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 ABOUT MAIMS

OBJECTIVE OF

CONFERENCE

SUB THEMES OF CONFERENCE

MAIMS was established in 2003
by Maharaja Agrasen Technical
Education Society. The Institute
has attained a distinct position
in running BBA, B. Com (H), BA
(H) Eco, BA(JMC), BALLB
(Integrated), & BBA LLB
(Integrated) programs affiliated
with Guru Gobind Singh
Indraprastha University, Delhi.
The Institute was granted ISO
certification 9001:2015.MAIMS
has over the years grown into a
premier center of excellence in
areas of teaching, research,
consultancy & corporate
development.

Strategic resilience is neither about
responding to a onetime crisis or rebounding
from a setback. It’s about continuously
anticipating and adjusting to deep, secular
trends that can permanently impair the
earning power of a core business. It’s about
having the capacity to change before the case
for change becomes desperately obvious.
Endlessly changing business & economic
landscapes demand every organization to
adopt resilient measures to achieve business
survival & growth. Additionally, Human
Resource and Marketing strategies need to
continually reinvent itself through
benchmarking and best practices. Research is
nascent on ways to build Resilience and
stimulate reinvention in the field of Human
Resource and Marketing. Deliberations on this
aspect in the present conference will highlight
the need for organizational resilience and
reinventions and thus, help organizations to
sail successfully in turbulent times.

 ABOUT CONFERENCE

The last recession taught us vital
lessons about adapting HR &
Marketing efforts to times of
economic uncertainty. However,
none of us could have anticipated
a need to pandemic- proof our
content strategies. The Conference
will lay the foundation of various
strategies leading to Human
Resource & Marketing resilience
and reinvention to establish itself
as a new 'success element' for
organizational development in the
present turbulent scenario.
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Extended Abstract.
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Running a business is exciting, but it also takes tenacity, composure and stamina. 

You have to be able to take some knocks, bounce, restart, adapt and stay agile. 

This is the epitome of the term “resilience”. Which when coupled with an innovative 

mindset place all the stakeholders of an organization in a win – win situation. 

The deliberations of today’s Conference were centred around the two pertinent 

buzzwords – resilience and reinvention’. As the 9th International Conference of 

MAIMS draws to a close, I take this opportunity to present the conference report in 

the capacity of the Conference Convener. 

The theme of the Conference, ‘Resilience and Reinvention in Turbulent Times: HR 

and Marketing Perspective’ was spread over 5 Technical Sessions. These sessions 

saw an active participation of 101 registered participants across the county. A total 

of 52 papers were presented in the Conference by 78 authors belonging to varied 

states, Punjab, Hyderabad, Telangana, Rajasthan, Jammu, Uttar Pradesh, 

Lucknow, Haryana, Uttrakhand, to name a few. 

The Conference started with Technical Session 1 at 9:30 am on Zoom platform. 

The session was chaired by Dr. Vikas Kumar Gupta, Associate Professor, 

University School of Management & Entrepreneurship, Delhi Technological 

University and co-chaired by Dr. Charu Mohla, Associate Professor, MAIMS. In 

this session, a total of 08 papers were presented written by 13 authors. This 

session focused on significant issues related to the changes and innovation in HR 

and the need to repeatedly reinvent this field through benchmarking and best 

practices. The significant role played by employees’ emotional intelligence and 

job satisfaction in making the organizations resilient and innovative was also 

highlighted.  

Technical Session 2 was chaired by Prof. Urvashi Sharma, Department of 

Commerce, Delhi School of Economics, Delhi and co – chaired by Prof. Sangeeta 

Malik, Dean. The session focused on significant issues and implications of Global 

Pandemic on different sectors and how these sectors are reviving from the losses 

and turmoil happening over the last 1.5 years. A total of 7 papers were presented 

in this technical session written by 12 authors. Contemporary HR issues being 

faced by varied sectors like IT, Hospitality, education, manufacturing etc. were 

discussed in this session.   

After the first two technical sessions we had an Inaugural session at 11:00 am. 

We began the Inaugural by seeking the blessings of Goddess Saraswati.  In the 

opening address, Ms. Riya Sharma, Associate Professor, MAIMS, and Co-Convenor 

of the conference welcomed the gathering. This was followed by the theme 
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address given by me in the capacity of the Conference Convenor. Prof. Ravi Kumar 

Gupta, Director MAIMS, who’s always been supportive set the right temperament 

for the conference by his inspiring words. Prof. S.K. Garg, Conference Advisor, 

Director General, MAIMS addressed the august gathering and his encouraging 

words took our spirits to the next level.  

The address of our Guest of Honour, Dr. Eng. Polkowski, Professor, Faculty of 

Technical Science, WSG University Polkowice, Poland emphasized on the 

valuable insight of the conference. We were overwhelmed by the knowledgeable 

address of our two chief guests - Prof. John Egan, Regent University, London, 

UK and Prof. A. K. Saini, Dean, University School of Management Studies, Guru 

Gobind Singh Indraprastha University, India.  

 

The inaugural session was presided over by Dr. Nand Kishore Garg, Chief 

Patron, Founder & Chief Advisor, MATES, Chancellor, Maharaja Agrasen 

University, Baddi, HP. His value – laden thoughts always inspire us to put our 

best foot forward.  

The session culminated with the Vote of Thanks by Prof. (Dr.) Vijay Kr. 

Khurana, HOD – Business Administration & Coordinator, IQAC.  

After the Inaugural session, we resumed the conduct of 3 technical sessions 

simultaneously.   

Our next session, Technical Session 3 was graced by Dr. Neetu Jain, Associate 

Professor, Indian Institute of Public Administration, New Delhi and co-chaired by 

Dr. Shilpee Aggarwal, Associate Professor, MAIMS. A total of 11 papers on topics 

pertaining to work – family balance, Organizational Citizenship Behaviour, QWL 

programs, capacities of positive organizational behaviour, artificial intelligence, 

apt HR strategy for growth and recruitment, career trajectories, and corporate 

attributes were presented in this technical session. These 11 papers were written 

by 21 authors.  

Technical Session 4 was chaired by Dr. N Malti, Director, Delhi Institute of 

Advanced Studies, New Delhi and co-chaired by Dr. Sanjay Kumar Mangla, Head, 

Department Economics, MAIMS. A total of 11 papers were presented in this 

technical session written by 21 authors. This session had deliberations on topics 

related to luxury branding, entrepreneurship, lifestyle shifts, branding, 

digitization and e – marketing. 

Our last Technical Session 5 was chaired by Prof. Nimit Gupta, NorthCap 

University, Gurugram, Haryana. This session particularly focussed on the 

contemporary practices in the area of Marketing such as cause related marketing, 

customer experience, social media marketing, customer acquisition and retention, 

consumer buying behaviour, media communication and marketing agility. A total 

of 8 research papers authored by 16 scholars.  
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All the Technical Session Chairs spoke high about all papers presented. Valuable 

inputs were given to authors to further improve the readability of their research 

work. Finally, vote of thanks was given in all Technical Sessions. In all the 5 

sessions, the authors represented Academic Institutions of repute from various 

states PAN India.  

To sum up the Report of the Conference, I on behalf of my team can say that 

the presence of our esteemed dignitaries, an impressive line-up of scholars from 

across the globe, the support of our academic collaborators, an array of carefully 

selected, well-researched and well-presented papers in the area of HR and 

Marketing, all came together to give a concrete shape to this huge endeavor. 

My sincere thanks to one and all. 


