 8.4 stars
Director by Abhishek Pathak starring Ajay Devgn and Tabu. The box office of Drishyam 2 is
around Gross worldwide $2,949,823.

More than half a percentage of the sample watches movies on OTT rather than going to cinema
halls. Whereas 12% wait for to it release on Television. Around 54 percent of the sample stream
Netflix. Where 46 stream Amazon Prime. 38 stream Hotstar, 9 stream Voot, 11 streams Sony
liv, and lastly 8% of the sample stream other OTT platforms for entertainment.

54% of the sample preferred watching both bollywood movie and OTT. Where 33% prefer the
OTT platform over A Bollywood Movie. Where more than 50% of the sample agrees that the
footfall in the cinema hall is decreasing day by day. 45% of the sample watches a movie

depending on the cast starring. Whereas 20% don’t care about what the cast is starring in.



Female respondents are more likely to watch movies depending on the cast starring in them.
More than 60% of the samples prefer watching movies of self-made actors. Only 12% are more
likely to watch movies of star kids. After Covid-19, samples have started watching Bollywood
less and started watching web series on OTT platforms more. More females started watching

web series in comparison to males.

64%, which is more than half of the samples, prefer to watch an OTT original Series rather
spending time watching a newly released Bollywood film. Age groups from 13 to 58 mostly
consider watching an OTT series. The total time spent on social media by the samples is around
1 to 4 hours by the samples. Females are likely to use social media less in comparison to males.
A sample of 19 to 21 is more likely to spend more than 6 hours on social media. 54% are
samples are agrees that somehow Social Media has influenced them to watch a Bollywood
movie. Samples of all ages most likely agree that YES Social Media has influenced them to
watch a Bollywood movie. Both Gender equally, agrees that YES Social Media has influenced
them to watch a Bollywood movie. 48% of the samples are agreeing that somehow social media
is influencing Indian cinemas and 22% STRONGLY AGREE to the same. Both Gender
equally, agrees that somehow social media is influencing Indian cinema. Somehow Females
are likely to stay neutral whereas males also disagree more. Only 35% of samples watch a
Bollywood movie under peer pressure and only 3% watch it always and 8% often under peer
pressure. Males are more likely to watch a Bollywood movie under peer pressure. Younger
generation is more likely to watch a Bollywood movie under peer pressure.

69% of the samples are aware of the #boycott trend on social media. Where 34% of samples
never support the #boycottbollywood hate campaign on Social Media whereas still, but 11% of
samples support the same. Males are more likely to support the #boycottbollywood hate
campaign on Social Media whereas females sometimes or rarely support it. 46% of samples
sometimes feel like a boycott strategy on social media controlling Bollywood. Whereas 8%
think that it NEVER controls Bollywood. Extreme age groups of the samples are likely to think
that the boycott strategy on social media not controlling Bollywood at all. Most Males samples
think that the boycott strategy on social media is not controlling Bollywood at all in comparison
to the females. On the other hand, females often think that the boycott strategy on social media
is Controlling Bollywood.

65% of the total samples agree and strongly agree that Bollywood hate campaigns on social the
media affects the failure or success of a movie. Whereas NO ONE strongly disagrees. All age

group samples agree and strongly agree that Bollywood hate campaigns on social media affect
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the failure or success of a movie. 21% agrees, 26% disagrees and 41% samples are
neutral.aboutt the #boycottbollywood trend on social media is propaganda to make movies
popular. 36% agree and 19% disagrees and 31% of the samples are neutral around the failure

of a movie is determined because of a hate campaign.

Conclusion

Data collected showcases after Covid-19, samples have started watching Bollywood less and
started watching web series on OTT platforms more. The age group of 26 to 37 never supported
the #boycottbollywood hate campaign on Social Media whereas still, 11% of samples support
the same. Males are more likely to support the #boycottbollywood hate campaign on Social
Media but females sometimes or rarely support it. Most Samples agree that somehow social
media is influencing Indian cinemas. Both, Gender equally, agrees that somehow social media
is influencing Indian cinema.

Here, we can conclude that people have post COVID syndrome where they are watching OTT
platforms as they find Bollywood losing its charm and movies are not up to the mark. Today's
youth is more likely to spend more than 6 hours on social media. Around half of samples
sometimes feel like a boycott strategy on social media controlling Bollywood. More than half
of the total samples agree and strongly agree that Bollywood hate campaigns on social media
affect the failure or success of a movie. Whereas NO ONE strongly disagrees.
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Abstrtact:
Digital PR is a modern evolution of traditional public relations, integrating online media, social
platforms, and real-time engagement to enhance brand reputation. In this research paper the
author has critically analysed Swiggy, India’s digital PR efforts. Swiggy, India’s leading food
delivery platform, exemplifies successful Digital PR through innovative campaigns, influencer
collaborations, and witty social media engagement. Their #SwiggyVoiceofHunger initiative
and meme marketing effectively connect with millennials and Gen Z, boosting visibility and

loyalty.

By leveraging SEO-driven content, digital media relations, and transparent crisis management,
Swiggy maintains a strong online presence. The brand’s strategic use of data-driven insights
and creative storytelling highlights the power of Digital PR in today’s fast-paced, internet-

driven landscape.

Keywords: Digital PR, Swiggy, Social Media, Influencer Marketing, Online Reputation, SEO,

Engagement, Crisis Management, Brand Visibility.

Introduction

Public Relations (PR) has always been about managing reputation, building relationships, and
shaping public perception. However, in today’s digital era, PR has transformed dramatically,
integrating online channels, social media, and real-time engagement strategies. This shift has
given rise to Digital PR, a modern approach that blends traditional PR principles with the power
of the internet. Digital PR is the strategic use of online platforms, digital media, and internet-
based communication tools to manage and enhance a brand’s reputation. It goes beyond
traditional media coverage and focuses on leveraging digital channels such as websites, social
media, influencer collaborations, and SEO-driven content.

Online media relations involve engaging with digital journalists and bloggers to build strong
relationships and gain media coverage. This is complemented by content marketing, where
valuable and shareable content is created to attract and retain audiences. SEO and link building
play a crucial role in enhancing online visibility by securing quality backlinks. Social media
engagement helps manage brand perception across platforms, while influencer partnerships

involve collaborating with online influencers to extend reach and credibility. Additionally,
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effective crisis management is essential to handle digital reputation risks and maintain public

trust.

Analysis of the Digital PR

Swiggy, India’s leading food delivery platform, has mastered Digital PR by leveraging social
media, influencer marketing, and real-time engagement to build a strong brand presence.
Through witty social media campaigns, viral content, and interactive storytelling, Swiggy has
not only increased brand visibility but also fostered customer loyalty. Their
#SwiggyVoiceofHunger campaign on Instagram and relatable meme marketing have helped
them connect with millennials and Gen Z audiences. Additionally, Swiggy effectively manages
online reputation, swiftly responding to customer feedback and handling crises with
transparency. By combining data-driven insights, humor, and engagement, Swiggy has set a

benchmark for successful Digital PR in the food-tech industry.

