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COMMFIESTA 4.0
(April 21-23, 2022)

'‘COMMPACT'- The Commerce Society of Maharaja Agrasen Institute of Management Studies organized the 4th
edition of its inter-college annual fest from April 21 — 23, 2022. The series of the event in which 144 students
participated were as follows:

1. THE HOUSE OF TRADERS: A MOCK STOCK EVENT.
Starting with The House of Traders, an event based on a real-life stock exchange model. This event was
organized in association with the BSE Institute. It commenced at 11:00 AM sharp and ceased by 12:00 PM. The event
consisted of 2 rounds. Each round was 20 mins and there was a break of 5 mins provided between the 2rounds. All

the participants were informed about the rules and procedures of the Mock Stock. The title winners of theMock Stock

gventwere:

. Winner: Raunaq Chopra

. Runner-Up: Madhav Vijay
. Third: Sahib Bajaj

The event was addressed by Mr. Piyush Gandhi and Mr. Sumit Nagpal, who thanked the participants and the
organizing team for making it a successful event. The event concluded with a message stating the details
regarding the announcement of the result. The participants were awarded a certificate and a token of
encouragement. The winners were awarded cash prizes and exhilarating testimonials. the result was announced via

Commpact’s Instagramhandle.

2. COMMTALKS

Next up, on 21st April 2022, from 12:00 PM onwards the Commtalks, the annual talk show commenced. The guest
speakers of Commtalks were Mr. Sahil Pruthi, Founder of Keto India and Livofy, the person who bagged the highest
offer of INR 1.6 Crores at Shark Tank India, Ms. Simran Chaudhary, a 24-year-old passionate Hindustani Classical
Trained Vocalist. Ms. Surabhi Verma, an entrepreneur, author and expert in the field of media and communication. She
is the founder and CEO of The Inception Media TM, a PR firm. And the special guest, Mr Jaspreet Singh, a famous
comedianwith relatable life and jokes that people love. All the students were extremely satisfied with the talkshow as all
the speakers were amazingly interactive and insightful. All the speakers fulfilled their roles to the best oftheir dedicated
genres. The event also had a few performances in the middle of the actual show. SWARAAG- TheMusic Society of
MAIMS, and The Bhangra Knights performed their skits to keep the audience entertainedthroughout. The event



concluded at 5:00 pm with hosts giving a vote of thanks to all the speakers, teachers, and dignitaries present for the

event.

3. WHODUNIT- VEIL OF SECRETS
Commpact- The Commerce Society of MAIMS, organized an offline Treasure Hunt in the college campus. It was ateam-
based event, with each team having a minimum of 3and a maximum of 5 members. Inorder to win, ateam had tosolve all
6 clues and have to reach the final location. The clues were dispersed over campus and included a combination of
questions, including both the QR code and riddles. The participants were given 40 minutes to complete the hunt. The
event was able to attract around 125 registrations from various colleges and universities. Thewinners were encouraged
with a certificate as well as cash prizes. The participants were also given certificates as atoken of encouragement. It

successfully concluded withall the participants thrilled and the team satisfied with sucha successful event.

4, CASECADE: A CASE STUDY EVENT
DAY 3 of the Annual Fest, Commfiesta 4.0 started with Casecade, A case study event in online mode. It was organized
by the team in association with TIME, to help students bridge the gap between business and the academicworld. The
case study was given on the WhatsApp group with a time limit of 4 hours starting at 11:00 AM. The participants were
required to submit their solutions in a word document in the Google form provided by the team onthe WhatsApp group.
Amongst so many entries the top 15 were selected by the team of COMMPACT and sent tothe team of T.I.M.E to
decide the top 3 winners. Though the competition was tough but invoked an in-depth understanding of the topic and
established a credible platform to investigate the factors that affect a case study inextensive detail. The event was
informative, and the winners were given certificates for their exemplary performance. Also, the participants were given
certificates of participation as a symbol of moving forward with new skillsinlife.

5. XSCAPE QUEST:
Day 3 of Commfiesta 4.0 concluded with the last event of the annual fest, Xscape Quest, An online mystery room.
students could participate solo or in pairs. In this event the characters were locked inside a room and the participantshad
to help them escape. They were given some clues and quizzes to aid them in their escape from the room. The eventwas
divided into2 rounds. The time limit to complete each round was 60 minutes. The whole game was played ongoogle
slides, google forms, and jigsaw explorer. The room was created and designed on google slides. Different objectsin the
room were embedded by clue links which redirected them to different slides and websites. After findingand combining
clues, the participants had to put code in the google form which unlocked the door. The winners and runner ups were

declared based onthetimetaken by theminsubmittingthe google form.

Thewinnerswere encouraged withacertificate as well as cash prizes. The participants were also given certificates asatoken
of encouragement. The COMMPACT team feels proud to have organized such a successful event and wishesto express
their gratitude to Director Sir and the college administration for their timely advice and cooperation. The team feels
delighted after getting numerous positive responses from the participants.
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