1. Building a Relatable Brand Identity

Swiggy soon realized that it needed to connect with its consumers’ daily lives in order to
succeed in the Indian market. They positioned themselves as a solution to common issues
including hectic schedules, unplanned guests, and late-night appetites in addition to being a
food delivery service. Swiggy places a strong emphasis on delight, diversity, and ease in its
content marketing. Swiggy was able to establish a brand identity that is lighthearted, youthful,
and highly approachable to its target demographic of urban millennials and Gen Z by use of

social media marketing, funny advertisements, and relatable memes.

2. Innovative Campaigns that Captured Hearts

Swiggy’s public relations staff regularly creates eye-catching, cutting-edge campaigns. Among
these was the “Swiggy Voice of Hunger” campaign, which gained prominence. It inspired
individuals to employ voice notes on social media platforms to produce distinctive sound
waves that resembled culinary products. Within a week, the campaign generated over 10,000
entries and greatly increased user engagement on social media. It went viral. It demonstrated
Swiggy’s capacity to develop imaginative connections with their audience and increase their
reach by utilizing user-generated content. Due to the campaign’s innovative and significant
impact, Swiggy saw a twofold rise in social media engagement. It also won numerous

accolades.

3. Leveraging Regional Content and Localization



Cultural preferences and market diversity characterize India. Swiggy took advantage of this by
adapting its material to suit various geographical areas. During local celebrations such as
Pongal, Onam, and Durga Puja, Swiggy customized its content marketing strategies to mirror
customs, cuisines, and emotions. In their email marketing, social media posts, and app
notifications, Swiggy used regional languages and culturally appropriate images. Customers
were given the impression by this strategy that Swiggy was a local brand that understood and
celebrated their cultures, rather than just a national one. Swiggy saw a 30% rise in orders during
local festivals, which they attributed to their content marketing and targeted PR efforts.

4. Influencer Collaborations and PR Stunts

Swiggy has successfully promoted its brand by working with celebrities and influencers.
Swiggy reached a wider audience by working with well-known food bloggers, chefs, and even
Bollywood celebrities. In addition to attracting media attention, this stunt increased consumer

confidence and bolstered Swiggy’s guarantee of prompt delivery.

5. Data-Driven Content Marketing

Swiggy uses data analytics to comprehend the tastes and behavior of its customers. They make
user recommendations and personalized content using this data. For instance, Swiggy created
features like “Swiggy Pop” (single-serve meals) and “Swiggy Daily” (home-style meals) to
meet the needs of various customers by examining ordering trends. A 20% rise in repeat orders
resulted from these targeted offerings, demonstrating the potency of data-driven content

marketing.

6. Effective Use of User-Generated Content

Swiggy welcomes users to share their culinary adventures and tales. Customers can interact
emotionally with the brand by sharing food-related memories and tales through their Swiggy
Stories” project. Swiggy fosters a feeling of community and celebrates its customers by
showcasing these user-generated stories on their platforms.As a result of this program, user-

generated content contributions increased thrice, improving engagement and brand loyalty.

7. Crisis Management and Transparent Communication

Swiggy showed outstanding PR crisis management during the COVID-19 pandemic. They
assisted their delivery partners with a number of initiatives and swiftly disseminated safety
precautions and contactless delivery possibilities. Swiggy advised customers about what they
needed to do to ensure safe deliveries through blogs, social media posts, and app notifications.

Their dedication to client safety was reaffirmed and trust was fostered by their transparency.
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Swiggy’s app usage increased by 40% during the lockout, demonstrating the dependability and

faith that customers have in the company throughout trying times.

Conclusion

Swiggy’s success can be attributed to several key factors. Its relatable and enjoyable brand
identity resonates strongly with customers, fostering a loyal user base. The company has stood
out through innovative advertising campaigns like “Swiggy Voice of Hunger,” which captured
audience attention in creative ways. By embracing localization and catering to regional
preferences, Swiggy successfully expanded its reach across diverse user segments. Active
engagement on social media and collaborations with influencers have played a vital role in
sustaining brand awareness. Moreover, the company’s transparency and open communication
during crises have helped build and maintain customer trust. Swiggy’s story serves as an
example of how a well-implemented PR and content marketing plan can make a company a
household name. Swiggy has elevated the standard for PR success in India by fusing analytics,

creativity, and a thorough grasp of their target demographic.
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Abstract

An exciting tale that mainly focuses on a criminal investigation is recognized as a crime fiction
story. A story that excites the audience, captivates their thoughts, and builds suspense
throughout ultimately leads to the success of a crime thriller movie or web series on the OTT
(Over the Top) platform. With the emergence of platforms such as Netflix, Amazon Prime,
Hotstar, and others, the popularity of crime thrillers has surged in India. These stories, featuring
their powerful and captivating moments, can stir fear and anxiety in audiences. This study seeks
to analyze the themes and representation of crime thrillers on OTT platforms and the
psychological effects these thrillers have on viewers. This research aims to determine if this
type of content impacts viewers more profoundly than conventional Bollywood crime movies.
Moreover, it examines the moral consequences of readily available violent material and delves

into recorded instances where offenders have referenced OTT crime dramas as motivation.

Keywords: OTT Platforms, Online Media, Crime & Violence in Media.

INTRODUCTION

OTT platforms are digital streaming services that allow viewers to access content directly via
the internet, bypassing traditional cable or satellite television. In India, the increasing
availability of affordable Internet and the convenience of on-demand content have led to a rapid
expansion of these platforms. (Dhiman, 2023) This shift has introduced audiences to a wide
range of genres, with crime thrillers becoming one of the most popular categories.

Crime thrillers on OTT platforms often depict complex narratives involving criminal activities,
law enforcement investigations, and psychological drama. These shows frequently use
storytelling techniques like non-linear plots, flashbacks, and cliffhangers to maintain audience
engagement. Such techniques shape how viewers perceive crime, justice, and morality. Unlike
traditional Bollywood crime films, which often follow a predictable pattern of Hero versus
Villain, OTT crime thrillers present morally ambiguous characters and multifaceted plots,

offering a more immersive and realistic portrayal of crime.
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Historical Perspective

The origins of the crime thriller genre in visual media can be traced back to the early 20th
century. Globally, Alfred Hitchcock's 1927 silent film "The Lodger: A Story of the London
Fog" is considered one of the earliest cinematic representations of the crime thriller genre. This
film set the foundation for suspenseful storytelling, focusing on criminal psychology and the

mystery surrounding a serial killer.

In India, the crime thriller genre in films gained prominence with movies like "Gumnaam"
(1965) and "Dhund" (1973), which combined suspense and crime-solving narratives. However,
the rise of OTT platforms in the 2010s allowed the genre to evolve beyond the constraints of
mainstream Bollywood. The release of "Sacred Games" in 2018 marked a turning point for the
Indian crime thriller genre on OTT platforms. It was the first major Indian web series to explore
crime and its societal implications through a layered narrative, setting a precedent for future
productions.

The portrayal of criminals and law enforcement in OTT crime thrillers plays a crucial role in
shaping public perceptions. These portrayals often blur the lines between right and wrong,
challenging conventional views of morality. With easy access to such content, there is growing
concern about its psychological impact on audiences. Continuous exposure to violent crime
stories may influence attitudes toward crime, normalizing certain behaviours or increasing fear

and anxiety.

Moreover, there have been instances where popular media has been linked to real-life criminal
behaviour. It is essential to examine whether the accessibility and portrayal of crime on OTT
platforms have a more profound influence on audiences compared to traditional Bollywood
films. This research aims to explore the unique narrative structures, the representation of crime
and law enforcement, and the potential psychological effects of crime thrillers on OTT

platforms in India.

Indian Perspective

OTT platforms have seen tremendous popularity and growth during the COVID-19 pandemic
in India. India is the second-largest market for internet users worldwide. The increasing
availability of high-speed internet connectivity has made it easier for viewers to access

streaming services on various devices (Dhiman, 2023)



Some of the popular OTT platforms in India include

1. Netflix: Netflix was launched in India in 2016 and quickly became popular among Indian
viewers. It offers a wide range of international and Indian content, including TV shows, movies,

and documentaries.

2. Amazon Prime Video: Amazon Prime Video was launched in India in 2016 and offers a mix of
Indian and International content, including movies, TV shows, and original content produced in

India.

3. Disney+ Hotstar: Disney+ Hotstar is a popular OTT platform in India that offers a mix of
international and Indian content, including movies, TV shows, sports, and news.

4. Zeeb: Zee5 is an Indian OTT platform launched by the Zee Network. It offers a wide range of
Indian content, including movies, TV shows, and original content produced by Zee.

5. Voot: Voot is an Indian OTT platform launched by Viacom18. It offers a mix of Indian and
international content, including movies, TV shows, and original content produced by Viacom18.
6. SonyLIV: SonyLIV is an Indian OTT platform launched by Sony Pictures Networks India. It

offers a mix of Indian and international content, including movies, TV shows, sports, and news.

OBJECTIVES OF THE RESEARCH

1. To understand the content and portrayal of crime thrillers on OTT platforms.

2. To explore the psychological impact of crime thrillers on the minds of audiences.

RESEARCH QUESTIONS

1. How does the storytelling structure (non-linear, flashbacks, cliffhangers) impact audience

perception of crime in OTT platforms?
2. How are criminals and law enforcement officers portrayed in OTT crime thrillers?
3. Do OTT crime thrillers influence the audience more strongly than Bollywood crime films?

4. How does easy access to violent crime thrillers on OTT platforms affect audience views on

crime and morality?

5. Have there been documented cases of criminals in India citing OTT crime thrillers as

inspiration for real crime?
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THEORETICAL FRAMEWORK
Cultivation Theory

Proposed by George Gerbner in the 1960s, Cultivation Theory suggests that watching a lot of
media, especially over a long time, shapes how people see the real world. According to this
theory, people who regularly watch crime thrillers may start to believe that the world is more

violent and dangerous than it is. This is known as the "mean world syndrome."

For example, if someone frequently watches crime-based OTT shows, they may think that
criminal activities are more common in society than they really are. This theory helps explain

how continuous exposure to crime content can influence people’s thoughts and fears (Perera,

2023).
Social Cognitive Theory

Albert Bandura developed Social Cognitive Theory, which explains that people learn by
watching others. When people see certain behaviors repeatedly—especially in media like OTT
crime thrillers—they may copy those actions, especially if they seem rewarding or go

unpunished.

For instance, someone watching crime thrillers might imitate criminal behavior if the show
makes it look easy or glamorous. This theory highlights how media can directly influence the

attitudes and actions of viewers. (Nickerson, 2024)
LITERATURE REVIEW

The advent of digital streaming platforms has revolutionized the way individuals consume
audiovisual content, ushering in a new era of binge-watching culture (Panda & Pandey, 2017).
Binge-watching, defined as viewing multiple episodes in rapid succession, has become a
prevalent behavior among young adults, often leading to significant lifestyle changes (Ahmed,
2022).

Studies indicate a significant positive association between binge-watching and depression,
suggesting that individuals who frequently engage in this behaviour may experience
heightened feelings of isolation (Starosta, Izydorczyk, & AntoniWontorczyk, 2021).
Furthermore, excessive binge-watching has been linked to increased interaction anxiety,

highlighting potential negative impacts on interpersonal relationships (S & S., 2019).



The COVID-19 pandemic has further amplified binge-watching behaviours, with individuals
seeking entertainment and escapism during lockdowns (Stefanucci and Rivera, 2020).

While binge-watching offers certain psychological benefits, such as temporary relief from
stress, its risks necessitate targeted interventions to promote balanced media consumption
(Flayelle, 2020). Understanding the dual nature of binge-watching is essential for mitigating
its impact on individual well-being and developing healthier viewing habits (Merrill &
Rubenking, 2019). Moreover, the easy accessibility of web series on OTT platforms has led to
increased binge-watching behaviors, which are associated with various health and social issues
(Rashmi & Jain, 2023). Additionally, the portrayal of crime in Indian web series can influence
viewers' perceptions and behaviors, potentially desensitizing them to violence and altering their
understanding of crime and justice (Rashmi & Jain, 2023).

While existing research has explored various aspects of crime thrillers on OTT platforms in
India, a significant gap remains concerning the potential influence of such content on real-life
criminal behaviour. Notably, there have been instances where individuals have reportedly

drawn inspiration from crime-based media to commit actual offenses.

Aftab Poonawala Case (2022)

The American crime series inspired the Mumbai—based chef to chop his girlfriend Shraddha
Walker into pieces and dispose at various places in Mumbai. The police probe of Aaftab Amin
Poonawalla revealed that he was a hard-core fan of such crime content, especially the ‘Dexter’

that inspired him to commit the above sensational murder. (TimesOfindia, 2022)

KGF2 (2022)

KGF2 inspired a youth, Shiva Prasad (19), to become a serial killer and kill 5 people to become
famous in his surroundings. He reportedly killed 4 security guards while they were asleep.
Later, it is revealed that he is said to be inspired by the Pan-India Kannada film 'KGF2' and
wants to become famous like Yash in real life. There was also a guy who shot his co-audience
in the KGF theatre in Karnataka. (TimesOflIndia, 2022)

Money Heist (2017)

After getting inspired by watching a crime-based web series, ‘Money Heist’ on Netflix, a man
with his group planned a robbery in Goati Nagar, Lucknow, UP. He reportedly robbed a
jewellery store on Sunday. However, later, police cracked the case and arrested them.
(TimesOfIndia, 2022)
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Drishyam (2013)
The Mohan Lal starrer Malayalam crime thriller ‘Drishyam’ has been remade in multiple

languages for its edge-of-seat thriller content, which sadly has become an inspiration for a
Bhopal man to commit real-life murder. Indrapal Singh and his nephew took inspiration from
the film and disposed of a dead body in the Hathaikheda Dam in 2015. (TimesOflIndia, 2022)

METHODOLOGY
This research adopts a quantitative approach to analyze
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the impact of crime thrillers on OTT platforms on

e~ | audience perceptions and behaviors. The study aims to
suesn | examine how the portrayal of crime influences viewers'

attitudes, moral stances, and emotional responses.

A survey-based method was employed to collect

quantitative data from participants. The survey was designed to capture audience perspectives
on crime thrillers, focusing on the portrayal of criminals, law enforcement, and narrative
techniques such as non-linear storytelling and cliffhangers. This method allows for the
systematic collection of data to understand patterns and relationships between media

consumption and audience perceptions.

The data was gathered through an online survey created using Google Forms. The survey was
distributed through peer groups and academic networks to ensure a diverse pool of respondents.
The survey comprised closed-ended questions to gather specific insights. It included multiple-
choice questions to assess respondents' media consumption habits, attitudes toward crime and

morality, and their psychological responses after watching OTT crime thrillers.
DATA ANALYSIS

A total of 50 responses were collected. The respondents included individuals across different

age groups, genders, and educational backgrounds. The survey reflects a diverse demographic,

with a nearly balanced participation between male and
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female respondents. Interestingly, the




majority of participants fall into the younger

Hovisten do you it v felrk o0 DT BT age brackets, particularly those under 25 years
. % L AT old. This highlights how crime thrillers on
AR O OTT platforms primarily capture the attention
v of younger audiences, who are more inclined

toward digital content consumption.

When it comes to viewing habits, a significant portion of respondents watch crime thrillers
occasionally, while others engage with the genre multiple times a week. This indicates that
crime thrillers hold a regular, if not habitual, place in viewers' entertainment routines. The data
suggests that these narratives provide a compelling escape while simultaneously feeding
viewers' curiosity about the criminal world.

Regarding platform preferences, Netflix emerges as the dominant choice among respondents.
However, many participants reported using a combination of platforms, particularly Netflix
and Amazon Prime Video, to access crime-based content. This indicates that audiences are
willing to diversify their viewing experiences, seeking crime thrillers across various streaming

services to satisfy their interests.

Which BT platfosrh do you tme fhe most for wekching aritne ttllée? (V0w oan Ghooss Multiple) When asked about the most engaging aspects of

oL vy e

v I crime thrillers, respondents showed a strong
s rere v | inclination toward complex narrative structures.
Non-linear storytelling—featuring flashbacks

and multiple timelines—was the most favored

technique, reflecting a desire for stories that

challenge viewers intellectually and keep them
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another significant takeaway from the survey. A
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majority of respondents reported

Have you ever searched for reaklife crime cases after watching a crime thriller?

50 respanaes

becoming more aware of criminal

L

® O psychology and law enforcement
® s methods after consuming such
content. For some, this heightened

awareness translates into a sense of

caution and a deeper understanding
of real-world crime. Notably, a large portion of viewers admitted to actively researching real-
life crime cases inspired by the fictional stories they watch, suggesting that these narratives

often blur the lines between fiction and reality.

The potential influence of OTT crime thrillers on real-life behavior is a point of concern for
many respondents. A substantial portion believes that exposure to violent or morally
ambiguous content could inspire vulnerable individuals to imitate criminal acts. While some
view crime thrillers purely as a form of entertainment, the prevailing sentiment suggests a
recognition of the broader societal impact these narratives can have, especially when consumed

without critical engagement.

When comparing OTT crime thrillers to Bollywood

Do you think OTT crime thrillees are more impactful than Bollwooa crme Sims?

) gt

crime films, the majority of respondents found OTT
content to be far more immersive and realistic. This

preference may stem from the long-form storytelling

format available on streaming platforms, allowing for

greater narrative complexity and detailed character arcs. In contrast, Bollywood crime films,
while still popular, are often perceived as dramatized and less grounded in realism.

Specific crime thrillers mentioned by respondents

further underscore the genre’s powerful hold on

audiences. Asur emerged as the most impactful title,

praised for its psychological depth and gripping

storyline. Other notable mentions included Indian

Predator, Delhi Crime, and Drishyam, each leaving a lasting impression on viewers due to
their intense portrayals of crime and investigation. This highlights a growing appetite for
content that not only entertains but also provokes thought and emotional engagement.
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CONCLUSION

This research explored how crime thrillers on OTT platforms influence audience perceptions,
behavior, and views on crime and morality. Through a quantitative survey, it became clear that
these shows are highly popular, especially among young adults. Platforms like Netflix
dominate viewership, and series such as Asur hold a strong appeal due to their gripping

storytelling and complex characters.

The study found that crime thrillers not only entertain but also shape how people understand
crime and law enforcement. Many respondents reported becoming more aware of criminal
activities and feeling cautious in real life after watching these shows. Some even took their
curiosity further by researching actual crime cases. This suggests that the content consumed on
OTT platforms has a lasting psychological impact beyond entertainment.

A key concern that emerged is the potential for crime thrillers to influence vulnerable
individuals. While most viewers see these shows as fictional, a significant portion believes that
easy access to violent content could encourage real-life imitation. This raises questions about
the ethical responsibility of streaming platforms and the need for media literacy to help

audiences separate fiction from reality.

The research also highlighted how narrative techniques—such as cliffhangers and non-linear
storytelling—enhance audience engagement. This storytelling style makes OTT crime thrillers
feel more immersive and realistic compared to Bollywood crime films, which are often more
dramatized. This deeper engagement can strengthen audience perceptions of crime and law

enforcement, influencing how they interpret real-world events.

Overall, the study emphasizes that OTT crime thrillers are more than just a source of

entertainment. They play a role in shaping public awareness and attitudes toward crime. While
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they can inform and engage, there is also a need to be mindful of their potential influence on
behavior. This research contributes to understanding the complex relationship between media
consumption and real-life attitudes, highlighting the importance of responsible storytelling and

informed viewership in the digital age.

References

Ahmed, W. (2022). Retrieved from Research Gate:
https://www.researchgate.net/publication/359426961 Binge Watching_and_the Role_of Social Media
Virality_towards_promoting_Netflix%27s_Squid_Game

Dhiman, D. B. (2023, March 28). Retrieved from Google Scholar:
https://download.ssrn.com/23/03/30/ssrn_id4404547 _code5423399.pdf?response-content-
disposition=inline&X-Amz-Security-
Token=1QoJb3JpZ2IuX2VjEAsaCXVzLWVhc3QtMSIGMEQCIFUCNnjKvDnlaor%2FVFVYXYbJcCmQ
g0iX0ggdTjzC2FT4eAiBDzIE1dtLL40cOrWZKXH8ZVIKIROO83WHKMWItEuwe3y

Flayelle, M. (2020). Retrieved from Research Gate:
https://www.researchgate.net/publication/338458365_Binge-
Watching_What_Do_we_Know_So_Far_A_First_Systematic_Review_of_the_ Evidence

Merrill, K., & Rubenking, B. (2019). Retrieved from Research Gate:
https://www.researchgate.net/publication/330247878_Go_Long_or_Go_Often_Influences_on_Binge_Wat
ching_Frequency_and_Duration_among_College_Students

Nickerson, C. (2024, February 2). Retrieved from Simply Psychology:
https://www.simplypsychology.org/social-cognitive-theory.html

Panda, S., & Pandey, S. C. (2017). Retrieved from Research Gate:
https://www.researchgate.net/publication/320309167_Binge_watching_and_college_students_motivations
_and_outcomes

Perera, A. (2023, September 7). Retrieved from Simple Psychology:
https://iwww.simplypsychology.org/cultivation-theory.html

Rashmi, C., & Jain, L. (2023). Retrieved from Research Gate:
https://www.researchgate.net/publication/377663652_An_Empirical_Study on_Indian_Crime_Web_Serie
s_and_Its Effects

S, U, &S, B. (2019). Retrieved from Research Gate:
https://www.researchgate.net/publication/331282206_Binge-Watching_A_Matter_of_Concern

Starosta, J., lzydorczyk, B., & AntoniWontorczyk. (2021, July 16). Retrieved from Research Gate:
https://www.researchgate.net/publication/353294842_Anxiety-Depressive_Syndrome_and_Binge-
Watching_Among_Young_Adults

TimesOfIndia. (2022, November 19). 10 Movies/Web-series that Inspired people to commit crimes..!
Retrieved from https://timesofindia.indiatimes.com/entertainment/telugu/movies/news/10-movies/web-
series-that-inspired-people-to-commit-crimes-/photostory/95625084.cms



Al in Media Regulation: Combating Fake News and Hate Speech

Dr. Usha Kumari Nair
Associate Professor, MAIMS, IP

Akhilesh
Student, Department of Anthropology, University of Delhi

Abstract

The rise of digital media has made it easier to share information, but it has also led to a major
increase in fake news and hate speech. Misinformation spreads rapidly, influencing public
opinion and sparking societal instability. Online hate speech can have significant impacts such
as discrimination and violence. It is difficult to regulate such content, but artificial intelligence
(Al) has some probable solutions. Automated fact-checking, deepfake identification, and
language analysis are examples of Al-powered solutions that assist in locating and eliminating

harmful information.

This study investigates the use of Al in identifying and regulating hate speech and fake news.
Al is capable of analyzing enormous volumes of data, identifying trends, and flagging stuff
that is false. But even with its advantages, Al is not absolutely perfect. It may occasionally
misread material, resulting in false removals, or show biases in the data from which it learns.
Concerns about freedom of speech and privacy must also be taken into account when using Al

to media regulation.

Al must be utilized wisely and in accordance with established ethical standards in order to
make digital places safer. This paper examines ways to enhance Al-driven media regulation in
order to achieve a balance between safeguarding the right to free speech and minimizing

content that is harmful.

Keywords: Artificial Intelligence, Deepfake Identification, Hate Speech, Language Analysis,
Media Regulation.

INTRODUCTION

In today’s world of digitalisation, media plays a very important role in our day to day life. Each
news, each event which takes place around us are easily reflected and accessible to us, thanks

to media’s omnipresence. The way individuals acquire and share information has evolved as a
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result of the digital revolution. Social media platforms, internet news portals, and digital

communication channels made information more readily available in recent times.

Artificial intelligence (Al) has gained significant attention in the last ten years from the
government, business, and academic community (Goyanes, Halo, & Lopezosa, 2020).
Undoubtedly, artificial intelligence (Al) and its related technologies will have a substantial
influence on the media industry as a whole. The production and filtering of content is one of
the most important ways Al is transforming the media sector. To provide interesting and
customized content, Al systems can sort through a large amount of data, such as user

preferences, historical data, and social media trends.

But these developments have also been accompanied by a rise in hate speech and fake news,
which has made monitoring of the media extremely difficult. Rapid spread of false information
influences politics, affects society as a whole, and occasionally even incites violence. Similar
to this, hate speech has only increased societal divides, prejudice, and instability due to its
widespread reach and anonymity online. One of the biggest challenges faced by the
governments, media outlets, and regulatory agencies throughout the world involves preventing

the dissemination of such damaging information.

Artificial intelligence (Al) is a major factor in changing how people interact with media,
communicate, and take in information. Al provides effective methods for filtering and ranking
user-generated material and information online. Al is aimed to be beneficial, like many other
technical developments, but it can also seriously jeopardize human rights, especially freedom

of expression and journalistic freedom (Haas, 2020).

This present paper tries to look into various aspects of the Al in this complex system of media
regulation and they are as follows:
¢ To understand the impact of hate speech and fake news in today’s media situation
¢ To examine how Al may be used to identify and control hate speech and fake news - analyzing
the ways in which Al-powered technologies, deepfake detection, and fact- checking algorithms
support media administration.
e To examine how Al may be used for forensic purposes in media regulation, including finding
the sources of false information, confirming the legitimacy of material, and assisting with

cybercrime investigations.

eTo determine the difficulties and moral dilemmas associated with Al-powered content

moderation talking about topics including algorithm bias, privacy difficulties, and achieving a



balance between freedom of speech and censorship.

¢ To make suggestions for the responsible use of Al in media regulation: Improving Al models,

policies, and regulatory measures to guarantee moral and efficient moderation of digital content.
In today's digital age, we frequently find ourselves pondering over the authenticity of what we
encounter online. The internet is a changing place because hate speech contributes to divisions
and fake news spreads like wildfire. While Al presents a potential answer in identifying
harmful content and false information, it also has its own drawbacks, including bias, censorship
risks, and privacy issues. We wish to learn about the responsible use of Al in media regulation
and its forensic applications. The purpose of this research is to better understand the role of
artificial intelligence in building a safer and more secure digital landscape for everybody.
This study follows a qualitative, descriptive review approach, analyzing existing literature
on the role of Atrtificial Intelligence (Al) in media regulation, particularly in combating fake
news and hate speech. The research is based on secondary sources which includes peer-
reviewed journal articles, conference papers, government reports, web-sources, online news-
reports, and industry publications.
A comprehensive review was carried out using academic databases such as Google Scholar,
PubMed, IEEE Xplore, and ResearchGate to gather relevant material. The search results were
refined using keywords such as "Al in media regulation,” "Al-based fake news detection," "hate
speech analysis,” and "Al in forensic applications." For the purpose of ensuring accuracy and

relevancy, only data from the sources published during the last five to ten years were utilized.

The literature review was conducted to identify significant Al technologies, forensic applications,
problems, and ethical considerations. To better understand the various Al models utilized for
monitoring content, as well as their advantages and disadvantages, a comparative analysis was
conducted. Case studies demonstrating real life situations in which such fake news and hateful content

had created issues has been studied, and also how Al based application helped in these situations.

UNDERSTANDING FAKE NEWS AND HATE SPEECH

Internet has been a crucial element in today’s lives. Although the contents it provides has not
always been beneficial, but often destructive and manipulated. Hate speech and fake news are
becoming common issues that affect democratic processes, cause conflict, and affect Public
opinion. Understanding their nature, causes, and implications is critical for creating successful

Al-based solutions for media control.

Fake news is material that has been willfully created and disseminated in an effort to trick and
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mislead people into accepting untrue statements or putting doubt on authentic facts (Fake News,
2021). According to the Ethical Journalism Network, Fake news can itself be classified as
isinformation (false information, but are not produced and disseminated with malicious
intention); Disinformation (false information, maliciously produced and spread) and,

Malinformation (specific information used to cause harm to others) (Fake News, 2021).

In terms of today’s social media, Fake news can be in the form of: Fabricated news, misleading
content, Clickbait (misrepresented headlines) and Deepfake (Al made videos which can be
mistaken to be true). Fake news is being rapidly spread across internet owing to the algorithms
which prioritise consumerism rather than validity. Even the public tries to share information
and these news with others without even themselves verifying the authenticity and validity of

these contents.

The United Nations define hate speech as “offensive discourse that tends to attack or target
certain people based on their certain characteristics (Race, gender, religion, politics etc. ) ; these
are said to have serious social repercussions and effects (Understanding hate speech, n.d.). Hate
speech is said to arise from the accused’s prejudiced judgement calls, and misinformation, or
simply hate against certain group of people. Hate speech is simply a type of Hate crime, and is
to be tried as one. These crimes have very serious effects on the targeted personnels, and are
often referred to as “victims” (Dreifligacker, Miiller, Isenhardt, & Schemmel, 2024). Online
hate speech is just a form of a ‘cyber-enabled crime’ which uses internet as a medium for the
spread of hate (DreiRigacker, Miiller, Isenhardt, & Schemmel, 2024).

Online hate speech, unlike fake news takes serious toll on the minds of the targeted victim and
also the people near them or observers. It is said to take a very serious effect on the emotional,
psychological, social and physical wellbeing of them. A variety of studies has concluded that it
can even cause serious psychological trauma, depression, anxiety issues, and nevertheless to
say low confidence and self doubt (Nési, 2015) and (Wachs, Gdmez-Guadix, & Wright, 2022).

However , there are certain forms of common hatespeech content , which are largely seen in the
internet today , such as : Cyberbullying and Trolls ( harassment and threatening through social
media ) ; Racist and Religious speech ( discriminating and violence inciting content against
certain race/religious groups ) ; Political Hate speech ( targeting opposing political parties and

their ideologies ) (Countering online hate speech, 2015).

ROLE OF Al IN MEDIA REGULATION



The rise of Digital age have given opportunities for the better involvement of the latest
technology of Artificial Intelligence amongst our digital spaces. Although Al was bought in as
a means to revolutionise and ease our digital surfing and online lives, it can do much more than
this set roles and can be greatly used for combating and fighting the issues of Fake news, Hate
speech, online trolls etc. Artificial Intelligence (Al) is a vital tool in media regulation as
traditional regulatory methods find it difficult to keep up with the exponential rise of online
content (Gorwa, 2019).

According to UNESCO-IPSO survey conducted to study the impact of fake news and hate
speech, social media feeds are the most common source of fake news and misinformation
(64%), followed by online messaging groups or large groups (42%), media websites and
mobile apps (23%), television (17%), online or offline conversations with friends, family, or
coworkers (17%), newspapers or news magazines (11%), and radio (4%) (Social media feeds
widest source of disinformation & fake news - UNESCO-Ipsos Survey, 2023).

According to a statement made in Rajyasabha session 259, held on 17" March 2023, only a
total of 1165 official cases of busting Fake news by PIBFactcheck from 2019-23, which is a

very low number or far more an undercalculated data.

Detecting false news is one of Al's most important contributions to media regulation. Artificial
intelligence (Al)-powered models, especially those built on machine learning techniques and
Natural Language Processing (NLP), can evaluate the reliability of news sources and detect
fake news (Shu, Sliva, Wang, Tang, & Liu, 2017). Social media sites like Facebook and X
(previously, Twitter) utilize artificial intelligence (Al) algorithms to detect and stop the spread

of false information by examining user interactions, source legitimacy, and language trends.

In the battle against fake news, a number of Al-powered solutions are making a big impact.
Fact-checking algorithms, like those built by PolitiFact and FactCheck.org, use artificial
intelligence (Al) to match facts with databases that have been authorized. However, there are
other Al based tools such as TheFactual, Check-by-Meedan, Logically, Google’s Al based

Fact, which perform Al based fact checking in different supporting softwares and medium.

Speaking of Hate speech, various online video streaming platforms, social media platforms,
such as Youtube, Facebook, X utilises Al based programs to identify the content having
hatespeech and offensive languages. Al algorithms use sentiment analysis and keyword
filtering to detect abusive words and hatefull speech patterns. Deep Learning-based Text

Classification is a prominent Al technique in which models like LSTM (Long Short-Term
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Memory) and BERT (Bidirectional Encoder Representations from Transformers) examine
textual context to distinguish between free speech and hatespeech (Zhang, Robinson, & Tepper,
2018).

Al-based hate speech detection is successful, although it has drawbacks including bias and
context misunderstanding. According to studies, Al models may identify speech from certain
groups disproportionately, which raises ethical questions. Furthermore, hate speech frequently
depends on context, and Al finds it difficult to interpret on aspects such as satire, sarcasm and
cultural reference (Waseem & Hovy, 2017).

AI-DRIVEN FORENSIC APPLICATIONS IN MEDIA REGULATION

In India, Artificial Intelligence (Al) is bringing about significant improvements in the legal
system and law enforcement by improving decision-making, accessibility, and efficiency.
Incorporating artificial intelligence (Al) into legal research, case management, court
procedures, and law enforcement is helping India manage operations, preventing delays, and
strengthen access to justice for everyone (Digital Transformation of Justice: Integrating Al in
India’'s Judiciary and Law Enforcement, 2025). Digital content identification, verification, and
moderation have been transformed by the incorporation of artificial intelligence (Al) into
forensic applications for media control. In order to maintain media integrity and legality, Al-
powered forensic technologies improve the detection of modified media, false information, and
deepfakes.

Al is transforming digital forensics by providing unique capabilities that overcome limitations
of old methodologies. Machine learning, deep learning, and natural language processing are
just a few of the many technologies that fall under the umbrella of Artificial Intelligence (Al),

and they all greatly improve forensic investigations (Yadav, 2024).

Deepfake is one of the very alarming issues faced by today’s digital world, making us doubt
the authenticity and truth of the images, videos and audio content. Deepfakes are created
through deep learning, which is a type of artificial intelligence. In particular, they use some of
the techniques like Generative Adversarial Networks (GANSs). Deepfake identification is
gradually becoming more important, as currently undetected deepfakes carry serious
consequences, like harm against one's reputation, political manipulation on a large scale, as well

as a lack of media confidence overall.

Spotting differences usually missing from real media is the key to detecting deepfakes. Minute

discrepancies in face expressions exist among these; uncharacteristic lip movements as well as



unprompted blinking; the skin has texture. Several variations exist within it;

Lights as well as shadows out of harmony with their surroundings; Sound and picture are not
within sync. The identification of deepfakes largely relies upon machine learning (ML).
Machine learning algorithms are trained using a greatly wide-ranging dataset including genuine
as well as fabricated content. During the training, the algorithm goes through a high number of
examples for it, letting it understand and spot the subtle differences between real and fake
information throughout. Al ceaselessly improves upon the deepfake detection process. Al also
automates it. Real-time deepfake detection is now generally achievable because of Al systems'
rapid analysis of certain raw videos and images following wide- ranging training (Unmasking
the False: Advanced Tools and Techniques for Deepfake Detection, 2023). Specific Deepfake
Detection Techniques include Facial Recognition and Analysis, Analysing digital footprints,
Behaviour and movement analysis, Audio analysis, Consistency and context checks, lighting
and pixellations , etc, all those which help to identify the doctored contents. Al also plays a
very important role in checking the authenticity of informations and news shared through
internet space. It can be efficiently used to combat fake news and misinformation. Fact-
checking software recognizes potentially misleading information by comparing information
with reliable sources through machine learning and natural language processing (NLP). This
can be especially useful in politically sensitive cases, these forensic uses maintain journalistic
integrity and prevent the dissemination of false information. Moreover, through the analysis of
metadata, digital traces, and dissemination patterns, Al-based forensic technologies assist law
enforcement agencies in tracing the origin of these false content.

Similarly, Al plays an important role in dissiminating or restricting hateful content on digital
media. Many speech regulatory tools working on Machine learning is currently in use. They
can recognise and flag hateful contents, speech, slurs and harmful posts. Applications like
Facebook and Instagram, uses Al means for suggesting the content based on user perception
and independently works in removing harmful posts or atleast flag them from access. Also,
Acrtificial intelligence (Al)-based forensic linguistics technologies use sentiment analysis,
speech recognition, and textual patterns to find and eliminate offensive material from online
platforms. One of the key perpetrators of hate speech online is Al-based bots. They spread a
great deal of hate speech within seconds and frame the discourse. At the same time, advanced
algorithms are also being developed to identify and close these automated accounts. An
example of this is the use of bots on social media during the 2016 US elections, where they

spread hate speech and targetted dissemination on social media platforms such as Facebook
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and X. These bots spread hate speech, inflammatory content, and disinformation through
automated mediums. Most of these bots, researchers say, were created to influence the masses
and further divide society (Emonds & Kaballo, 2024). However, many social media platforms
nowadays, identify and block such Bot made contents.

Al is also very helpful in smooth legal proceedings where such questionable digital evidences
may be presented. These evidences can be checked for its authenticity and can ensure that if
any manipulated evidence submitted can be thoroughly made inadmissible in court. Cases of
Cyberthreat, and other cyber investigations involving video authentication, digital evidence
tracing, are also relied on the use of Al driven techniques. Due to its ability to quickly organize
and analyze vast volumes of data, artificial intelligence (Al) improves investigations by
speeding the process. The investigators may focus on specific regions by using machine
learning to examine huge files, identify vulnerabilities, and perhaps identify future dangers
(Gautam & Dr. Renu, 2024). Machine learning technique, especially deep learning can help in
studying and identifying video files, CCTV files etc and help identify and recognize
individuals through facial recognition. In short, these Al technologies provide a set of tools that
can be used effectively. These technologies function to assist law enforcement agencies in
coping with the numerous complicated elements of computer crime investigation in today's

world.

CHALLENGES OF Al IN MEDIAREGULATION

Al, in the recent years have appeared as a transformative force in the information world. It has
a significant impact in revolutionising content creation, its dissemination, and even, regulation.
However, this rapid integration of this technology into today’s media world comes with some
notable challenges. Ensuring journalistic integrity, preserving public confidence, and reducing
disinformation, along with ethical usage are some of the key considerations that are to be made.
Some of these important challenges and ethical considerations are mentioned in the following

paragraphs.

<> Algorithmic Bias and Fairness

One of the most important challenge that we face is the algorithmic bias showed by Al models
while regulating or moderating content. These Al models are basically trained using human
generated content available and there is a possibility that these may be subjected to prejudice
or bias. Algorithmic bias arises when machine learning algorithms make systematic mistakes

that result in unfair or discriminating outputs. It frequently wrongfully reflects or endorses



already there racial, gender, and socioeconomic inequalities. Al still has limitations in content
analysis. Speech evaluation relies heavily on context and needs knowledge of linguistic,
cultural, and political aspects (Haas, 2020). Studies reveal that automated content moderation
programs identify content from marginalized groups unjustly, fostering social prejudices
(Binns, 2018). In order to overcome this difficulty and guarantee fair Al decision-making, a

variety of training datasets must be created and bias-mitigation approaches put into practice.

<> Spread of Misinformation and Deepfakes

As discussed earlier, with the introduction of Al into the media world, creation and
dissemination Al made deepfake content and fake news has spread over considerabily. These
had made it very difficult to identify authentic content amongst the pool of these fake content.
Government agencies have also been trying to get involved in checking and regulating these
contents, which prove more or less to be futile with today’s developing technology and

methods.

X Lack of Transparency and Explainability

Al is often compared to a “Black box”, owing to its opaqueness (Pasquale, 2015). The lack of
openness in Al algorithms used for audience targeting, news recommendations, and content
moderation makes it very difficult for authorities to evaluate their accuracy and truthfulness.
Users may be unaware of how Al is used to acquire search results and promote or delete content.
However, it might not be clear when and how Al will be used to interfere with the media

through monitoring or other means (Haas, 2020).

X Intellectual Property Rights and Copyright Infringement

Determining authorship is one of the most challenging ethical problems. Since Al cannot yet
create or write material, it poses a very serious question of who should be given credited for the
content (Lesniewska, 2024). Furthermore, copyrighted content is frequently used to train Al
models without the prior authorization of content providers, which might result in legal issues.
Lawsuits have recently surfaced against Al companies for unpaid use of copyrighted news
items and creative works. Clear legal frameworks are required to handle Al copyright problems

while balancing innovation and author rights.

X Enforcement and Jurisdictional Challenges

The worldwide reach of digital media makes it more difficult to implement Al regulations. A
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uniform and consistent enforcement proves to be a challenge as for, different countries and
jurisdictions across the globe operate under different legal frameworks. In his statement, Sam
Altman of OpenAl supported the notion of a federal organization tasked with overseeing Al.
Brad Smith of Microsoft and Mark Zuckerberg of Meta have both previously supported the
idea of a federal digital regulator (Tracy, 2023). Countries like India find it difficult to strike a
balance between freedom of expression and Al media control, particularly in light of the
growing number of government-led material removals. These enforcement issues may be

resolved with the creation of international Al regulations and cooperative governing bodies.

<> Self Regulation and Industry standards

Social media platforms use Al-based content moderation, but they frequently lack openness
about their rules and regulations. These social media companies are expected to play a very
important role in Al regulation, but often they lack such self regulations. In some
circumstances, platforms fail to properly regulate dangerous information, while in others, they
commit excessive censorship. These discrepancies are made worse by the absence of industry-
wide moral artificial intelligence standards. To create strong Al governance frameworks,
governments, independent regulatory agencies, and tech corporations must work together more
thoroughly (Napoli, 2021).

Al has enormous potential to regulate the media, but it also poses serious problems that need
to be addressed right away. The need for effective Al governance is pointed out by issues such
as algorithmic bias, disinformation, a lack of transparency, intellectual property concerns,
difficult enforcement, and inadequate self-regulation. Policymakers, media groups, and
technology corporations must work together to create ethical Al frameworks, increase

transparency, and set global regulatory norms.

SOME REAL CASES OF Al MISUSE

1. Rashmika Mandanna Deepfake Incident

A deepfake video of actress Rashmika Mandanna had gone viral on social media in November
2023. The video portrayed a lady entering an elevator wearing a provocative bodysuit, with
Mandanna's face placed on the body of British-Indian influencer Zara Patel without either
party's consent. The Delhi Police filed a complaint under sections 465 (forgery) and 469
(harming reputation) of the Indian Penal Code of 1860, as well as sections 66C (identity theft)
and 66E (privacy violation) of the Information Technology Act of 2000. In January 2024, the



primary offender was taken into custody in Andhra Pradesh (2024).

2. Anil Kapoor's Legal Victory against Deepfake Misuse
In September 2023, legendary Indian actor Anil Kapoor won a major legal battle in the New

Delhi High Court against the improper use of his likeness via Al technology.

Kapoor took action against the widespread usage of his famous dialogue "jhakaas™ online
without permission, as well as the spread of warped photos, films, and GIFs. The court's
decision establishes a precedent for defending personality rights in the digital era by forbidding
16 defendants from using Kapoor's name, picture, voice, or any other personal characteristics
for profit or for any other purpose (2023).

3. Kajol’s so called Get Ready with me video

Another round of deepfake controversy had been exacerbated by the appearance of a fresh
edited video of Kajol online. Influencer Rosie Breen is featured in the original clip, which she
posted on TikTok as a part of the "Get Ready with Me" movement. The deepfake video
substituted Breen's face with that of Kajol and showed the actress changing clothes on camera.
Even though Kajol's face had been altered in the original footage, the actual woman's face

appears briefly in the edited video (2023).

FUTURE OF Al IN MEDIA REGULATION

As technology continues to evolve and transform our age, it presents both opportunities and
challenges. Solutions for the challenges like misinformation spread, deepfakes, and ethical
concerns are being devised and developed constantly.

Highly complicit technology is being used for the creation and spread of misinformation and
deepfake, which makes it absolutely important to engage in such strong Al driven techniques
for verification purposes. By examining variations in pixels, lighting, and face movements,
artificial intelligence algorithms are being created to identify altered information. Google’s
deepfake detection challenge software and facebook’s Al driven image verification systems are
creating their own space in dealing with such authentication of data and informations.
However, with more and more deceptive technologies coming to light, one can say that there
has been a constant race between these two kinds of technologies. However, in such a situation
it seems very important that investments ought to be made in Al research and collaborative
efforts between governments, technology firms, and media organizations.

In recent times, with the introduction of concept of Blockchain, it offers a promising solution
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to the authenticity and trust within the media space. Blockchain is an extending distributed
ledger that maintains an unalterable, chronological, and secure permanent record of every
transaction that has ever occurred (Hissein, Chen, & Yang, 2022). Blockchain for media
production is the use of blockchain technology to create, distribute, and monetize media content
such as films, music, and videos. It makes advantage of the decentralized and transparent
characteristics of blockchain technology to protect intellectual property rights, stop piracy,
increase the transparency of financial transactions, and let creators to communicate directly
with their audience (Blockchain for Media Productuion : Redefining Media Creation, 2025).
By offering reliable records of content generation and change, this integration may also help
solve problems associated with misinformation. However, industry cooperation, governmental
support, and technical infrastructure are necessary for widespread acceptance. By merging Al
detection features with blockchain security features, the media content may improve public
confidence while reducing potential risks linked to Al-generated misinformation. Establishing
thorough policy frameworks is necessary to successfully control Al in media. A three-tiered
strategy for Al governance was suggested by the Centre for Information Policy Leadership
(CIPL):

. Principle and Outcome Based Rules: Regulations ought to be centered on the intended
results, but they should also include flexibility in accomplishing these goals.

. Demonstrable Organizational Accountability: Media companies need to follow ethical
guidelines and be open about how they use Al.

. Risk-Based Approach: More severe monitoring for high-risk use cases should be
implemented, and regulations should be appropriate to the hazards posed by Al applications
(CIPL, 2023).

The use of concrete laws and regulations, the integration of blockchain for increased
transparency, and ongoing developments in content verification are all important for the future
of Al in media regulation. Collaboration among researchers, politicians, and the media will be
important in creating an Al-driven media environment that maintains ethical guidelines and
public confidence. Societies may benefit from Al while minimizing its potential threats by

encouraging ethical Al development and regulation.

CONCLUSION

The growing use of Artificial Intelligence (Al) in the regulation of media has influenced the

way fake news, disinformation, and hate speech can be identified and controlled. Al-driven



technologies, such as Natural Language Processing, Deepfake identification, and Machine
Learning-based content moderation, have shown promise in filtering offensive material from
the web. However, there are still a lot of issues to overcome, including algorithmic bias, a lack
of transparency, and worries about freedom of speech. Al is not an ultimate solution, despite
its ability; it must be used carefully, making sure that legal and ethical frameworks regulate its
application in media world.

Al-driven fact-checking tools, like Google’s Al-based verification systems and Facebook’s
misinformation tracking algorithms, are essential in evaluating the reliability of news sources
because they examine structures, origin of a particular source, and user interactions to
determine the genuineness of digital content. However, the rapid evolution and spread of
deception techniques, like Al-generated deepfakes and manipulated data content, has made it
difficult for Al systems to identify these issues. Therefore, further advancements in Al research
and cooperation between technology companies, governments, and media organizations are
required to create strong solutions that can combat with the increasing dissemination of such
false and harmfull content.

In addition to battling fake news, artificial intelligence has transformed hate speech
identification and content control on digital platforms. Deep learning-based text filtering
methods and Al-driven sentiment analysis are used by social media firms like

Twitter, YouTube, and Meta to identify and flag hazardous and objectionable content. Even
though these approaches make management of content faster and more effective,
misinterpretation and prejudice problems are still common. Artificial intelligence (Al) systems
sometimes have trouble telling the difference between real hate speech and contextually
nuanced material, such satire or political commentary. Al's ability to uphold free speech while
limiting the spread of damaging ideas is made more difficult by the possibility of excessive
censorship or selective enforcement. The creation of explainable Al algorithms that enable

more accountability and transparency in content filtering is necessary for reducing these issues.

Policymakers worldwide have started to draft Al governance frameworks, including risk- based
regulations and ethical Al standards, to address concerns surrounding Al-driven media
regulation. In the future, it is anticipated that Al in media regulation will change through new
techniques, such as the integration of blockchain technology for content authentication and
transparency. Blockchain-based verification systems can provide unalterable evidence of
authenticity and credibility of media content, ensuring that any changes or manipulations can

be traced back to their origins and creator.
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To fully realize Al's potential in media regulation, a collaborative approach is essential. To
create ethical Al rules, enhanced content verification techniques, and handling of unknown
implications of Al use, governments, tech companies, academic institutions, and media
organizations must work together. While artificial intelligence (Al) offers effective methods to
counteract hate speech and false news, human monitoring and regulatory measures must be
used in alongside with Al to guarantee a fair, responsible, and balanced digital environment.
Therefore, it is absolutely safe to say that Al can help create a media environment that is safer,

more open, and morally sound in the coming years.
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